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Beryn

MeToro CTBOpPEHHST METOAWYHHX BKa3iBOK € (OpMyBaHHSI HAaBHUYOK
npodeciiHOro CHITKyBaHHS CTYACHTIB HAaIpsAMy miarotoBku 242 Typusm, OCBITHBO-
KBauTi(pikariitHOro piBHA OakanaBp.

3MICT 3aBAaHb, IO IMOEAHYIOTH B COO1 CydacHl Ta TPaJuIliiHI METOJIUKH,
BU3HAYEHO 3T1IHO 3 HaBYAJIBHUMHU MoTpedamMu QaxiBuiB JaHoi ramysi. Po3zmimu
MPaKTUKYyMy TOOYyZOBaHO TaKUM YHMHOM, 1100 CTYAEHT MaB 3MOTY 30CEpEIUTUCS Ha
TaKMX BHUAAX [ISUIBHOCTI K PI3HOIJIAHOBE YHWTAHHS, BKJIIOYAIOUM MEPErJIsIOBe,
BHBYAIO4E, O3HAWOMIIIOIOUE Ta TMOIIYKOBE, BUKOHAHHS JIEKCUKO-TPAMAaTHUYHUX Ta
MUCHbMOBHUX BIIpaB, a TAKOXX TBOPYMX 3aBAaHb, IO CIPSMOBaHI HA PO3BUTOK YCHOTO
MOBJICHHS y MpoeciifHOMY KOHTEKCTi. Bennka KiibKicTh TBOPYMX 3aBAaHb JO3BOJISIE
pPO3BHBATH aHATITHYHE, KPUTHYHE Ta TBOPYEC MHCICHHS CTYICHTIB. CIIPHUSE
dbopMyBaHHIO HEOOXIAHUX KOMIIETEHIIA Ta 3MIIHEHHIO KOHKYPEHTOCIPOMOKHOCTI
BHUITYCKHUKIB Ha CYYacCHOMY pPHHKY Tmpaili. [IpakTHKyM CKJIamaeTbcs 3 YOTHPHOX
4acTHH: 1) OCHOBHA YacCTHHA, 1110 MICTUTh MaTeplalii TPbOX TeMAaTUYHUX MOMIYJIIB, 2)
JIOIATKOBI TEKCTH JJII YUTaHHs, 3) Tyiocapiid, 4) rpaMaTUYHUN JTOBIIHUK, 1110 MICTUTh
CTUCITHI BUKJIAJ TEOPETUIHOTO MaTepiaay Ta BIPABH HA 3aKPIIUICHHS TpaMaTHIHUX
HABUYOK.

OcHOBHA YacTMHA CKJIAJAEThCS 3 TPHOX MOJYINIB, KOXKEH 3 SKMX MICTUTh
npodeCiiHO OpIEHTOBaHI TEKCTH, 3aBAaHHS JICKCHUKO-TPaMaTHYHOI CIPSIMOBAHOCTI,
Ha TIEPEBIPKY pO3YMIHHS TEKCTIB 3a 3MICTOM, a TaKOX 3aBJaHHS TBOPYOIO
xapaktepy. [IpakTukyM Tako MPOTMOHYE 3aBJaHHS HA PO3YMIHHS 3MICTY OCHOBHUX
HAaBYAJIBHUX TEKCTIB MUIAXOM TJIyMayeHHs BIIMOBIJHUX TEPMIHIB Ta BIpPAaBU Ha
nepexsaa. 3aBlaHHsS MOBJICHHEBOTO CIPSIMYBAHHS JTO3BOJISIOTH MEPEBIPUTH 3arajibHE
PO3yMIHHS TPOUYUTAHOTO, 3aKPIMUTH HAOYT1 JIGKCUYHI HABUYKHU.

3aBaaHHs, U0 MICTUTh MPAKTUKYM, CIIPSIMOBAHI 31HCHIOBATH KOHTPOJIb 3HAHb
JIEKCUKO-TpaMaTUYHOTO MaTepiaity, nepeadadyeHoro 040 MporpaMor HaBYalbHOI
JTUCIUILIIHHA.
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Module 1
Ecotourism

Task 1. Read the text carefully and translate the extract (Perfect ecotourism ... is
causing controversy.) in writing.
What’s ecotourism?

As more and more people travel for pleasure, often to the same destinations, there
IS increasing pressure not only on the cultural integrity of local populations but also
on the fragile ecological balance of parts of our planet. Today's mass tourism poses
real problems to the environment.

The term "ecotourism" appeared in the late 1980s. Ecological tourism came of age
in 2002, when the United Nations celebrated the "International Year of Ecotourism"”.
Ecotourism is environmentally responsible travel to relatively undisturbed areas, to
appreciate nature and culture and to become aware of the need for preserving nature
and culture. Ecotourism should have low impact and should contribute to the well-
being of local populations.

Of course, the goal of a holiday is to have a good time. But if it's guilt-free, it is
even better. All tourist activities should be practiced taking into consideration
ecological problems. Touring a country or an area, tourists can find out what species
are endangered there and why, what organizations work to preserve these species,
what organizations help people to plant trees to fight pollution, to prevent soil
erosion, or to add oxygen to the earth's atmosphere, what is done to protect the
environment, to use recycled materials, to save water, air, and soil, etc. Tourists must
feel themselves as part of a balanced ecosystem and be ready to protect the
environment.

A tour operator should give a tourist some instructions on how to behave and what
to do to preserve the cultures and places they are visiting. It means, for example,
when visiting a protected area like the Antarctic, the people must respect the rules
and not damage fragile plants or go too near the penguins. Also on an adventure
holiday no detergents should be used in springs, and no rubbish should be left behind
the camp. The key factor in minimizing damage through tourism is to keep groups to
a manageable size so that their behavior can be controlled. For example, thirty on a
safari is an absolute maximum.

Perfect ecotourism, however, probably doesn't exist. But many tourist companies
are making an effort to ensure that the benefits of their holidays -both to local people
and the area visited - outweigh their negative impact. The number of travel
companies, for instance, that use local transport and local hotels, is growing now.
Some have been able to prove economic benefits, too. More than 5.5 million people
worldwide, for example, go whale-watching annually and that provides a better
income than hunting them. Most ecotourists come from the United States, Europe,
Canada and Australia. Ecotourism is supported by the government in such countries
as Costa Rica and Australia. Currently there are various moves to create national and
international Ecotourism certification programs, although the process is causing
controversy.
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The Association of Independent Tour Operators plays a special role in the tourist
industry. The Association of Independent Tour Operators (AITO) represents the
smaller holiday companies that are eco-friendly. AITO operators organize beach
cleanings. They support charities at their destinations, in order to teach local children
the importance of keeping their part of the world free from rubbish - both for the
good of wildlife and for the commercial benefits it can bring to their home village or
town.

Since 1991, AITO has been publishing Responsible Tourism Guidelines, a free
directory of companies, which provide eco - friendly trips. AITO encourages the tour
operators to have an environmental policy and to consider the impact on the
environment of everything they do.

Task 2. Decide if the following statements are true or false.

1. Now environment is in great danger because of mass tourism.

2. The aim of ecotourism is to minimize the negative impact of tourism.

3. The word "ecotourism" appeared in 2002.

4. The Association of Independent Tour Operators represents the biggest
eco-friendly holiday companies.

5. Each year more than 5.5 million people worldwide go whale-watching.

6. Most ecotourists come from Australia.

7. On a camping holiday you should not use detergents in springs and

streams.

Task 3. Answer the following questions on the text:

1. What year was announced as "The International Year of Ecotourism™?

2. How can ecotourism be defined?

3. What is the goal of any holiday?

4. How can a tourist make their holiday guilt-free?

5. In what countries is ecotourism supported by the government?

6. What is the AITO? How does it encourage tour operators to be eco-
friendly?

7. What information do Responsible Tourism Guidelines contain?

Task 4. Look at the following words in the text and explain them in English.

Ecological tourism, to come of age, to aim at, to become aware, to preserve,
community, to take into consideration, species, to endanger, soil erosion, an
adventure holiday, to detract from, to make an effort, to cause controversy, in order
to, for the good of, to be eco-friendly.

Task 5.

A) Give names to the following definitions:
1) person or animal living in a place;

2) waste material; litter; trash;

3) synthetic cleansing agent used with water;
4) great variety of species;



5) tourist who takes care of environment;

6) natural home of an animal or plant;

7) large thick-skinned mammal with usually one horn on its nose;

8) medicine concerned with the diseases and injuries of animals;

9) very large marine mammal with a streamlined body and horizontal tail.

B) Find an odd word:

1) conservation, preservation, damage, to save, to prevent, to protect;
2) to provide, to support, to keep, to balance, to share, to control,

3) income, benefit, promotion, economic, commercial, sensitive;

4) rubbish, waste, litter, trash, pollution, garbage;

5) biodiversity, species, wildlife, ecotourism, ecosystem, environment;
6) trip, to tour, ecotourist, destination, tour operator, eco-friendly.

Task 6. Complete the following text with the words below. Put only one
word in each gap.

Agritourismis a style of (1) _ in which hospitality is offered on

__(2)__. This may include the opportunity to help with farming tasks

during the visit. Agritourism is often practised in wine growing regions such

as__ (3)__ and Spain.

Agritourism is often used as a means to support a local agricultural economy when
local producers are no longer economically  (4) . Anexampleofan __(5)
enterprise can be found in Lansing, New York at Indian Chimney Farm, where
alpaca, horses, goats, gardens, and __(6) are available for farm tours. Indian
Chimney farm is a unique agritourism __ (7) __ close to Ithaca, NY. Their gift shop
specializes in quality alpaca yarn, clothing, locally produced crafts and _ (8)__.

farms, bee hives, France, gifts, agritourism, competitive, vacation, destination

Task 7. Match the definitions (a—h) with the vocabulary (1-8).

Vocabulary Definition
l....... a water sprinkler @) an improvement or help you get from something
2. a restaurant chain  b) products created by hand in a skilful way
3. handicrafts C) a device that sprays water on plants
4, ...... sustainable d) a person who is responsible for a place and who
5....... nature reserve makes sure visitors obey the rules
0. ...... a benefit e) without causing damage to the environment
7o, wildlife f) plants and animals growing in natural conditions
8. il warden g) an area where plants and animals are protected
h) a number of restaurants that are managed by the same
company
Ecotourism

Imagine the scene. You're sitting in the hot sunshine beside the swimming pool of
your international luxury hotel, drinking your imported gin and tonic. In front of you
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IS the beach, reserved for hotel guests, with motor boats for hire. Behind you is an 18-
hole golf course, which was cleared from the native forest and is kept green by
hundreds of water sprinklers. Around the hotel are familiar international restaurant
chains and the same shops that you have at home. You've seen some local people —
some of them sell local handicrafts outside the hotel. You bought a small wooden
statue and after arguing for half an hour you only paid a quarter of what the man was
asking. Really cheap! Is this your idea of heaven or would you prefer something
different? Nowadays, many of us try to live in a way that will damage the
environment as little as possible. We recycle our newspapers and bottles, we take
public transport to get to work, we try to buy locally produced fruit and vegetables
and we stopped using aerosol sprays years ago. And we want to take these attitudes
on holiday with us. This is why alternative forms of tourism are becoming more
popular all over the world. But what is ecotourism? There are lots of new forms of
tourism: responsible tourism, alternative tourism, sustainable tourism, nature tourism,
adventure tourism, educational tourism and more. Ecotourism probably involves a
little of all of them. Everyone has a different definition, but most people agree that
ecotourism must:

1. conserve the wildlife and culture of the area

2. benefit the local people and involve the local community

3. be sustainable, that is, make a profit without destroying natural resources

4. provide an experience that tourists want to pay for.

So, for example, in a true ecotourism project, a nature reserve allows a small number
of tourists to visit its rare animals and uses the money that is generated to continue
with important conservation work. The local people have jobs in the nature reserve as
guides and wardens, but also have a voice in how the project develops. Tourists stay
in local houses with local people, not in specially built hotels. This way they
experience the local culture and do not take precious energy and water away from the
local population. They travel on foot, by boat, bicycle or elephant so that there is no
pollution. And they have a special experience that they will remember for the rest of
their lives. This type of tourism can only involve small numbers of people, so it can
be expensive. But you can apply the principles of ecotourism wherever you go for
your holiday. Just remember these basic rules:

* Be prepared. Learn about the place that you're going to visit. Find out about its
culture and history. Learn a little of the native language, at least basics like ‘please’,
'thank you', and 'Good morning'. Think of your holiday as an opportunity to learn
something.

» Have respect for the local culture. Wear clothes that will not offend people. Always
ask permission before you take a photograph. Remember that you are a visitor.

* Don't waste resources. If the area doesn't have much water, don't take two showers
every day.

* Remember the phrase 'Leave nothing behind except your footprints and take
nothing away except photographs.' Take as much care of the places that you visit as
you take of your own home. Don't buy souvenirs made from endangered animals or
plants.

» Walk or use other non-polluting forms of transport whenever you can.



9

* Be flexible and keep a sense of humour when things go wrong.

« Stay in local hotels and eat in local restaurants.

* Buy local products whenever possible and pay a fair price for what you buy.

Choose your holiday carefully. Don't be afraid to ask the holiday company about
what they do that is 'eco’. Remember that 'eco’ is very fashionable today and a lot of
holidays that are advertised as ecotourism are not much better than traditional
tourism. But before you get too enthusiastic, think about how you are going to get to
your dream 'eco' paradise. Flying is one of the biggest man-made sources of carbon
dioxide in the atmosphere. Friends of the Earth says that one return flight from
London to Miami puts as much carbon dioxide into the atmosphere as the average
British car driver produces in a year. So don't forget that you don't have to fly to
exotic locations for your 'eco’ holiday. There are probably places of natural beauty
and interest in your own country that you've never visited.

Task 8. Decide if the following statements are true or false.

1. Ideally, a holiday in line with the principles of ecotourism is sustainable.

2. Holidays that follow the principles of ecotourism are better for the local people, but
not as memorable for the consumers.

3. Ecotourism is not just better for the local people, it's also cheaper for the consumer.
4. Chain restaurants and hotels are generally not compatible with ecotourism.

5. The principles of ecotourism include even the kinds of clothes we wear.

6. Choosing holiday destinations that don't require air travel can be an important part
of ecotourism.

Task 9. Read the responsible tourists’ code of behavior and comment on how
important it is to follow each point. Give reasons.
Behaviour of a Responsible Tourist (Tourists’ Code of Behaviour)

1. Travel in a spirit of humility and with a genuine desire to learn more about the
people of the host country.

2. Be sensitively aware of the feelings of other people, thus preventing what might be
offensive behavior on your part. This applies very much to photography.

3. Cultivate the habit of listening and observing, rather than merely hearing and
seeing.

4. Realise that often the people in the country you visit have time concepts and
thought patterns different from your own; this does not make them inferior, only
different.

5. Instead of looking for that “beach paradise”, discover the enrichment of seeing a
different way of life, through other eyes.

6. Acquaint yourself with local customs - people will be happy to help you.

7. Remember that you are only one of the thousands of tourists visiting this country
and do not expect special privileges.

Task 10. Read the following checklist of the environmental impacts caused by
tourism, analyze them and suggest the proper way of organizing
tourism in a destination in order to avoid the harmful impacts.
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Green’s checklist of the environmental impacts caused by tourism.

The Natural Environment

(@) Changes in floral and faunal species composition

[1 Disruption of breeding habits

1 Killing of animals through hunting

1 Killing of animals in order to supply goods for the souvenir trade

] Inward or outward migration of animals

1 Destruction of vegetation through the gathering of wood or plants

[1 Change in extent and/or nature of vegetation cover through clearance or planting
to accommodate tourism facilities

] Creation of a wildlife reserve/sanctuary

(b) Pollution

] Water pollution through discharges of sewage, spillage of oil/petrol

1 Air pollution from vehicle emissions

[1 Noise pollution from tourist transportation and activities

(c) Erosion

[1 Compaction of soils causing increased surface run-off and erosion

] Change in risk of occurrence of land slips/slides

1 Change in risk of avalanche occurrence

] Damage to geological features (e.g. tors, caves)

1 Damage to river banks

(d) Natural resources

[J Depletion of ground and surface water supplies

] Depletion of fossil fuels to generate energy for tourist activity

1 Change in risk of occurrence of fire

(e) Visual impact

[J Facilities (e.g. buildings, chairlifts, car parks)

[ Litter

The Built Environment

(a) Urban environment

[ Land taken out of primary production

1 Change of hydrological patterns

(b) Visual impact

1 Growth of the built-up area

[J New architectural styles

[J People and belongings

(c) Infrastructure

1 Overload of infrastructure (roads, railways, car-parking, electricity grid,
communications systems, waste disposal, and water supply)

[J Provision of new infrastructure

] Environmental management to adapt areas for tourist use

(d) Urban form

[1 Changes in residential, retail or industrial land uses (move from houses to
hotels/boarding houses)
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1 Changes to the urban fabrics (e.g. roads, pavements)

Emergence of contrasts between urban areas developed for the tourist population
and those for the host population

(e) Restoration

1 Re-use of disused buildings

[] Restoration and preservation of historic buildings and sites

] Restoration of derelict buildings as second homes

(f) Competition

[1 Possible decline of tourist attractions or regions because of the opening of other
attractions or a change in tourist habits and preferences



12

Module 2
Safety and Security in Tourism

Task 1. Imagine that you are going to travel abroad for the first time. You are a

abswn

o

8.

9.
10.

bit nervous. A friend of yours is going to help you. He brings you some
tips. Read these notes and comment on them.
Travel safety tips for students

Leave copies of your itinerary and passport or visa papers with people at home,
S0 you can be easily contacted.
Make sure your insurance covers you while on vacation.
Do not leave your belongings unattended or accept packages from strangers.
Avoid using illicit drugs or drinking excessive amounts of alcohol.
Avoid wearing expensive clothing or jewelry and carrying extra cash or credit
cards.
Only deal with authorized agents when exchanging money.
Familiarize yourself with laws and customs of countries you are visiting.
Remember, when in another country you are subject to their laws.
Make sure you have a signed and valid passport. Be sure to fill out the
emergency information section of the document.
Read travel warnings and public announcements for countries you plan to visit.
Have fun!

Task 2.

What

has gone wrong?

Look at the situations and what the people are saying on the next two pages, and
decide what has happened in each case. Complete each situation with an
appropriate word from the first box. You do not need all of the words in the box.

- broken - killed - re-routed

- bumped - lost - robbed

- burnt - misinformed - run over / knocked down
- cancelled - mugged (by a car)

- damaged - opened - short-changed

- delayed - overcharged - stolen

- diverted - overcooked - undercharged

- double-booked - poisoned - undercooked

Situation 1: A customer in a restaurant is talking to a waiter:
"I asked for it to be well-done, but this is rare. In fact, it's almost raw!"
His food has been

Situation 2: The same customer is talking to the waiter again:
"l think there's a mistake on my bill. I didn't order half of these things".
He has been

Situation 3: An airline passenger is at the airport:
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"We were supposed to take off an hour ago. | keep checking the boards for

information, but all it says is ‘Wait in lounge'.
Her flight has been

Situation 4: An airline passenger is talking to a member of the airline's ground-crew
staff:

"Look, I've got two baggage checks, so where's my second item? I've been waiting
here for half an hour and it hasn't come through on the luggage carousel."

Some of his luggage has been

Situation 5: A tourist is talking to a police officer:

"I was walking back to my hotel when someone hit me on the head and stole my
wallet"

The tourist has been

Situation 6: A hotel receptionist is talking to a customer.

“I'm sorry, madam, | don't know how it happened, but it looks like the room you
reserved has been given to someone else".

The customer's room has been

Situation 7: A train passenger is complaining to a member of railway staff.

"Your ticket booking office told me that the train leaves at nine o'clock every
morning, but when | got to the station, | discovered it leaves at half past eight".

The passenger has been

Situation 8: An airline passenger is calling her family from an aircraft phone.

"We can't land at O'Hare because of the snow, so they're flying us on to Des Moines
and then putting us on a bus".

The passenger's flight has been because of bad weather.

Situation 9: A passenger in a taxi is complaining to the driver.

"According to your meter, the fare from the airport is €18. I gave you a €50 note, and
you've only given me €20 back."

The taxi driver has his passenger.

Situation 10: A woman is at the doctor.

“I'm getting continual stomach cramps, I've got awful diarrhoea and | can't stop
vomiting. It must have been the shellfish | had for dinner last night. | thought it tasted
strange"

The woman has been by eating bad seafood.

Situation 11: A customer in a bar is talking to the barman.

"I only put the mobile down on the table for a few moments, and when | next looked it
had gone. Are you sure you didn't see anything?"

The customer's mobile phone has (probably) been
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Situation 12: A man is at the chemist.

"I didn't realise how strong the sun was. | fell asleep, and when | woke up | was red
and sore from head to toe. Can you give me something to help it?"

He has been by the sun.

Situation 13: A hotel guest is talking to the hotel manager.

"When | got back to my room, | discovered that my safe had been broken into, and my
passport and money stolen”.

The guest's hotel room has been

Situation 14: A hotel guest is complaining to the hotel's laundry manager.

"This suit was in perfect condition when | gave it to you to be washed. Now there are
three buttons missing and a large tear in one of the jacket sleeves".

The guest's suit has been

Situation 15: An airline passenger is talking to the check-in assistant.

"I have a valid ticket for this flight, and I'm in plenty of time to check in, so why are
you telling me there are no seats available?"

The passenger has been by the airline.

Task 3. Match the words and word-combinations on the left with their
Ukrainian equivalents on the right.

1) safety a) CTpaxyBaHHs
2) security b) mraxpaiicTBo
3) surety C) oOMeXyBaTH
4) threat d) pyitHyBaHHS, CITyCTOIICHHS
5) patrimony €) 3axHIICHICTh
6) uninjured f) moripmenns
7) loss g) HMOBIpHICTB

8) consequences h) HeymkomKeHuit
9) mishap 1) rapanTisi, 3aropyKa, HaJdiiHICTh

10) insurance J) momwuika

11) probability K) maciinku

12) crime |) 3ameBHsATH, rapaHTyBaTH
13) protection M) HeB/layua, HeIACHUI BUITAI0K
14) fraud n) oOpasa, MoraHe MOBOIKCHHS
15) abuse 0) Oe3meka

16) to restrict p) 3axucT

17) to assure q) BTpara

18) havoc ) 3arposa

19) lapse S) 3104YuH

20)

deterioration

t) cmammuHa
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Task 4. Read and translate the text.

Safety comes first

“Safety isn't expensive. It's priceless”, said some wise and witty man. In tourism,
safety is one of the first things to consider. For many countries, tourism is considered
as having a great economic importance, with quite a large share in the country’s
GDP. Hence, the number of foreign tourists is highly important. But worldwide, the
threats and dangers are more frequent, and consequently tourists are becoming more
aware of the necessity of a safe destination. Foreign tourists are educated in the spirit
of tourist safety, and when choosing a particular destination, this aspect is of utmost
importance. The image of the country or any tourist destination depends on the
quality of the tourist products, which include not only the natural and cultural
patrimony or the economic environment, but also the social and political climate,
state order and citizens’ safety. A country with a good image for safe tourism can use
it as a competitive advantage and attract different segments of the international
tourism market.

Regular tourists, in turn, would definitely mention how much safety contributes to the
trip's enjoyment, and how important it is to come back home uninjured and without
any losses.

Although many disciplines make a clear distinction between security and safety,
tourism scientists and professionals do not. Security is often seen as protection
against a person or thing that seeks to do harm to another one. Safety is often defined
as protecting people against unintended consequences of an involuntary nature. For
example, a case of arson is a security issue while a spontaneous fire is a safety issue.
In the case of the travel and tourism industry, both a safety and a security mishap can
destroy not only a vacation but also the industry. It is for this reason that the two are
combined into the term "tourism surety.” Tourism surety is the point where safety,
security, reputation, and economic viability meet. While we use terms such as
tourism safety, security or surety, in reality there is no such thing as total travel
(tourism) security/safety. No person or agency can ever guarantee one hundred
percent security. This is another reason why the term "surety" (a term borrowed from
the insurance industry) is now used. Surety refers to a lowering of the probability that
a negative event will occur.

Many communities have established special police units to aid in the tourism
industry. The most common term to describe these units is "TOPs". TOPs stands for
tourism oriented policing services.

Students of tourism surety divide the field into six component parts or challenges.
These challenges are:

* Visitor Protection. Tourism surety assumes that security professionals and police
will need to know how to protect visitors from locals who might seek to do the them
harm, from other visitors who may be in transit for the purpose of committing crime,
and less than honest staff members. Finally, tourism surety seeks to protect the visitor
from tourism professionals who may be willing to commit fraud or sell them a
product that is defective.

* Protection of Staff. A tourism industry that does not care about its staff cannot long
survive. The second aspect of a tourism surety program is to find ways to assure that
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honest staff members can work in an environment that is crime free and not hostile.
Tourism is a high-pressured industry and it is all too easily for staff members to be
abused.

 Site Protection. It is the responsibility of tourism surety specialists to protect
tourism sites. The term site can mean anything from a place of lodging to an
attraction site. While in an age of terrorism there are people whose purpose it is to
destroy or harm a specific site; site protection must also take into account the careless
traveller. Often, vacationers simply forget to care for furniture, appliances or
equipment. Tourism surety then also takes into account the needs of cleaning staffs
and hotel engineers and seeks to assure that site environment is both attractive and as
secure/safe as possible.

* Ecological and Health Management. Closely related to and yet distinct from site
security is the protection of the area's ecology. No tourism entity lives in a vacuum.
The care of a locale's streets, lawns, and internal environment has a major impact on
tourism surety. Ecology, however, should not only be restricted to the physical; it
also involves the cultural ecology. It behooves specialists in tourism surety to protect
the cultural ecology of an area. Strong cultures tend to produce safe places. On the
other hand, when cultures tend to die, crime levels may tend to rise. Protecting the
cultural ecology along with the physical ecology of a locale is a major preventative
step that tourism surety professionals can do to lower crime rates and to assure a safer
and more secure environment.

» Economic Protection. Tourism is a major generator of income on both national and
local levels. As such it is open to attack from various sources. For example, terrorists
may see a tourism site as an ideal opportunity to create economic havoc. Criminals do
not wish to destroy a tourism locale, but rather view that locale as an ideal "fishing"
ground from which to harvest an abundance of riches. Tourists and visitors do not
distinguish between the treatment they are afforded by the local travel and tourism
industry and by people living and working in the community. As such, law
enforcement agents and tourism security professionals have a special role in
protecting the economic viability of a locale.

* Reputation Protection. You only need to read the newspaper to note that crimes and
acts of terrorism against tourism entities receive a great deal of media attention. The
classical method of simply denying that there is a problem is no longer valid and is
counterproductive to a tourism locale's best promotional efforts. When there is a lapse
In tourism security, the effect is long term. Some of the consequences to a locale's
reputation include the locale's moving from upper to lower class clientele, the need to
drop prices, the general deterioration of the site, and the need for a major marketing
effort to counteract the negative reputation.

A good tourism security program then is much more than simply hiring a few extra
guards. While tourism surety programs do not promise that nothing can or will
happen, they do lessen the risk of negative events and prepare a locale to minimize
negative effects should an incident occur.
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Task 5. Look through the text and find the English equivalents for:

Oe3ILIHHUNA

HAJI3BUYANHO / JKUTTEBO BAXKIIUBUI
KyJbTypHA CHaIIMHA
KOHKYPEHTOCTIPOMOXKHU
3aXUIIEHICTD

iIman

HaAIHHICTD

KUTTE3NATHICTD

3aBJaTy LIKOIU

BUMHUTH 3JI0YNH

Opatu

MICII€ TIOJIiH, perioH

PIBEHB 3JI0YMHHOCTI

3an001KHUI KPOK

Oe3TeuHe CepeIOBHIIE

CTaBJICHHSA

3aXUCT pemyTarii

yBara 3 60Ky 3aco01B MacoBoi iH(popMarlii
J1I0YMii, TpaBOMIpHUHN

3MEHIITYBaTH PU3UK

Task 6. Look through the whole text and give the Ukrainian equivalents for the

following phrases:

threats and dangers

to contribute

of an involuntary nature
unintended

security mishap

tourism surety

to commit fraud

visitor protection

to survive

crime free

hostile

place of lodging

careless traveller

vacationer

economic havoc

a great deal of media attention
counterproductive
promotional efforts

long term effect

to counteract

Task 7. Match the words on the right with the suitable words on the left.

1) economic
2) safe

3) cultural

4) competitive
5) clear

6) unintended
7) involuntary
8) spontaneous
9) tourism
10) economic
11) insurance
12) crime

13) high-pressured
14) careless
15) cultural
16) preventative

a) ecology
b) consequences
c) free

d) importance
e) industry
f) havoc

g) guards

h) nature

1) destination
J) surety

K) protection
[) distinction
m) industry
n) viability
0) efforts

p) advantage
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17) economic q) traveller
18) reputation r) fire

19) promotional S) step

20) extra t) patrimony

Task 8. Answer the following questions.

CoNoa~LNE

Why are tourists becoming more aware of the issues of safety and security?
What does the image of the country or any tourist destination depend on?
What is the difference between safety and security?

How can safety and security mishap influence the tourism industry?

What is tourism surety?

What are “TOPs”?

What are the threats that visitors can face?

What is done for staff protection?

. What is meant by site protection?

10 What is the preventative step that surety professionals do to prevent crime?
11.What do criminals and terrorists wish while attacking the locales?
12.Why is it important to protect reputation?

Task 9. Decide if the following statements are true or false.

1.
2.

ok w

© o~

Safety is too expensive.

The number of tourists is reducing, because threats and dangers are more
frequent nowadays.

The image of the country depends on promotional efforts.

Safety and security are synonymous issues.

All travel agencies must guarantee one hundred percent security to their
clients.

Visitor protection assumes protecting visitors from each other.

A tourism industry does not care about its staff.

Tourism surety must assure that site environment is both attractive and safe.
Tourism professionals must take into account not only physical but also
cultural ecology.

10.Criminals’ and terrorists’ aim is to destroy a tourism locale.
11.Crimes and acts of terrorism are widely reported in mass media.
12.A good tourism security program assumes simply hiring a few extra guards.

Task 10. Summarize the text in some 15 — 20 sentences and get ready to present
your summary orally.

Task 11. Fill in the crossword puzzle. Read the word written vertically and say
what comes to your mind when you read this word in the light of the topic
studied.

1.

the common opinion that people have about someone or something, a high
opinion generally held about a person or thing; esteem;
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2. the state of being protected or safe from harm, things done to make people or
places safe;

3. the organized civil force of a state, concerned with maintenance of law and

order, the detection and prevention of crime, etc.;

freedom from danger or risk of injury;

the possibility that something bad or harmful could happen;

not taking or showing enough care and attention;

to keep from happening, esp. by taking precautionary action;

an illegal or immoral activity prohibited and punished by law;

unfriendly or relating to an enemy;

O the agreement in which you pay a company money and the company pays the
cost if you have an accident, injury, or loss.

H“)PONF”S”P

1
2
3
4
5
7
8
9
10
Task 12.

Travel, health and safety
Use the words and expressions in the box to complete the sentences.

air sickness first aid kit

altitude sickness food poisoning

assembly point health declaration form

carbon monoxide detectors hygiene

contagious immunization

deep vein thrombosis (DVT) motion sickness

emergency exits notifiable

fire alarm safety announcement

fire blankets safety card

fire doors smoke detectors

fire extinguishers upset stomach

1. All restaurant kitchens should have a containing bandages and other
emergency medical equipment. should also be available to wrap
around anyone who is engulfed by fire.

2. Walkers in the Himalayas often experience because they are not used

to being so high up.
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3. If a guest discovers a fire, he / she should alert other guests and staff in the hotel
by setting off the nearest and then evacuating the building.

4. Airlines recommend that air passengers should take light exercise (for example, a
walk) during long haul flights to avoid

5. Passengers on a commercial flight should listen carefully to the , read
the in the seat pocket in front of them, and make a note of where the
are, bearing in mind that the nearest one might be behind them.
6. An ill feeling caused by being in a moving vehicle is called (itis also
called when travelling in an aircraft).
7. Hotels should ensure that are kept closed but unlocked at all times.
8. should be installed in corridors and in all rooms, and tested on a

weekly basis. Their batteries should be changed every six months. Buildings that
use gas heating or have gas boilers should also consider installing :
9. E. coli and Salmonella are just two of the bacteria that can cause very serious

10. In the event of a fire, guests should lease their rooms immediately and go to the
, Which is in the hotel car park.

11. There are two on each floor to use in the event of a fire. One of these
contains carbon dioxide and one contains water.

12. Before travelling to some countries, it is necessary to receive against
some of the diseases you could catch.

13. Some countries require visitors to provide a to show that they are
free from illness and diseases.

14, diseases are dangerous diseases which have to be reported to a health
authority when a patient is diagnosed.

15. Many travellers experience an when they visit foreign countries,

usually as a result of a change in diet, but sometimes as a result of poor
in restaurants.

Task 13. Imagine, that as a travel agency employee, you were asked to translate
a ‘safety tips for tourists’ booklet into English. Here it is. Render the text into
English.

- ¥V nepuui IHI BIANOYMHKY CJI1JT 0OOMEXYBaTH yac epeOyBaHHS Ha MJISKI.

- ¥V janeki KpaiHu HE BapTO BIANPABIATUCS HA KOPOTKUN TepMiH (MeHIe 10-12
JTHIB), OCKIJIbKM Ha Bac Y€Ka€ HeJierKa JIopora Ta akiaimMaTtuzaiis. Big
KOPOTKOTPUBAJIOTO BIJIIOYMHKY BH OLIIbIIIE BTOMUTECH, aHIXK BIATIOYMHETE.

- Slkmo Bu nepedyBaete B Jjici a00 B Topax, HE XOA1Th OOCOHIX Ta 0€3 TOJOBHUX
yoopiB. He 3puBaiiTe pocivH, KOTp1 BaM He BiJIOMI, 1 HE 30upaiiTe rpubiB, TUM
OlbIIIe HE BapTO BXKUBATH 1X Y TKY. bepexiThCs TUKUX TBAPUH, KOTPUX TAKOXK
HE BapToO rOAyBaTH.

- Ilepen moi3akoro HEOOX1THO 3aMACTUCH TOTPIOHUMHU BaM JIIKaMH, OCKUTBKH 3a
KOPJIOHOM BOHH MOXYTbh OYTH 3HAUHO JOPOKYMUMH, a00 BU HE 3MOKETE
npundaTu ix 6e3 perenTty MiCIeBOro JiKapsi.
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- Ilepen moi3akoro 10 psAAy a3iiCbKUX, TaTHHOAMEPUKAHCHKHX, aPUKAHCHKUX,
OCTPIBHHUX JI€p’KaB BaM HEOOX1THO 3pOOUTH IICTUICHHS, 11100 3am00irTH
TPOMIYHUX Ta IHIIUX PIJIKICHUX XBOPOO.

- Jlms moi3ioK KOpUCTYHTECh MOCIyTraMu Takci, ajie YHUKanuTe MIPUBAaTHUX
NEepeBI3HUKIB. SIKIO MaeTe HaMip B3SITH aBTO B OPEHY, 03HAHOMTECH 3
IpaBUJIaMH IOPOKHBOTO PYXY B KpaiHi. 3aMuKaiiTe IBeplsiTa aBTOMOO1IS,
HaBITh SKIIO 3IMIIAETE OO0 Ha KOPOTKUH Yac, 1 He 3aJIUIIANTE B HhOMY
HISKUX IHHUX peYCi.

- 3a KOpPIOHOM 3aBK/IM IIaM’sSITaiiTe IPO IMOBIPHICTh TEPOPUCTUYHHX AKTIB,
O0aHIUTU3MY, XYJIITAaHCTBA, IIAXpaiicTBa. Y BEIMKHUX MICTaX YHUKANTEe TEMHUX
6e3monHux Byauilk. Hikomu He GepiTh ydacTh y JOTEpesiX Ta a3apTHUX
BYJIMYHHX ITpax.

- Jlmsa ekcTpeHux HenepeadauyBaHUX BUIIAJIKIB 3a3/1aJI€T1b J13HAUTEChH
TeneOHH MOCOIbCTBA Ta KOHCYJIBCTBA CBOET KpaiHM, MOJIIIIT Ta MIBUJIKOT
JOTIOMOTH.

- I'pomri oOMiHIONTE TUIBKU B OaHKaxX Ta CHEIaIbHUX MTyHKTaX OOMIHY BaJIIOT.

- B rotemni Bci 1iHHI pedi Ta JOKYMEHTH 37aiiTe y ceid.

- YBa)XXHO 03HAHOMTECH 31 CBOIM CTPAXOBUM MEJIUYHUM IOTICOM, KOTPUI
3a3BUYail MOMIUPIOETHCA TUTBKM Ha PANTOBl 3aXBOPIOBAHHS 1 TPaBMHU. SIKIIO K
I1]] 9ac MOJA0POKI BUHUKHE 3arOCTPEHHS XPOHIYHUX XBOPOO, TO BC1 BUTPATH
BU OyzieTe 3MYIIEHI B35TH Ha cebe.

I"apuoro Bam BianounHky! Hexail mpupoiHi KaTakii3MHu, JIOJCbKa 37100a Ta XBopoOu
HE 31IICYI0Th BaIIol MOJA0POXi!
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Module 3
Present, past, and future of tourism. New technologies in tourism development
Task 1. Read the text carefully and put the paragraphs in the correct
order. Translate the whole text in writing.
Past, Present and Future of Tourism

(1) The Industrial Revolution opened up tourism to the working classes. As a result
of social and technological reforms a new middle class grew up, who could afford
travel. Other phenomena that helped develop the tourist industry were paid
holidays. The working British public was given leisure time at no financial loss.
The development of railways and steamships made travelling cheaper, easier and
more comfortable.

(2) The World Tourism Organization forecasts that international tourism will
continue growing at the average annual rate of 4 percent. By 2020 Europe will
remain the most popular destination. Space tourism is expected to take off in the
first quarter of the 21* century. As computer technologies advance, virtual tourism
is likely to become extremely popular around 2010 — 2015.

(3) The father of modern mass tourism is Thomas Cook who, on 5 July 1841,
organised the first tourist excursion. He arranged the first trip by railway. Two
years later he organised the first group tour by train. He provided tourists with
meals and tickets for races. So it was the first package tour. In 1855 he organised
the first overseas trip to Paris. Thomas Cook set up the first travel agency.

(4) The appearance of motor-cars in the late 19" century and airplanes in the early
20™ century changed travel crucially. Jet planes made air travel available to all
people. The term “holiday” was adopted after the World War 1. In recent years
holidays or vacations have been becoming more popular as people have more
disposable income. Typical holiday nowadays is a package tour to the mass tourist
resort, a winter skiing vacation or a weekend break to a city or a national park.
Although mass tourism is growing continuously, there have been a few temporary
setbacks, because of terrorist threats to tourist destinations.

(5) The next important factor in the history of travel was the Renaissance. In the
18™ century the Grand Tour of Europe became a part of the upbringing educated
and wealthy British gentlemen. Grand Tours were taken by young people to
complete their education. They travelled all over Europe, but mainly to places of
cultural interest, such as France, Italy, Holland, Belgium, and Luxembourg. In the
late 18" century sea water gained a reputation for its medical properties, and as a
result many British coastal fishing villages were transformed into fashionable
resorts. It was in the 19" century when health and leisure tourism appeared.

(6) The most important travellers were explorers. The voyages of discovery by
Marco Polo in the 13™ century, Christopher Columbus and Vasco de Gama in the
15™ century, Magellan and Amerigo Vespucci in the 16" century and many other
adventurers gave rise to European colonization of a big part of the world. A lot of
people started travelling to the colonies: governors, merchants, missionaries,
architects and teachers.

(7) People started travelling long ago. The first travellers were nomads and
pilgrims, merchants and traders. Waterways were the most important means of
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travelling. The first travellers used boats and ferries on the water and horses and
camels on the land. Travel in Egypt was for both business and pleasure. In ancient
Greece people travelled mainly to visit religious festivals, sporting events, the
Olympic Games, and the cities, especially Athens. Travel for business was less
Important as Greece was divided into city-states that were very independent. The
Romans travelled to Greece, to Egypt, a site of the sphinxes and the pyramids, and
to Asia Minor, the scene of the Trojan War.

Task 2. Answer the following questions on the text:

. When did people start travelling?

. Who were the first travellers? What means of transport did they use?

. Who were the most important travellers? Name some of them.

. Who took the Grand Tours of Europe?

. Why is Thomas Cook considered to be the father of the mass tourism?

. What role did the Industrial Revolution play in the development of
tourism?

. When was the term “holiday” adopted?

. What are the typical holidays nowadays?

What destination will be the most popular by 2020?

0. What kinds of tourism will appear in the future?

OO0k WN B

B © 00

Task 3. Cross out one odd term in each line:

1) pilgrim, nomad, explorer, adventurer, desert, trader, merchant;

2) motor-car, raft, boat, steamship, space, jet;

3) meals, means, arts, overseas, races, sports, sales;

4) leisure centre, resort, spa, travel destination, health resort, society.

Task 4. Match the words with their definitions:

1) araft a) a popular place for recreation and treatment
2) a merchant b) a flat boat made of pieces of wood or logs
3) aspa tiedtogether
4) a steamship c) a person who travels buying and selling goods
5) wealthy d) a person who travels to an important religious place
6) a desert e) a large passenger boat powered by steam
7) aresort f) a tour abroad
8) apilgrim g) a vast dry area
9) an overseas trip h) rich, well-off
1) a water resort

Task 5. Fill in the gaps using the given words:

1. The only means of travelling in the early 19" century were trains and __.
a) motor cars  b) bicycles c) steamships d) jets

2. Thomas Cook arranged the first trip by in 1841.
a) railwayb) coach c) plane d) car

3. When the first ___ appeared, they changed travel crucially.
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a) jets  b) travel agencies  c) adventurers d) package tours
4. Marco Polo, Christopher Columbus and Magellan were the world famous

a) tour operators b) explorers c¢) nomads d) holidaymakers
5. Thomas Cook organised the first __ in 1855 to Paris.
a) overseas trip b) races c) voyage of discovery d) space holiday
6. The first travellers used simple boats on the water and ____in the desert.
a) rafts b) horses c) camels d) jeeps
7. During the first group tour Thomas Cook provided his tourists with meals
and tickets for the .
a) movie b) theatre  c) races d) tennis tournament
Task 6. Read the text and summarize it in 10-12 sentences.
Technology Trends

Alongside, the tourism industry is also passing through an incessant process of
metamorphosis. For instance, technology in tourism has become a force for radical
business process reengineering. The importance of Information and Communication
Technologies (ICT) as strategic, tactical, and operational tools for businesses in the
new millennium, especially businesses that are in the services sector, is widely
recognized. The transformation from most of the world’s industrial economies into
service economies has been effected by the applications ICT. Now that the dot-com
boom and burst are over, realistic appraisals of the impact of technology and
technological futures are being reworked in various quarters. The structure as well as
the conduct of the tourism industry has been radically altered by ICT revolution.

The networked travel industry has been a very quick development and hence our
knowledge about the new surroundings, the rules and exceptions of the game, are but
scanty. Also, remarkable variation and fuzziness are visible while one looks at the
few studies conducted in other sectors and geo-cultural regions. In the context of
developing countries, there have been a lot of differences in the preparation of
businesses to adopt the electronic platform across a number of variables. The larger
question here is what prompts and what inhibits entrepreneurs and managers in their
decision making to go electronic, which remains by and large an unexplored area.

World Tourism Organization has portrayed a vivid picture about the evolving
scenario of e-tourism highlighting the following:

- Increased popularity and capabilities of the Internet for a wide spectrum of
applications for electronic services in tourism, making distribution channels less
dependent from traditional CRS/GDS of airlines;

- Internet and supporting services will significantly transform, if not eliminate,
the role of traditional travel intermediaries (travel agents working on commission
basis);

- Direct on-line bookings by customers will make up a significant market share
by 2010 with access available to most of the population in industrialized countries;

- “Virtual tourists” will have an increasing demand for multi-media travel
information;
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- Interactive TV and mobile devices will increasingly be used for the distribution
of tourism products and services;

- The majority of tourism organizations will also use Intranets;

- Various types of smart agents supporting both tourism suppliers and customers
will emerge;

- Products and services will reach a much higher level of personalization
together with a corresponding demand;

- The increasing share of economically rich ageing population in the
industrialized countries will affect a higher demand for e-services related to foreign
travel, particularly to long haul destinations and travel for culture purposes as well as
eco-tourism;

- Further growth of “time poor” — “money rich” people will entail a high
demand for short time holidays while, on the other hand, all-inclusive holidays will
be demanded by a large number of people with needs for complete, unburdened
relaxation and release from job pressures;

- Particular uses of electronic technology will include smart cards for a variety
of functions, including the management of destination loyalty schemes (discounts in
exchange for customer data and loyalty), bonus schemes for environment-protective
behavior, etc.;

- Internet video telephony will allow customers to take test-drives for a
particular destination by pictures from cameras placed at various sites in the holiday
locality and transmitted via Internet;

- Ticketing automation (satellite ticket printers) will be widespread and e-
ticketing including mobile phone based forms will make up a major portion of air
travel as well as railway travel during the next decade;

- Efforts to build up central databases of traveler information will be continued
for use to get extensive insight into individual preferences and behavioral patterns so
that the information can be used for active marketing;

- Mobile city guides will be widespread and electronic brochures in the form of
CD-ROMs will increasingly replace paper brochures;

- Tourism providers will more easily and more often form e-strategic
partnerships, offering complementary products;

- Small and medium sized businesses will be forced to take a more strategic
approach on doing business; new mediators on the market will assist in doing so;

- Tourism regions will increasingly have to employ extensive e-based branding
and marketing strategies;

Forecasted change Consequences for the tourism sector
INFORMATION TECHNOLOGY 1. The ready availability of tourist
information on destinations and products,
The penetration of the internet - and increasingly sophisticated search
and its use for information and the engines to analyze such information will
purchasing of tourism products and lend itself to comparison, and thus
services - will continue to increase.  influence competition more intensively via
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For tourism, the role of the internet  ‘grazing’.

- including new means of visual 2. Experienced tourists will increasingly put

presentation - will increase still  together their own holidays on a modular

further, and will prove to be of the  basis with direct bookings.

utmost importance in future. 3. The role of travel agents will decrease, as
full package tours are increasingly bought
directly via the net.
4. Internet will transform the classical role
of the National Tourism Organizations
(NTOs) and Tourist Boards at an increasing
speed - but will create a new role in e-
marketing, including the application of
Customer Relation Management (CRM)
destination marketing.
5. Destination marketing (e.g. better
branding with public support) will increase
in importance as the source to stimulate
website visits.
6. The availability of in-depth information
on suppliers’ products, either on the
destination site or accessible through links,
will become of more importance as the
basic precondition for the success of
websites.
7. The possibility of ‘shopping’ via the
internet will stimulate later bookings.
8. The growing need for secure online
reservations has to be stressed in relation to
more experienced and self-assured tourists.

Task 7. Complete the text with the following words:

a) media d) design g) marketed
b) impact e) distribution h) changing
c) contribution f) technology 1) demand

J) window

Information technology

Inevitably, information __ 1 is a major contemporary issue in travel and tourism.
The 2 of information technology, particularly the Internet, has been dramatic and
far-reaching; fundamentally _ 3 the manner in which travel and tourismis _ 4
and purchased. At the same time, information technology more generally has made a
significant _ 5  to business practice. In short, access to and use of information

through _ 6 such as the Internet has revolutionized the business of travel and
tourism.
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For tourists, the Internet literally presentsa __ 7 to the world. It has also provided
them with greater influence in the chain of _ 8 , since the industry now has to
respond to 9  rather than creating it — tour operators, travel agencies and
principals all face challenges in the way they do business. For tourists, the Internet
also represents a challenge in that they now _ 10  their own holidays (but also,
perhaps, take the responsibility when things go wrong). But how much further can
information technology go? Will customers begin to reject the Internet in favour of
the ‘human touch’? Will virtual travel become a reality?

Task 8. Translate into English.

1. Taki KOMyHIKaTUBHI TEXHOJIOTII, sIKk [HTEpHET, MOOUIbHMI TenedoH, Ckaiin Ta
1HII., 3HAYHO PO3IIHUPIOIOTH MOKIIMBOCTI NOTEHLIITHUX TYPHUCTIB 1100 BUOOPY
HaAMPSMKIB, IUVIAHYBAHHS Ta OpraHi3ailii moJIopoxeit, OpOHIOBaHHS TYPIB,
PO3MIIIICHHS, KBUTKIB, TOIIIO.

2. TexHomorii 1 Hagam 3MIHIOBAaTUMYThCS, a OTHKE BCIM, XTO 3JIyUCHUHN JI0 i€l
rajy3i, JOBEAEThCS OCTIMHO MPUCTOCOBYBATUCH IO HUX.

3. HoBiTHI TeXHOJIOTIi 3HAYHO CIIPOIIYIOTh MPOIIEC MPUI0AHHS TYPUCTUYHOTO
MPOAYKTY, OMUHAIOYH TIOCEPETHUKIB, B3AEMOIIIOYN HAMIPSAMY 3
MOoCTavyaIbHUKaMH, CKOPOUYIOUH BUTPATH.

4. TypuCTUYHHMM areHTaM BUT1THO BCTAHOBJIIOBATU KOMIT FOTEPU30BaH1 CUCTEMU
OpoHIOBaHHS B CBOIX O(icax, OCKITLKM BOHA OTPUMYIOTh IOCTYTI JIO BCI€T
HeoOx17Ho1 1H(pOopMallii, TUIIe HATUCHYBIIW HA KHOMKY a00 3M1MCHUBIIM OJUH
Tene(OHHUI 3BIHOK.

5. Ypsn Biairpae BaXIUBY poib B KOHTPOJII Ta YIPaBIiHHI TYpPU3MOM,
PO3pO0IISAIOUN NOJIITUKY, 3arajbHUN KypC PO3BUTKY, ONEPEIKAI0UN
HeOakaHUI PO3BUTOK III€T ramys3l, NIATPUMYIOUN CTAHJAPTH SIKOCT1, BABYAIOUU
MIOTHT Ta MPOTO3HUIIi1, 3aXUIIAI0YH TYPHUCTIB BIJl MPOTU3AKOHHUX 11
NepcoHay, TOIIO.

Task 9. Make a presentation “The future of tourism: fantasy or reality?”

Supplementary texts for reading
Text 1.

Defining Sustainable Tourism

The World Tourism Organization defines sustainable tourism in the following
manner: “Sustainable tourism development meets the needs of present tourists and
host regions while protecting and enhancing opportunities for the future. It is
envisaged as leading to management of all resources in such a way that economic,
social and aesthetic needs can be fulfilled while maintaining cultural integrity,
essential ecological processes, biological diversity and life support systems.”
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While tourism is welcomed almost universally for the benefits and opportunities
it creates, there is a growing recognition of the need to see tourism in its
environmental context, to acknowledge that tourism and the environment are
interdependent, and to work to reinforce the positive relationship between tourism,
the environment and poverty reduction.

Guidelines and Principles for Sustainable Tourism

Many destinations are now pursuing strategies which aim to ensure a sensitive
approach when dealing with tourism. Many of these strategies are based on a formal
expression of principles for sustainable tourism. A list of guidelines, techniques and
principles is presented below that are important for national governments,
destinations and organizations who wish to be guided by the ethics of sustainable and
responsible tourism. These guidelines and principles include:

(a) Participation

Residents of a community must maintain control of tourism development by
being involved in setting a community tourism vision, identifying the resources to be
maintained and enhanced, and developing goals and strategies for tourism
development and management. Residents must participate in the implementation of
strategies and the operation of the tourism infrastructure, services and facilities.

(b) Stakeholder Involvement

Tourism initiatives should be developed with the help of broad-based
community input. Participants could include local NGO groups and institutions,
volunteer service groups, the poor, women, municipal governments and their
economic development departments, tourism associations, visitor bureaus, town
business associations, regional representatives of provincial tourism development and
any other party which might be involved in or impacted by tourism.

(c) Local Ownership

Tourism development must provide quality employment for community
residents. The provision of fulfilling jobs has to be seen as an integral part of any
tourism development at the local level. Part of the process of ensuring quality
employment is to ensure, as much as possible, the tourism infrastructure (hotels,
restaurants, shops, etc.) is developed and managed by local people. Experience has
demonstrated that the provision of education and training for local residents and
access to financing for local businesses and entrepreneurs are central to this type of
policy.

(d) Establishing Local Business Linkages

Linkages must be established among local businesses in the tourism industry in
order to ensure tourism expenditures stay within the destination rather than leak out
to purchase imported goods and services for tourists. Local involvement in tourism
facilitates the development of linkages among the service and goods providers within
the tourism destination.

(e) Sustainability of the Resource Base

Sustainable tourism development has to provide for intergenerational equity.
Equitable distribution of costs and benefits of tourism development must take place
among present and future generations. To be fair to future generations of tourists and
the travel industry, society should strive to leave a resource base no less than the one
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inherited. Sustainable tourism development must, therefore, avoid resource allocation
actions that are irreversible.

(F) Community Goals

Harmony is required between the needs of a visitor, the place and the
community. This is facilitated by broad community support with a proper balance
between economic, social, cultural and human objectives, and recognition of the
importance of cooperation between government, host communities, the tourism
industry and non-profit organizations involved in community development and
environmental protection.

(g) Cooperation

Cooperation between local attractions, businesses and tourism operators is
essential given that one business or operation can be directly affected by the
performance or quality of another. Models of partnerships must be explored in the
areas of planning, management, marketing and funding for tourism ventures.

(h) Carrying Capacity

There is a definite need for the impact assessment of tourism development
proposals to distinguish between plans which encourage mass versus quality tourism.
The capacity of sites must be considered, including physical, natural, social and
cultural limits. Development should be compatible with local and environmental
limits, and operations should be evaluated regularly and adjusted as required.

(i) Monitoring and Evaluating

Guidelines have to be established for tourism operations, including requirements
for impact assessment. There should be codes of practice established for tourism at
the national, regional and local levels. There is also a need to develop indicators and
threshold limits for measuring the impacts and success of local tourism ventures.
Protection and monitoring strategies are essential if communities are to protect the
very resources that form the basis of their tourism product to protect the environment
(the tourism resource base) on which it depends.

(j) Accountability

The management and use of public goods such as water, air and common lands
should ensure accountability on behalf of users to ensure these resources are not
abused.

(k) Training

Sustainable tourism development requires the establishment of education and
training programmes to improve public understanding and enhance business,
vocational and professional skills especially for the poor and women. Training should
include courses in tourism, hotel management, creation and operation of small
businesses and other relevant topics.

() Positioning

Sustainable tourism development involves promoting appropriate uses and
activities to reduce poverty and draw from and reinforce landscape character, sense of
place, community identity and site opportunities. These activities and uses should aim
to provide a quality tourism experience that satisfies visitors while adhering to other
principles of sustainable tourism.
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Text 2.
Behaviour of a Responsible Tourist

Tourism involves the movement of large numbers of people from their normal
places of residence to new locations. Tourism results in certain impacts on the
environment, social, cultural and economy of the host destinations. (Detail of tourism
impact on host community will be further elaborate in module 3). In order to
minimize the negative impact of tourism on the host destination and so as to enable
tourists to enjoy the originality of the destination, tourists should be aware of the
effect of their behaviour on the host destination.

Understanding human differences

Do not impose your thinking on the others. The local community may have a
different concept of time, thought pattern, customs, values and the way they behave
may be different from your home country.

- It is necessary to understand the taboos and protocols of a destination and to
avoid any acts that may offend the host community.

- Appreciate all aspects of the host destination

- By understanding the indifferences, tourists should appreciate all aspects of the
destination including their customs, heritage and environment.

- Protect the environment, heritage and be concerned with the feelings of the
host community

- Tourists should assist in protecting the physical environment so that the
attractiveness of the destination would not be depreciated.

- It is necessary to respect the culture of the host community.

- The tourists’ own culture is not superior than the others and they should not
expect any privileges from them.

Understand — Appreciate — Protect

When cultural tourism and ecotourism are the major forms of tourism of a
destination, the code of behaviour of the travellers on culture and environment of the
community is very important. For example, the Himalayas in Nepal is a popular
trekking destination and a culturally distinct area. The British-based organization,
Tourism Concern has set up a voluntary code of conduct for tourists as a guideline
when they visit the country. This guideline was launched in 1991 which aims to:

- promote greater understanding of the impact of tourism on host communities
and environments;

- raise awareness of the forms of tourism that respect the rights and interests of
people living in tourist receiving areas, promoting tourism that is just, sustainable and
participatory;

- work for change in current tourism practice such as vast tract of forest depleted
in order to fulfil fuel-wood needs and accommodation for tourists. This has resulted
in soil erosion and flooding;

- to enable tourists and travellers to travel with critical insight and
understanding.

The guidelines were distributed to all British tour operators carrying visitors to
the Himalayas. They also encourage tour operators to include the Code in their
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brochures. Copies were also sent to major ticket outlets, such as Campus, Trail-
finders to ensure they reach independent travellers.

The set of tourist code is as follows:

- Limited deforestation— do not set open fires and discourage others from doing
so on your behalf. Where water is heated by scarce firewood, use as little as possible.
When possible choose accommodation that uses kerosene or fuel effective wood
stoves

- Remove litter, burn or bury paper and taking away out all non-degradable
litter. Graffiti are permanent examples of environment pollution.

- Keep local water clean and avoid using pollutants such as detergents in streams
or springs. If no toilet facilities are available, make sure you are at least 30 metres
away from water sources, and bury or cover wastes.

- Plants should be left to flourish in their natural environment —taking cuttings,
seeds and roots is illegal in many parts of the Himalayas.

- Help your guides and porters to follow conservation measures.

- When taking photographs, respect privacy — ask permission and use restraint.

- Respect Holy places —preserve what you have come to see, never touch or
remove religious objects. Shoes should be removed when visiting temples.

- Do not give to children as it may encourage begging. A donation to a project,
health centre or school is a more constructive way to help.

- You will be accepted and welcomed if you follow local customs. Use only
your right hand for eating and greeting. Do not share cutlery or cups, etc. It is polite
to use both hands while giving or receiving gifts.

- Respect for local etiquette earns you respect — loose, light-weight clothes are
preferable to revealing shorts, skimpy tops and tight fitting action wear. Hand holding
or kissing in public are disliked by local people.

- Observe standard food and bed charges but do not condone overcharging.
Remember that when you’re shopping the bargains you buy may only be possible
because of low income to others.

- Visitors who value local traditions encourage local pride and maintain local
cultures, please help local people gain a realistic view of life in Western Countries.

Text 3
Safety and Security

Safety and security are vital to providing quality in tourism. More than any other
economic activity, the success or failure of a tourism destination depends on being
able to provide a safe and secure environment for visitors. This was highly evident in
the aftermath of the tragic events of 11th September 2001.

In the weeks following the September 11th attacks in New York and Washington,
passengers abandoned airports in their numbers as the effects of these attacks
extended beyond U.S. borders with grave ramifications for many airlines. Soon after
September 11th, 2001 a number of airlines collapsed. Most shocking of all was the
fact that a number of these airlines had been in existence for decades, and were not all
American carriers. These attacks, along with the Gulf Wars, the war in Afghanistan
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and the terrorist attacks in Bali, have increasingly served to place tremendous and
crucial importance on issues of traveller safety.

The inclination of tourists from various parts of the world to travel abroad also fell
sharply in the post-9/11 period. According to the World Tourism Organization
(WTOQO), international tourist arrivals slumped by 1.3 per cent in 2001 - the only
significant decrease since World War 1l. In the Caribbean, CTO estimated that
arrivals from the US fell an estimated 20 per cent between September and December
2001. Arrivals from Europe dropped by about 15 percent during the same period.

The changing attitudes of travellers in the wake of these attacks were reflected in
the manner in which a number of independent travellers dealt with the fear of
insecurity. Some of them even got involved in "home swapping", using home
exchange programmes which allowed them to "stay at home" - someone else's home -
providing a sense of security because the vacation base is a non-tourist location. In
March 2003, as the United States and its allies went to war in Irag, the Business
Travel Coalition (BTC), an advocacy organization which represent the interests of
corporate buyers of the business travel services, released an analysis of the impact of
war on the U.S. commercial airline industry. The BTC said that 21 per cent of
corporations had banned international travel for some period of time; 33 per cent said
they would consider banning international travel under worsening circumstances; 54
per cent had tightened pre-approval processes for international travel and 48 per cent
had adjusted domestic U.S. travel policy in anticipation of the war.

These numbers emphasized the major role that safety and security plays in making
travel choices. They also demonstrate quite clearly that peace is the best friend of
travel and tourism while war and insecurity are among its worst enemies.

Text 4

Crime prevention: safety tips
Safety for tourists
You have worked so hard and it is time you took a break and relax. You have saved
enough and you think it is time for a holiday break. Unfortunately, tourists are targets
for criminals. This is a tendency that is developing worldwide.
Take the following few basic precautions and ensure that your visit is as pleasant and
as safe as possible-
At the Airport

« Stay especially alert and watch your bags and laptop at all times. Do not let
anyone but uniformed airline personnel handle or watch your bags.

« Watch out for staged mishaps, like someone bumping into you or spilling a
drink, as it is often a ploy to divert your attention and steal your bag or
passport.

« Carry your purse close to your body, or your wallet in an inside front pocket.

« Better yet, wear a money pouch under your clothes.

« Keep a separate record of the content of checked luggage. And keep anything
of value in a bag that stays with you at all times.
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Avoid displaying expensive cameras, jewellery and luggage that might draw
attention. Your aim should be to blend in with the crowd.

At the hotel (Accommodation)

Do not leave your luggage unattended unless it is locked way in your room.
Store valuables in the safe deposit box.

Keep your room locked at all times.

Hand the key in at the desk when you leave the hotel.

If someone knocks, check who it is before opening the door.

Make sure that luggage is only given to the hotel=s bell staff and a receipt is
issued for stored luggage.

In the street

Plan your route beforehand.
Don't stop people to ask for directions or check your map on the street.

Try not to look like a tourist by making obvious that it is your first time in the
area.

It is better to explore in groups and stick to well-lit busy streets.

If you find yourself alone, try to make reference to yourself as part of the
group.

Avoid drawing attention to you by wearing lots of jewellery and showy
displays of cameras and other valuables.

It is definitely not advisable to carry large sums of money around. Carry just as
much money as you require for the day.

Keep your handbag and cellular phone with you and do not leave them
unattended.

Always keep an eye on what's going on around you.

Never allow young children to wander off from parents.

If you think someone is following you, take out your cell phone and pretend to
make a call. Say the word police with enough volume for the person following
you to hear.

Don't confront them. You may, alternatively, just get yourself to the nearest
public place as quickly as possible.

Avoid going out unnecessarily after hours.

If you want to call a taxi, your hotel or the nearest tourism info office can
recommend a reliable service.

A policeman or a traffic officer will be glad to direct you if you get lost.

On the Road

Practice the same prevention skills you do in parking lots or garages at home.
Become familiar with your route before you start the trip. Get a map of the
route and study it.

Make sure your rental car is in a good working order. Learn how all the
windows, door locks and other equipment work before you leave the lot. Keep
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your maps and rental agreement concealed, not lying on the seat or the
dashboard where they can be seen by others.

Keep car doors locked while you are driving.

Store luggage in the car's boot (trunk) where it is out of sight.

If your car is bumped by another car, think before you get out. If you are in
doubt or feel uncomfortable, signal to the other driver to follow you to a nearby
police station or a busy, well-lighted area where it is safe to get out.

In the car

Plan your route in advance

Keep the doors locked at all times and wind the windows up.

Do not leave your cellular phone or other devices where it is visible from
outside the car.

Lock your valuables inside the boot (trunk) before your departure.

Do not ask strangers to take you a group picture no matter how friendly they
seem.

At night, park in well-lit areas.

Do not hitchhike.

If in doubt about the safety of an area, phone a police station for advice.

How to avoid mugging

Mugging is unfortunately one of the common crimes that unaware people fall victims
to in the streets and shopping malls every day. The following are just some of the
simple measures that you can take to so that you don't get robbed.

Look around you and be aware of your surroundings. Remember, an area is not
safe just because you are familiar with it.

Walk actively and confidently. You must always try to make eye contact with
the people around you.

Carry your bag around your neck and diagonally across your body. Do not
carry it hanging over one shoulder. You may as well clutch your bag and hold
it to the front.

Put your wallet in an inside coat or front pants pocket not a back pocket.
Walk in well-lit busy streets and walk in a group if possible.

If you know or suspect that a pedestrian is following you, go to the nearest
well-lit or busy area and call the police.

If you are followed by a vehicle, never try to outrun it. Turn and walk in the
opposite direction. React by yelling or shouting if possible.

Carry money or phone cards for emergency phone calls.

Hide your cell phone and do not walk around talking on a cell phone as it will
distract you.

Avoid going out unnecessarily after hours.

Avoid taking short-cuts through deserted areas such as parks, empty areas and
passages.

Texth

Travelers are particularly vulnerable to becoming victims of crime while out
and about. It is very difficult for a foreigner to blend in with the local populace.
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Many things can give you away as a tourist, including your physical appearance,
habits, clothing, and manner of walk or speech, even your smell. In most
countries worldwide, tourists are assumed to be wealthier than the average local
citizen and not savvy to local threats. This makes them attractive to thieves and
other criminals.

General Security Considerations

- Have hotel management call for a taxi rather than trying to hail one yourself.

- Be knowledgeable of restricted areas requiring entry permits and obtain these
documents before traveling to such locations.

- Do not photograph police stations, military installations, government buildings,
airports, ports or train stations without first determining whether photography
Is permitted. If in doubt, ask permission from someone in authority before
taking any photographs. Buy a good map. Mark key points on the map, such as
embassies, police stations and your hotel. Study the map and make a mental
note of alternative routes to your hotel or other local lodging.

- Learn how to use the local telephone system and keep the proper change, token
or telephone card on hand. Carry with you emergency telephone numbers such
as local police, fire, your hotel, a local contact and the nearest U.S. Embassy or
Consulate. Learn a few key expressions in the local language so that you can
signal your need for help and be clearly understood. Alternatively, carry such
phrases with you, as written by a local person.

- Every morning, before departing, check the local situation with televised
international and local networks, the hotel’s concierge and local newspapers.

- Do not discuss travel plans or other personal matters with strangers. If planning
a tour, hire a reputable guide recommended to you by the hotel.

- Try not to go out alone. Let someone at your home base know where you are
going and when you plan to return.

- Dress conservatively and comfortably. Leave expensive jewelry at home or in
the hotel safe; avoid wearing faux expensive jewelry (a thief may assume it is
real); do not wear logo apparel marking you as an American such as college T-
shirts or ball caps; avoid using identifiable luggage such as a backpack with an
embroidered U.S. flag.

- Place all necessary loose items, such as a purse, camera, map and snhacks in a
sturdy and non-descript bag.

- Bring along a personal alarm or whistle, but avoid protective devices such as
weapons, mace or pepper spray. These devices, if not used properly, may
further antagonize a criminal and increase your risk of harm.

- Leave the fanny/tummy packs behind; those only advertise that you have
something of value to protect. Disperse your cash and documents among
various pockets.

- Know where you are going before you leave the hotel.
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Text 6
The Role of Technology in the Travel and Tourism Industry

Technology has greatly influenced the way travel is carried out, sold and
distributed from producers to consumers. It will continue to change and all
participants in tourism will have to constantly adjust to new and often very different
forms of technology.

Transportation

All tourists have to get to and from their holiday destinations by one form of
transport or the other. In the 21st century means of transport have become faster,
more reliable and more comfortable. Examples include:

- Airbus A380 and Boeing 787 Dream liner aircrafts

- Mega Ships

- Fast Trains

- Private cars

- Tourist Attractions

From the management of natural attractions to sophisticated, computer run
theme park rides and IMAX cinemas technology has greatly impacted the attractions
industry. Think about your last visit to a theme park such as Hong Kong Disneyland
or Ocean Park.

Communications Technology

Traditional:

- Messengers

- Mail

- Telex

- Telegram

- Fixed line telephone

- Fax

21st century:

- E-mail

- Skype

- Internet

- SMS

- Mobile Phone

- Satellite phone (Iridium)

- Blackberry

Distribution of Travel Products

The vast majority of travel products are services and as such they are different
from physical products in several ways.

- Consumers must travel to consume the product

- Intangibility (can’t be touched from the distance) of product means that pre-
testing of tourism products is not possible

- Perishable — hotel rooms, airline seats or events tickets can’t be stored

- Simultaneous production and consumption

- Traditional Travel Product Distribution
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The vast majority of travel products are services and as such they are different
from physical products in several ways.

- Airlines, hotels, cruise companies, restaurants, attraction etc. ‘manufacture” the
product or service.

- Tour Wholesaler or consolidators package the various products and offer them
as packages to the market.

- Travel agents acting as agents of the producers of the services or agents of the
tour wholesalers sell the products and services for a commission.

- The consumer buys the travel product from the travel agent

21st Century Travel Product Distribution

- Supplier/Manufacturer direct to consumer via the Internet no need for
middlemen like travel agents

- Advantages for both parties — cost effective and quick

- Fast, efficient and reliable communications are at the fore-front of modern
tourism. The days when most bookings were made through travel agents are well and
truly over and the internet now plays a major role in the provision of travel
information and in the booking of trips.

Technological Advances for the Benefits of Services Providers and Tourists

Industry - Technological advances for the benefits of service providers:

Improve on cost effectiveness

- staff scheduling, catering production and fuel costs.

- a seamless GDS (Global Distribution System) or web-based system helps to
reduce the bureaucracy and paper-work free employee time for better customer
services and relations

- consolidate a better integration of departments and functions of organizations
towards better services and reduction of operation costs

Enhance forecasting techniques

- reservation (yield management), routes planning and marketing programs.

- develop a better understanding of consumer needs thus reducing the gap
between consumer expectations and perceived experience

- obtain accurate and much richer marketing research data from all transactions
and enquire made by consumers through the Internet or GDS

Consolidate fragmented tourism products ( distribution channel )

- offer one stop shopping for tourists via CRS or GDS

- destination promotions with airlines via CRS

- consolidate a better integration of departments and functions of organisations
towards better services and reduction of operation costs

Tourist - Technological advances for the benefits of consumers

Ease of purchase

- Eliminate complicated distribution intermediaries, direct dealing with
suppliers, reduce incurred costs such as commissions, shop at home.

- Automation of routine passenger check-in procedure by the passengers through
the Internet is considered by the passengers as a personalized service.

- Transform the traditional multilateral tourism distribution channel to a
unilateral channel via the Internet platform. Thus, enabling consumers to deal directly
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with Internet-based travel intermediaries, and name the price they are willing to pay
for their products

- Express check-in services for airline passengers at airports - Kiosks and touch-
screen terminals

Speed up purchasing decision

- direct dealing with service providers’ reservation department, one stop
shopping

- ease of access of information on the Internet empower consumers to get
information on products and services of interest

Provide more product information

- enhance travel experiences through consolidation of tourism products such as
destination attractions, accommodation, and transportation

- massive availability of travel websites offer consumers more information and
enjoy greater choice

- GDS provides a reliable yield management solution to service providers,
therefore, consumers can enjoy great discounts for last-minute, targeted offers and
special promotions.

- Mobile-based reservation systems.

The main roles of the key players in the CRS

Travel agents

The travel agents benefit from having CRS installed in their offices since they
can get access to all the information about several airlines flights at the touch of a
button, or through just one phone call. The airlines benefit since they have their
flights advertized in a wider marketplace, in a competitive screen situation with other
airlines.

Travel agents are the customer’s representatives in the booking process. They
act as a provider of information on prices, destinations and availability, and offer
their own experience to the customer. Once the customer decides on the destination
and flight, the travel agents act as a travel administrator for the customer by booking,
confirming and ticketing the travel plans. Being the customer’s representatives, the
travel agents should be unbiased in the reporting of flight availability and prices to
customers.

CRS

CRS is the key link between the airline computer (which controls all the selling
of seats on the airline flights) and the travel agents. The CRS can act as a provider of
information (price, seat availability, schedules) and can also help the travel agent
administer the flight with computerized itinerary printing and ticketing. This
computer holds a great deal of information and needs to be kept permanently up-to-
date since new bookings, cancellations and travel arrangements are constantly
changing.

Airlines

Airlines send their updated reservation availability and prices to the CRS, either
on-line (immediately when they are changed) or on a periodic basis, e.g. once per
day.
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Text 7

Times are changing and so are the demands and expectations of the 'new'
traveller, the search for different experiences, different adventures, different lifestyles
has paved the way for this concept called the 'new tourism' Attention is being turned
to exploring new frontiers or daring to go where traditional thought did not allow.

"New" tourists however, are increasingly being seen to be environmentally
sensitive, displaying respect for the culture of host nations and looking to experience
and learn rather than merely stand back and gaze. "New" tourists are participators not
spectators. Things that would never appear on the list of the "mass" tourist such as
adventure, getting of the beaten track and mingling with the locals are now the
foundations of the new tourist experiences. Typically these tourists are turning away
from travel and prefer to have a high level of involvement in the organization of their
trip.

Responding to the shift in market dynamics towards a "New" style of tourist, a
number of initiatives have or are likely to fuel the growth of experiential tourism,
these include:

- Network tourism initiatives;

- The development of interpretive highways;

- The explosion of interpretive centers

- The latest trend towards regional base camps.

A new era has arrived, and a new kind of tourism is emerging, sustainable,
environmentally and socially responsible, and characterized by flexibility and choice.
A new type of tourist is driving it: more educated, experienced, independent,
conservation-minded, respectful of cultures, and insistent on value for money.

Attempt is made in this paper to study the expectations and desires of this new
tourist in this new age of tourism.

Introduction

Until 19th century, travel for recreation was only undertaken by the elite. With
the advent of rail, mass travel was available for the first time and destinations such as
Brighton, UK and Coney Island, NY developed. Status was then defined by the mode
of travel. In 20th century status was revealed by the nature of the destinations. Travel
and tourism has been going on since time immemorial, and for the ‘twentieth century
tourist, the world has become one large department store of countrysides and cities'.
By 21st century, travel became a new economy - tourism - available to all with
enough money.

The focus of the tourism industry has shifted from air travel, overnights, meals
and so on to total experiences or fantasy worlds associated with specific destinations.
This new tourism phenomenon is not only influenced by economic factors but also by
new cultures and a new generation of tourists. In tourism, the different destinations
compete worldwide through globalization.

The paradigm shift from mass tourism (also known as Fordian Tourism), which
was the norm for more than three decades, no longer suffices to achieve
competitiveness in tourism enterprises and regions. A new paradigm, or new tourism,
IS gathering momentum owing to its ability to face prevailing circumstances.
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Modern information and communication technology development in symbiosis
with the transformation of tourism demand gave rise to a new tourism. This paradigm
shift is not easy to define but is indicative of a new type of tourist who wants a new
or different product. The new tourists are more experienced, more educated, more
"green”, more flexible, more independent, more quality-conscious and "harder to
please™" than ever before. Furthermore, they are well read and know what they want
and where they want to go.

The different approach of the new tourist's creates a demand for new products.
The small, medium and micro entrepreneurs within the tourism industry are
dependent on major tourism developments. It is essential role of these small
entrepreneurs be increased to deal with the changing demands of the new tourists. In
Canada, 20% of the population is truly entrepreneurial while in South Africa the role
of entrepreneurs is still extremely small. Only about 4% of the South African
population is truly entrepreneurial.

What is New Tourism?

New Tourism is characterised mainly by supersegmentation of demand, the
need for flexibility of supply and distribution, and achieving profitability through
diagonal integration and subsequent system economies and integrated values, instead
of economies of scale. This paradigm permits the tourism industry to offer products
adapted to the increasingly complex and diverse needs of demand, while being
competitive with the old standardized products. These markets of experience have
become global, affecting the demand as well as the supply side of the tourism
industry. The tourism industry has undergone profound changes, which have been
categorized by Poon (1993) in the following groups: (a) new consumers, (b) new
technologies, (c) new forms of production, (d) new management styles, and (e) new
prevailing circumstances.

As a result of the super segmentation of demand there is a very strong need for
in-depth knowledge of the market in order to identify the clusters of consumer traits
and needs. This knowledge will enable the tourism enterprises to develop those
products that will give a greater competitive edge, and to place them on the market
using efficient methods of communication and distribution. Flexibility is also a very
relevant factor since it can assist the enterprise in adapting to the new demand
requirements. This factor is relevant in several areas: flexibility in the organization
and in the production and distribution of tourism products; flexibility in reservation,
purchasing and payment systems; and flexibility in ways in which the tourism
product is consumed. New technologies are fundamental in this respect and, in
particular, in the expansion and development of new systems of tourism information.

Diagonal integration is the final basic element. Compared with vertical and
horizontal integration, which characterize the mass-standardized production
paradigm, this is a process by which the tourism enterprise can develop and compete
not only in one activity, but also within a wider framework, seeking profitability on
the basis of system economies, obtaining synergies between different products and
offering services well integrated in the value systems of consumers.

Key shifts in global tourism market trends are as follows:

- In the long term, the average standard of living in western developed countries will
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increase, as will the amount of discretionary money available for travel;

- Rising affluence will bring with it increases in the amount of free time available.
Longer weekends and increased paid holidays have helped to stimulate expansion in
attraction visitation;

- There is a shift in emphasis from passive fun to active learning;

- Activity or special interest holidays are likely to gain at the expense of conventional
sightseeing, visiting and other passive experiences;

- There is growing concern about the impact of modern industry, including tourism,
on the physical and social environment;

- There is growing awareness of risks to personal health and safety;

- Leisure time will be used more actively, for mental development as well as physical
exercise;

- People aged 45 to 64 years of age will be growing significantly in number to the
year 2010. In the United States alone, this age group is forecasted to grow by 31% by
the year 2000;

- The potential visitor of the future will be: older, more affluent; more demanding;
more thoughtful and discriminating; and more active physically and mentally;

- Timeframes for decision-making windows will be smaller. Hence, one-stop-
shopping for all-inclusive packages will continue to be appealing; and

- Consumers will increasingly seek low impact tourism facilities, consistent with
environmental values and the desire not to contribute to negative impacts.

I'nocapiu
AAA
ABA American Automobile Association
ABTA American Bus Association
ADA Association of British Travel Agents
AH&LA Americans with Disabilities Act
ARC American Hotel & Lodging Association
ASAE Airlines Reporting Corporation
ASTA American Society of Association Executives
ATA American Society of Travel Agents
AV Air Transport Association
B&B audio/visual
BEO bed & breakfast
BTA banquet event order
CAE British Tourist Authority
CIC Certified Association Executive
CMP Convention Industry Council
CSM Certified Meeting Professional

CSP Convention Service Manager
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CTC Certified Speaking Professional

CTP Certified Travel Counselor

CVB Certified Tour Professional

DMC Convention & Visitors Bureau

DMO destination management company

EIBTM destination marketing organization

FAA European Incentive & Business Travel & Meeting Exhibition
FAM Federal Aviation Administration

FIT familiarization tour

HSMAI frequent independent travel

IACVB Hospitality Sales & Marketing Association International
ICPA International Association of Convention & Visitors Bureaus
ITME Insurance Conference Planners Association

ITB Incentive Travel & Meeting Executives

MPI Internationale Tourismusborse (German)

NTA Meeting Professionals International

PCMA National Tour Association

RCMA Professional Convention Management Association
RevPAR Religious Conference Management Association
RFP revenue per available room

ROI request for proposal

SATW return on investment

SGMP Society of American Travel Writers

SITE Society of Government Meeting Professionals
SMERF Society of Incentive & Travel Executives

TIA social, military, educational, religious, fraternal
UCCCF Travel Industry Association of America

URL Universal Credit Card Charge Form

USTOA uniform resource locator

WTM United States Tour Operators Association

WTO World Travel Market

World Tourism Organization

A
a la carte French term meaning “from the menu.” Each item is individually priced.

acceptance Agreement to purchase products or services under specified terms.

accident report An accident report is a log obtained from police to scope a venue
location and assess the risk feasibility.

accommodation Any seat, room or service provided and/or sold to a guest or
passenger.
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accompanying person Guest or spouse of an attendee.

accreditation To provide with credentials. Also an approval given by various trade
associations to a travel agency allowing the sale of tickets and other
accommodations.

act of God A weather-related or seismic event over which a travel provider has no
control and, hence, no legal responsibility.

actual cash value Replacement cost of lost or damaged property less depreciation.

ad hoc tour A tour designed around a specific theme. Most such tours provide an
expert tour leader and visit places and/or events of special interest to the
participants.

advisory board A group that offers advice or counsel to management on strategic
options such as conference content.

Air Transport Association (ATA) The trade association of American and Canadian
scheduled airlines, including international, major, national, intra-Hawaiian, intra-
Alaskan, helicopters and cargo carriers. www.airlines.org

airline fares Price charged for an airline ticket.
« Advanced Purchase Excursion Fare (APEX) Heavily discounted excursion
fares for international travel, usually with cancellation penalties attached.

» base fare The price of an airline ticket without the taxes.

» bulk fare A discounted, net price offered only to tour operators who directly
purchase a specified block of seats from a carrier. The operator must then sell
the seats at a marked-up price.

 excursion A discounted airline ticket that has the following restrictions: must
be round trip, comply to minimum and maximum stay, and be purchased in
advance.

« group Usually round-trip travel in a specified period of time with a minimum
number of participants required.

» open jaw Fare established where the passenger departs the originating city to a
destination, but returns to the originating city from another destination.

» promotional Usually round-trip, restricted tickets that have been discounted
for a limited amount of time to stimulate sales or introduce a new travel
product or service.
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* regular Unrestricted fare.

Airlines Reporting Corporation (ARC) A corporation consisting of airlines, both
domestic and international, whose main purpose is to authorize and govern travel
agencies. wWww.arccorp.com

air wall An operable wall panel system used to subdivide exhibit, meeting or
ballroom space.

all-suite hotel A hotel whose entire inventory of sleeping rooms have separate
bedroom, bathroom, living room or parlor areas, and possibly a kitchenette or other
special features.

American Automobile Association (AAA) A nationwide organization that provides
members with services, such as travel agencies, and travel and automobile
insurance. Www.aaa.com

American Bus Association (ABA) A trade organization consisting of member bus
lines throughout the country. www.buses.org

American Hotel & Lodging Association (AH&LA) A federation of lodging
industry trade associations covering the United States, Canada, Mexico, and
Central and South America. www.ahma.com

American Society of Association Executives (ASAE) ASAE, considered the
advocate for the nonprofit sector, has 25,000 members who manage leading
associations, and represents vendors that offer products and services to the
association community. www.asaenet.org

American Society of Travel Agents (ASTA) The oldest and largest travel agent
organization in the world with travel agents being the primary members. Other
companies providing travel industry products and services can be associate
members. www.astanet.com

Americans with Disabilities Act (ADA) Civil rights statute passed in 1990 to meet
the needs of disabled people, requiring public buildings to meet minimum
standards to make their facilities accessible to individuals with physical
disabilities.

amplifier (amp) Device enabling sound to be intensified.
analog Conveying data electronically in relation to a TV, radio or telephone signal by
varying frequency or amplitude.

association An organized group of individuals and/or companies who band together
to accomplish a common purpose, usually to provide for the needs of its members,
and is usually nonprofit.
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Association of British Travel Agents (ABTA) The principal trade association of
United Kingdom travel agents and tour operators. www.abtanet.com

attendance Number of people at a meeting, event, show or exhibit.

attendees A combination of delegates, exhibitors, media, speakers and
guests/companions who attend an event.

attraction A location or activity that offers items of specific interest. An attraction
can be a natural or scenic wonder, a man-made theme park, a cultural or historic
exhibition, or a wildlife/ecological park.

attrition Shortfall of sleeping room block pick-up or food-and-beverage projections
from numbers agreed to in a contract. Penalties for attrition may be outlined in a
contract’s attrition clause.

audio/visual (A/V) Equipment used in audio/visual presentations, such as television
monitors and video equipment.

average room rate The total guest room revenue for a given period’s occupied
rooms divided by the number of rooms occupied for the same period.

B
back of the house A term used in hotels to refer to areas for staff only.

back-to-back Travel program operating on a continuous uninterrupted basis so that
one group arrives as another departs.

banner advertising An advertisement on a website that allows users to “click
through” to the advertiser’s website.

banquet event order (BEO) A form used to provide details to personnel concerned
with a specific food or beverage function or meeting room setups.

bed and breakfast (B&B) A facility, often a home, that offers a room and breakfast.

bed tax Tax placed on hotel/motel room rentals. Generally all or part of revenues
generated are used in financing convention facilities or CVBs. Also called room
tax, hotel tax and transient occupancy tax.

block Number of rooms reserved for one group.

blocked space Sleeping rooms, exhibit, meeting or other space reserved for use by an
organization intending to hold a meeting.
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booth One or more standard units of exhibit space. In the United States, a standard
unitis a 10' x 10' space. However, if an exhibitor purchases multiple units side-by-
side or back-to-back, the combined space also is referred to as a booth.

break-out sessions Smaller group sessions, panels, workshops or any presentations
that are offered concurrently within the meeting and are formed to focus on
specific subjects.

British Tourist Authority (BTA) The official governmental travel promotion
agency of Great Britain. www.visitbritain.com

business attire Business suits or jackets with shirts and ties for men, and day dresses
or suits for women; usually means office wear.

business casual A style of dress that is less formal than the standard office attire of
suit and tie or dress.

C

ceiling height The maximum height of the ceiling of an exhibition hall or meeting
room. Dimensions quoted by halls and hotels often do not take into account any
light fixtures hanging from the ceiling.

Certified Association Executive (CAE) Certification program offered by ASAE
designed to elevate professional standards, enhance performance and designate
those who demonstrate knowledge essential to the practice of association
management.

Certified Meeting Professional (CMP) Certification program offered by the CIC
certifies competency in meeting management.

Certified Speaking Professional (CSP) Accredited designation offered by the
National Speakers Association. This is earned from extensive, documented
speaking experience and client satisfaction.

Certified Tour Professional (CTP) A designation administered by the National
Tour Foundation and conferred upon tour professionals who complete prescribed
evaluation requirements.

Certified Travel Counselor (CTC) A designation conferred upon travel
professionals who have completed a travel management program offered by the
Institute of Certified Travel Agents.

chef’s table The opportunity for a meeting professional to sample a menu in advance
of the event, usually in the company of the chef.
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coach The largest cabin in an aircraft; car on a train; the type of standard price paid
for a ticket with no upgrades or discounts.

commercial rate A special rate given by a hotel or rental car company to an
organization based on either the volume of business done or the type of
accommodation or rental car. Also referred to as a corporate rate.

commission The varying amount paid by suppliers to travel agents for the sale of
travel products and services.

commissioned tours A tour available for sale through retail and wholesale travel
agencies, which provides for a payment of an agreed upon sales commission either
to the retail or wholesale seller.

complete meeting package An all-inclusive plan offered by conference centers;
includes lodging, all meals and support services.
complimentary (comp) Service, space or item given at no charge.

complimentary ratio The number of rooms provided at no cost based on the number
of occupied rooms. The industry standard is one complimentary room per 50
rooms occupied per day.

complimentary registration Waiver of registration fees.

concurrent sessions Multiple sessions scheduled at the same time; programs on
different themes or subjects offered simultaneously.

conference An event used by any organization to meet and exchange views, convey a
message, or open a debate. No tradition, continuity or periodicity is required to
convene a conference. Conferences are usually of short duration with specific
objectives.

consolidator A person or company with the resources to contract bulk airline seats
and resell to the public or through travel agencies.

consortium A trade association formed by travel agencies, tour operators and hotels
to increase the buying power of its collective members. These associations help an
independent company compete with a major chain in areas such as override
commissions and availability of discounts.

convention An event where the primary activity of attendees is to attend educational
sessions, participate in meetings and socialize. There is a secondary exhibit
component.
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Convention & Visitors Bureau (CVB) A nonprofit organization supported by bed
taxes, government budget allocations, private memberships or a combination of
these. A CVB promotes tourism, encourages groups to hold meetings and trade
shows in its city, and assists groups before and during meetings.

Convention Industry Council (CIC) A federation of national and international
organizations representing individuals, firms or properties involved in the
meetings, conventions, expositions and travel and tourism industries.
www.conventionindustry.org

Convention Service Manager (CSM) Facility manager or CVB staff member
responsible for the logistics of an event.

corporate meeting Gathering of employees of a commercial organization. Usually,
attendance is required, and travel, room and most meal expenses are paid for by the
organization.

corporate planner Meeting planner who works for a corporation.

cut-off date Designated date when the facility will release a block of sleeping rooms
to the general public. The date is typically three to four weeks before a convention.
Also called reservation review date.

D
definite booking Space reservations confirmed in writing.

departure date Date when majority of meeting participants check out of a facility.

destination A city, area or country that can be marketed to groups or individuals as a
place to visit or hold a meeting.

destination management company (DMC) Company or professional individual
engaged in organizing tours, meetings of all types and their related activities. Also
referred to as a ground operator.

destination marketing organization (DMO) A nonprofit marketing organization for
a city, state, province, region or area whose primary purpose is the promotion of
the destination.

dine around Use of a number of restaurants in a destination with reservations and
billing arrangements to one particular client.

direct flight A flight that does not require a passenger to change planes, although the
flight may have intermediate stops.



49

double-occupancy rate The price per person for a room shared with another. Rate
most frequently quoted in tour brochures.

double-room rate The full price of a room for two people.

E
eco-tour A tour to environmentally sensitive areas, or designed to focus on
preserving the environment.

emerging market A group of customers who do not provide as much business as the
target markets, but show interest in the destination.

European Incentive & Business Travel & Meeting Exhibition (EIBTM) A trade
show for European incentive operators.

executive coach A luxury motor coach with seating of 25 or less that can include
such amenities as TV, galley, wet bar, card tables, etc.

exhibit The display materials and product housed in a booth.
exhibit booth An individual display set up to show products or con-vey a message.
F

familiarization tour (FAM) A program designed to acquaint participants with
specific destinations or services. Offered in groups and on an individual basis.

Federal Aviation Administration (FAA) The U.S. Department of Transportation
agency that is primarily concerned with the promotion and regulation of civil
aviation. www.faa.gov

feeder service Air service that provides convenient connections to other air services.

Force Majeure Clause Contract clause that limits liability should an event be
prevented due to acts of God, acts of war, civil disturbances, labor strikes or other
disruptive circumstances beyond a facility’s control. Usually inclement weather
does not apply.

frequent independent travel (FIT) A trip planned for an individual client’s

specifications, and is normally prepaid and usually unescorted.

G
general session A meeting open to all those in attendance at a convention.
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group booking Reservation for a block of rooms for a single group.

group tour A prearranged, prepaid travel program for a group usually including
transportation, accommodations, attraction admissions and meals. Also referred to
as a package tour.

guarantee The minimum number of servings to be paid for by the client, whether
they are actually consumed or not. Usually required at least 48 hours in advance.

H

headquarters hotel Facility, as the center of operations, where registration, general
sessions, and conference staff office are located.

heads in beds Term that refers to sleeping room reservations at a hotel.
Hospitality Sales & Marketing Association International (HSMALI)

The leading international organization of sales and marketing professionals
representing all areas of the hospitality industry.
hotel classifications Classification of a hotel by its amenities, facilities, service and
cost. Qualifications and terms may vary by country.
 limited service or economy A hotel or motel reasonably priced, generally
providing a bed, telephone, TV, shower and free parking. They often do not
have room service or a restaurant.

« moderate A medium-priced hotel with services and amenities such as a
restaurant and possibly conference rooms.

« upper moderate Hotel or motel that offers special services such as a first-rate
restaurant, banquet and conference rooms, valet service, room service, cable
TV, and a host of other amenities.

» luxury or deluxe A top-grade hotel or resort offering the highest service and
the maximum variety of amenities. All rooms have a private bath, and all the
usual public rooms and services are provided.

hotel meal plans

» American plan (AP) Includes three full meals and a room.

« Bermuda plan Includes an American-style breakfast and a room.

+ continental breakfast Breakfast includes juice, toast, roll or sweet roll, and
coffee or tea.

« continental plan (CP) Includes continental breakfast and room.

» demi-pension Includes breakfast, lunch or dinner, and a room.

» European plan (EP) Rate includes only a room; no meals.

» modified American plan (MAP) Rate includes breakfast, dinner and a room.
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hotel staff abbreviations
« GM general manager
« DOM director of marketing
» DOS director of sales
«  MOD manager on duty

I

incentive Reward offered to stimulate greater effort.

incentive event Celebratory event intended to showcase persons who meet or exceed
sales or production goals.

incentive meeting Reward meeting, usually of high quality, in payment for achieving
goals.

incentive travel A travel reward given by companies to employees to stimulate
productivity. Also known as an incentive trip.

Incentive Travel & Meeting Executives (ITME) Also known as the Motivation
Show. Each year, more than 20,000 top business executives attend this show to
learn the latest in effective motivation program planning. In addition, more than
2,000 suppliers of merchandise and travel services exhibit their products.

incentive travel company Company that designs and handles some or all elements
of incentive travel programs.

incidentals Expenses other than room and tax billed to a guest’s account. Examples
include phone charges and room service.

inclusive tour A specific package in which all components of the package are part of
the price. Generally, an inclusive package includes transportation, lodging, meals,
gratuities and taxes, and some form of sightseeing or rental car. The terms and
conditions of a tour contract should specify exactly what is covered. Also referred
to as an all-expense tour and an all-inclusive tour.

Insurance Conference Planners Association (ICPA) An association whose
membership is comprised of meeting, convention and conference planning
professionals who work for or under contract to insurance or financial services
companies or associations. www.icpanet.com

International Association of Convention & Visitors Bureaus (IACVB) The
professional association of CVBs in the United States and other countries.

Internationale Tourismusborse (ITB) An annual German trade show that involves
more than 50,000 tourism professionals from around the world, including travel
agents, tour operators and media.

L

lead time Time between when arrangements are made and when an event occurs.

leads Requests for proposals generated by direct sales, participation in trade shows,
etc. Leads also are provided to CVB members whose services and/or products meet
the needs of a CVB client company.

lost business A group that was bid on, or was holding tentative dates, which was
subsequently booked in another city or facility.
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M

marketing A process of identifying human wants and needs, and developing a plan
to meet those wants and needs for a profit.

market penetration pricing strategy Method by which cost of a room or service is
derived, based on whether or not near term income is critical, and rapid market
penetration for eventual market control is desired.

market segments Categorization of people, organizations or businesses by
professional discipline or primary areas of interest for the purposes of sales
analysis or assignment.

market share The sales made by an enterprise divided by the total sales of a service
or product.

master account All items charged to a group. May include room, tax, incidentals,
food and beverage, audio/visual equipment, decor, etc. Also known as a master
bill.

meet and greet Pre-purchased service for meeting and greeting a client upon arrival
in a city, usually at the airport, and assisting the client with entrance formalities,
baggage and transportation.

meeting An event where the primary activity of the attendees is to attend educational
sessions, participate in meetings, socialize or attend organized events. There is no
exhibit component to this event.

meeting management company Handles site selection, negotiations and turnkey
support. Also handles the day-to-day management of the organization.

meeting planner Person whose job it is to oversee and arrange every aspect of a
meeting.

Meeting Professionals International (MPI) MPI is the largest trade association for
the meetings industry and provides its members with the latest research and trends,
professional development and net-working opportunities. www.mpiweb.org

meeting profile A written report outlining statistics of previous meetings, anticipated
use of services, profile of attendees, etc.

meeting specifications Information about a meeting (e.g. function space, food and
beverage requirements) that is sent directly to a venue or circulated by a CVB.

military meeting Groups where the members are affiliated with one of the armed
forces, or are suppliers to the armed forces.

minimum Smallest number of covers and/or beverages served at a catered event. A
surcharge may be added to the client’s bill if the minimum is not reached.

motor coach A large, comfortable, well-powered bus that can transport groups and
their luggage over long distances. Motor coaches are normally able to
accommodate 46 to 54 passengers.

motor coach tour operator A company that creates tours in which group members
are transported via motor coach to their destination, itinerary activities and back.

move-in/move-out dates Dates set for installation/dismantling of an exposition.

N
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National Tour Association (NTA) A trade association of North American motor
coach tour operators. www.ntaonline.com

no-show Reservation made, but participant did not attend, nor cancel according to
cancellation guidelines.

non-stop flight A flight from one city to another with no stops in between.

O

occupancy rate The total number of rooms occupied during a given time period
divided by the total number of rooms available for occupancy during that same
period.

off-site event Activity scheduled away from headquarter facility.

operator A loose term that may mean contractor, tour operator, wholesaler, or a
combination of any or all of those functions.

outbound operator (or outbound tour) A company or tour that takes groups from a
given city or country to another city or country.

overbooked Accepting reservations for more hotel guest rooms than are available.
Also refers to oversold airline flights.

overflow Attendees booked into other facilities after headquarters’ facilities are full.

override A commission over and above the normal base commission percentage,
often paid in conjunction with volume business. Also referred to as an incentive or
Incentive commission.

P

package Travel arrangements with two or more components offered for one price,
inclusive of all taxes. Also refers to a single-fee booth package offered by show
management.

packager An individual or organization that coordinates and promotes the
development of a package tour and establishes operating procedures and guidelines
for that tour.

peak night Referring to the night during a meeting when most rooms are occupied by
those in attendance.

per diem A limited amount of money a meeting attendee can spend per day on food
and other expenses.

permission marketing An e-mail marketing campaign that only sends messages to
users who have requested (or opted-in) to receive specific types of information.

pick-up Number of guest rooms actually used from a room block.

pipe and drape Light-weight aluminum tubing and drapery used to separate exhibit
booths, staging areas, and other similar locations.

Pow Wow International A computerized scheduled appointment show for
international tour operators always held in the United States and sponsored by
Travel Industry Association of America.

pre- and post-trip tours Optional extension or side trip package offered before or
after a meeting, gathering or convention.
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pre-con meeting A meeting at the convention center or hotel just before the show
begins to set up. Attended by staff, contractors and building people to review the
details of the event.

pre-function space Area adjacent to the main event location. Often used for
receptions prior to a meal or coffee breaks during a meeting.

press release A prepared statement released to the news media about a company,
product, service, individual or show.

Professional Convention Management Association (PCMA) A nonprofit
international association of professionals in the meetings industry whose mission is
to deliver education and promote the value of professional convention
management.

publicity A media campaign, normally consisting of a series of public notices and
advertising activities, aimed at ensuring maximum attendance by focusing
attention on an event.

public space Space in a facility that is available for use by anyone willing to pay the
rental fee.

R

receptive operator A tour operator who provides local services, transfers,
sightseeing, guides, etc. Many large receptive operators develop packages and sell
them through wholesale tour operators in foreign countries. Also referred to as a
ground operator, an inbound tour operator, a land operator and a receiving agent.

Religious Conference Management Association (RCMA) RCMA, the society for
religious meeting professionals, provides resources to enhance the professionalism
of its members and improve the experience of religious meeting attendees
worldwide.

rental charges Cost of renting equipment or exhibit space for a period of time. It
may or may not include ancillary services.

request for proposal (RFP) A document that stipulates what services the
organization wants from an outside contractor and requests a bid to perform such
services.

resort Hotel facility that specializes in recreational attractions.

resort casual Attire for warm destinations, including mid- to knee-length shorts;
collarless or golf shirts; khakis and sandals. Women can wear linen sheaths, casual
skirts or sundresses.

return on investment (ROI) Net profit divided by net worth. A financial ratio
indicating the degree of profitability.

revenue per available room (RevPAR) A measure used by hotels that divides
revenue for a given time period by the number of available rooms for the same
time period.

right of first refusal A courtesy extended to a previously booked party to
approve/disapprove a concurrent booking or to save uncontracted space for
program growth.

right-to-work state Joining a union is not a condition of employment.

room capacity Number of people that can function safely and comfortably in a room.
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room pick-up The number of sleeping rooms actually used by show attendees and
exhibitors.

room nights Number of rooms blocked or occupied multiplied by number of nights
each room is reserved or occupied.

room rates The amount charged for the occupancy of a room.

convention rate A discounted rate for a particular group.

corporate rate Special rates assigned to corporations for a particular hotel.
day rate (or use rate) Usually the regular rate of a room for use by a guest
during a given day up to 5:00 p.m.

flat rate (or group rate) Specific room rate for a group agreed upon by the
hotel and group in advance.

group rate Room rate negotiated for booking multiple guests. It usually
reflects a percentage reduction from the rack rate.

inclusive The amount charged for a room, usually including breakfast (or other
meals), taxes and service charge.

net group rate A wholesale rate for groups (usually a minimum of 10-15
people) to which an operator may add a mark-up.

rack rate The regular published rate of a hotel or other tourism service. Not a
discounted rate.

room setup

banguet round Round table used for meal service; depending on the diameter,
can comfortably seat up to 12 persons.

classroom Tables lined up in rows, one behind the other with chairs facing
forward.

conference Tables set in rectangle or oval shape with chairs on both sides and
ends. Same as boardroom setup.

crescent rounds Uses rounds with seating on two thirds to three quarters of the
table and no seating with its back to the speaker. Used for banquet-to-meeting
or meeting-to-banquet quick set. Also called buzz style setup or half-moon
seating.

herringbone Rows of chairs or tables set in a V shape facing a head table,
stage or speaker. Also referred to as chevron seating.

hollow square Tables set in a square or rectangle with chairs around the
outside of the table. The center of the tables is hollow.

reception The room is typically empty with no chairs or tables. If tables are
used, they tend to be tall, have a small diameter, and be used without chairs.
theater Chairs are set up in rows with no tables. Also referred to as auditorium
seating.

U-shape Series of tables set up in the shape of a U with chairs set all around on
one or both sides.

room types

double A room for two people, normally with a double bed.

double-double A hotel room for two with two double beds or two queen beds.
hospitality suite A hotel suite, parlor or studio engaged for the entertaining of
those attending a convention, meeting or event.
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 single Accommodations for one person only.
 suite A room providing a separate bedroom and living room.
« twin A room for two guests with two single beds.
rooming list List of guests and room data supplied to facility prior to arrival.

S

sales mission Intense selling effort in a particular locality; cold calling to qualify
leads. Usually performed by a group of people from one organization who may or
may not all be in a sales capacity.

seasons
« off-season The time of year when tourist traffic, and often rates, are at their

lowest because of decreased demand. Also referred to as low season, off-peak
or value season.

« peak season The time of year when demand and price is at a premium. Also
known as high season.

+ shoulder season The season between peak season and off-season when
demand is average and the travel product will not produce the highest price but
does not need a deep discount to generate traffic.

series operator A travel agent, wholesaler, tour operator or broker who blocks space
in advance for a series of movements over a given period of time, not necessarily
on a back-to-back basis.

service charge A specified percentage of a hotel’s daily rate (usually 10-15 percent)
charged to the guest so a guest is relieved of the responsibility for tipping. Also a
fee charged by a travel agent.

site Area, location, property or specific facility used for a meeting.

site inspection Personal, careful survey of property, facility or area.

site selection Choosing the location for an event.

SMERF Meetings acronym for a category of meeting market segments including
social, military, educational, religious and fraternal type groups. These
organizations often are looking for value when selecting a meeting destination.

Society of American Travel Writers (SATW) A professional association whose
purpose is to promote responsible journalism and provide professional
development. Members are writers, photographers, editors, electronic media, and
public relations representatives. www.satw.org

Society of Government Meeting Professionals (SGMP) A nonprofit professional
organization of persons involved in planning government meetings and those
individuals who supply services to government planners. www.sgmp.org

Society of Incentive & Travel Executives (SITE) A worldwide organization of
business professionals dedicated to the recognition and development of
motivational and performance improvement strategies of which travel is a key
component. www.site-intl.org

spouse programs Educational and/or social events planned for spouses and guests of
meeting participants.

state tourism office An official government agency or privately run, nonprofit
organization responsible for travel development and promotion of a state.
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stopover An allowance made for leaving a flight for an indefinite period of 24 hours
or more. Some flights offer stopovers en route, sometimes free and sometimes for a
nominal fee.

supplier The actual provider of a travel product such as the hotel, airline or car rental
agency; not the travel agent or tour operator selling the product.

T

T-1 line Transmitting data at speeds of up to 1.544 Mbps. Can be split to
accommodate several users at once. Known as a fractional T-1

target market The group of customers who will be the focus of a company’s
marketing efforts.

teleconference Meeting that brings together three or more people through
telecommunications. Also known as a conference call.

territory A salesperson’s exclusive region or area of prospects and clients.

third party Person or organization who is not considered the end user of a product.

through fare The price of an airline ticket from origin to a destination; one price
even though traveling may involve two or more airlines to reach the destination.

tour broker An individual licensed and bonded by the Interstate Commerce
Commission to operate motor coach tours in the United States and, in some cases,
Canada. Also known as a motor coach broker or tour operator.

tour catalog A publication produced by tour wholesalers listing all of their tour
offerings. Catalogs are distributed to retail agents who make them available to their
customers. Also referred to as a tour brochure or tour tariff.

tour consultant Individual within a travel agency selling and advising clients
regarding a tour.

tour operator A person or company that negotiates discount rates, packages travel
products, prints brochures, and markets these travel products through travel agents
or to the general public.

tour vouchers Documents issued by tour operators to be exchanged for
accommodations, meals, sightseeing, admission tickets and other services. Also
referred to as coupons and tour orders.

tourism The business of providing and marketing services and facilities for leisure
travelers.

trade association Group of persons employed in a particular trade.

trade publication A magazine that targets a specific industry.

trade show Exhibit of products and services that is targeted to a specific clientele and
not open to the public.

transfer Local transportation and porterage from one carrier terminal to another,
from terminal to hotel, or from hotel to activity.

transit Passenger changing planes without going through security and/or customs.

transit visa An official document allowing the holder to stop over in a country for a
brief visit in order to make a travel connection.

travel agent (or travel agency) Person or firm qualified to advise and arrange for
travel needs such as hotel rooms, meals, transportation, tours and other travel
elements. Represents all travel suppliers worldwide. Also referred to as a retailer.
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Travel Industry Association of America (T1A) The national, non-profit association
representing all components of the U.S. travel industry. www.tia.org

U

uniform resource locator (URL) Internet address for a website. Starts with http://.

United States Tour Operators Association (USTOA) A nationwide organization of
tour operators offering protection for travelers purchasing member travel products
by way of a multi-million-dollar bond.

Universal Credit Card Charge Form (UCCCF) The form travel agents use to
apply travel charges to a traveler’s credit card.

upgrade Provide a higher level of product or service than was ordered/expected.

\

value-added tax A tax that is added to a product at each step of the manufacturing
and marketing process reflecting value that has been added to the product by
processing.

vendor One who sells services or supplies.

venue Location, site or destination of meeting, event or show.

videoconference A meeting between two or more people or groups across a distance
utilizing telecommunications or communications satellites for transmission of the
signal.

virtual conferencing Any meeting where people at two or more distant locations are
linked using video, audio and data for two-way communication via satellite
communications or the internet. Each party sees and hears the other through a TV
screen or computer monitor and audio speakers.

Visit USA Committee A volunteer committee formed by parties who have a
common interest in promoting, increasing and generating Visit USA travel and
tourism. www.visitusa.org

W

walk-through Review of meeting details, or inspection of function room or trade
show floor prior to event.

web-conferencing Web-based videoconferencing.

welcome reception Opening event where drinks and food are served.

wholesaler A company that creates and markets inclusive tours and FITs for sale
through travel agents. Often used interchangeably with “tour operator,” but several
distinctions should be drawn: a whole-saler presumably sells nothing at retail, a
tour operator does both; a wholesaler does not always create his or her own
products, a tour operator virtually always does; and a wholesaler is less inclined
than a tour operator to perform local services.

World Tourism Organization (WTO) An organization created to promote and
develop tourism in the interest of the economic, social and cultural progress of all
nations. www.world-tourism.org

World Travel Market (WTM) A United Kingdom trade show that is a dedicated
business-to-business forum with more than 40,000 industry professionals from 150
countries in attendance.
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Y

yield management Computer program that uses variable pricing to maximize the
return on a fixed (perishable) inventory, such as hotel rooms; based on supply-and-
demand theory.

Z
zero-based budgeting The process of building a budget without benefit of a previous
year’s budget.

GRAMMAR PRACTICE
The Verb Jiecnoso

JliecmoBo — 9yacTWHA MOBH, SIKa O3HAYaE JIit0 a00 ctad. BoHO Mae 0coO0Bi Ta He 0c000BI popmHu.
Oco6oBi popmu miecioBa MarOTh KaTeropii ocodu, 4ncia, 4acy, CTany (aKTHBHOTO Ta ITAaCHBHOTO)
Ta crnocoOy naii; BUCTYMalTh y pedeHHi jumie y (yHkuii npucynka. B anrmilicekiii MoBi € 3
CIIOCO0H Ai€cioBa;

1. Jidicamii croci6 MoKa3ye, 10 i PO3IJISIAETHCS K peajbHUil (aKT y TernepilliHbOMY,
MHUHYJIOMY 1 MaiiOyrHpoMy: Peter speaks (spoke/will speak) English.
2. Haka3oBuii crnoci6 BHCIOBIIOE CIIOHYKaHHS 10 [ii, TOGTO Haka3, MPOXaHHS, HOpaLy Ta
in.: Come in! Give me your dictionary.
3. YMoBHMIi croci6 nmokasye, 10 MOBELb PO3IIAAc Iil0 He K peanbHuil (akT, a AK I0Ch
nonycrume yu 6axkane: If 1 were you, | would not go there.
OcHOBHI (hOpMH JII€CIIOBA.

I- indinitus (Infinitive)

[I- munynuii Heo3nauenwuit yac (Past Indefinite Tense);

III- nienpukmetHuk MuHydaoro vacy (Past Participle abo Participle 11); IV— niempukmernuk
tenepimusoro yacy (Present Participle a6o Participle I).

Heoco06oBi ¢hopmu aiecioBa — iH(IHITUB, FepYHAIN, T1€NPUKMETHUK.

Yacu niecsioBa
B anrmidicekiif MOBI € YOTHpPHU TPYNH 4YaciB JiecioBa (KOXKHa 3 HUX Ma€ (OPMH TENEpilIHbOrO
(Present), mumnuymnoro (Past), i wmaitOyraeoro (Future) wuacy; a Takox Future-in-the-Past —
MaiiOyTHii 4ac B MUHYJIOMY):

I - Indefinite (Simple) Tenses — Heo3HaueHi Yacwy;

IT - Continuous (Progressive) Tenses — tpuBam uacwu; III - Perfect Tenses —

nepheKxTHi (JOKOHaH1) Yacu;

IV - Perfect Continuous Tenses — nephekTHO-TpUBaJIi YacH.

KosxHa rpyna 9aciB BXKUBA€ThCS IJIs BUPAXKEHHS i, 110 BiIOYBAETHCSA B MEBHHUM Yac 3a TEBHUX
00CTaBUH.

JNienpukMeTHuk Tenepimuboro yacy (Participle I)
Participle T — e HeocoboBa (opma JiecIoBa, MO0 Ma€ BIACTUBOCTI
NPUKMETHHKA, JI€MPUCITIBHUKA Ta JI€CIOBA. YTBOPIOETHCS IUIAXOM JOJaBaHHs cCydikca ing
10 ocHoBH jiecinoBa: to speak - speaking mou, xmo kaowce, kaxcyuu;
to rest — resting eionouusarouuti, sionouusaiouu. IlepexaamacTbCs AIENPUKMETHHKOM
aKTHBHOTO CTaHy TENEPIIIHBOr0 4acy abo IIENpHUCIIBHUKOM HEJJOKOHAHOTO BUITY.
JlogaBanus cydikca — iNg MpU3BOAXUTH 10 3MiH B OCHOBI JIIECIIB, Ki 3aKiHUYIOTHCS Ha:

1) maronoeny ronocHy + npUroJoCHy:
stop — stopping; begin — beginning; prefer - preferring
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2) romocny + I:
travel — travelling; compel - compelling
3) —ie: lie — lying; die —dying; tie — tying
4) npuronocuy + €:
come — coming; make — making
Ilpumimxa: KiHIIeBa JIiTEPA -y HE 3MIHIOETHCS:
fly — flying; play — playing
JlienpUKMETHUK MO>KE BUKOHYBATH Taki QYHKIIIi B pEUCHHI !
1) o6crapunu:
Looking through the journal she  IIpoxuBinstounck xKypHai, BOHa
found many interesting articles.  3naiia 6araTo miKaBUX CTaTEH.
2) o3HayeHHS:
The student reading the CTyzeHT, SIK1ii YuTae KypHa -
journal is my friend. Mill IpyT.

3) moxe Oytu wacTuHOIO mpucyaka. B mpomy sumazky Participle | pazom 3

niecioBoM t0 be € mpucyakoM peueHHs B OJHOMY 3 TPHBAIMX YacCiB:
I’ll be waiting for you at 8 p.m. 51 yexkatumy Tebe o 8-iit Beuopa.
®opmu Participle |

Present
Active Voice Passive Voice Partici
Present writing being written Hist oqHOYACHA 3 ple
Participle JIE€0 TIPUCYIKA MOxe
. . . . . BUPaX
Perfect Participle having written haymg been His, mo niepeaye ATIL
written J1i mpucyaka Hito
1)  onHouacHy 3 Ji€r0 , BUPAKEHOIO Ai€CIOBOM-TIPUCYIKOM:
Reading the English article Yuraroun ny
aHIIIINACHKY CTATTIO,
a) | wrote out a lot of new words; sl BUIIMCAB 0araro HOBUX CIIiB;
b)  I'll write out a lot of new words. s BUIMIy Oarato HoBHX ciiB. Participle |
MO>K€ BITHOCUTHUCH 10 TENEPIIIHHOI0, MUHYJIOTO Y MallOyTHBOIO Yacy.
2) 10 BiHOCHTHCS JI0 TEMEPINIHLOTO Yacy, He3aIekKHO Bijl 4acy Ji€CIoBa-
npUcyzKa:
The students working in the field CryzmeHTH, 10 mpaiowTs y came from
Kyiv. noJi, mpudynu 3 Kuena.

3) 10 epeAye Mii, BUpaKEHI MPUCYAKOM, SKIIO i Aii BiIOYBalOThCA OJHA 32 OJHOI0. Y

TakoMy 3HadeHHi B Participle | BxuBaroThcs Taki jgiecioBa, sik to arrive, to enter, to

open, to close, to see, to hear, to receive Ta iH.

Participle | mnepekmamaeTbcsi Mi€NPUCTIBHUKOM MHHYJIOTO Yacy, a JJI€CIOBO-TIPUCYIOK B

aHMTIACHKINA MOBI B)kHUBaeThes B Past Simple:

Coming home (When he came [Mpuitmosmm noxomy, BiH mo4yaB home), he

began to work. MPAIOBATH.

TpenyBanbHi BpaBu

1. Bu3Haurte, B IKOMY 3 pedeHb AienpukMeTHUK I B:kuTO y (QyHKUii 06cTAaBHHM:

1. They often worked on the farms being students. 2. The girl writing the test is my neighbour.

3. Peter is painting the ceiling of his room now.

2.  IIpouwuraiite Ta  MepPeKJIaxiTh pedyeHHsl.  3BepHITH yBary
Participle | B poJii 03HaYeHHsI Ta 00CTABHHU:

1. The chemists dealing with this problem exchange information.
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Hydrogen and oxygen combine chemically, forming the molecule H20.

We increased the reaction rate increasing temperature.

They were sitting at the table discussing the article.

While (when) exploring the island, they found some plants never seen before.
Speaking at the conference he paid particular attention to this problem.

Sk w

3. Ilepepo0iTh peyeHHs 3 CKJIATHOMIIPSIHUX HA MPOCTi, BUKopucToByroun Participle | B poui
O3HAYECHHS:

e.g. The man who sells newspapers showed me the way to the post-office. The man selling
newspapers showed me the way to the post-office.

1. The students who spend their holidays in the country help the farmers with their field
work.

Many students who learn English are members of our English club.
The man who is making the report is my father.

The women who are working in the field will go to the exhibition.
Most trees which grow near our building are broadleaved.

The girl who is going along the street is my friend.

ok wn

4. Tlepepo6iTh peueHHs 3 CKJIATHOMIAPSITHUX HA MPOCTi, BUKopucToBytoun Participle | B poui
o0cTaBHHM:
e. g. When he reads English articles he writes out new words. Reading English
articles he writes out new words.

1. When I go to the Institute I usually meet our dean.

2. When they arrived in London, they went sightseeing the city.

3. When the students worked at this problem, they had to read many English journals.

4. While | was waiting for you, I read this article.

5. When my friend studied at the University, he published several scientific articles.

JlienpuKMeTHUK MHHYJIOTO Yacy
(Participle II)

Participle II € macuBHMM IiENPUKMETHUKOM, SIKHI Mae JIIe OJHY (GopMy i BKHBAEThCS TOI,
KOJIU 1IMEHHUK a00 3alilMEHHHUK, JI0 SIKOTO BIH BIJIHOCHUTHLCS, TO3HAYAE€ OO €KT BUPAKEHOI ii.
®opwma Participle I cranmapTHUX AieciiB 30iraeTbest 3 GOPMOO MHHYIIOTO Yacy HUX AieciiB: tO
open siduunamu, opened siouunus, opened siduunenuil.
dopma Participle 11 HecranmapTHHX JI€CTIB YTBOPIOETBCS PI3HUMH IUIIXaMH: 3MiHOIO
KOPEHEBUX TOJIOCHUX, KIHIIEBUX TMPUTOJIOCHUX TOMIO. Y TaOJWI[l HECTaHIAPTHHUX JIECIIB
nienpukmetHuk I 3aBxau mepeOyBae Ha TpeThoMy Micti: tO write — wrote — written.
V peuenni Participle 11 mosxe BUkoHyBaTH Taki QyHKIIIi:

1) o3nauenns:

The article translated by our CrarTsl, mepeKyiacHa HallluMu

students was very interesting. CTyleHTaMu OyJa JAyKe IiKaBOk.
2) 06CTaBUHH IPUYUHY:

Packed in strong cases, goods VYmakoBaHi B MillHI SIIIIUKH, TOBAPH

arrived in good condition. npuOyIK B XOPOLIOMY CTaHi.

3) obcraBuHy yacy, MO B yKpaiHCHKiil MOBi BiMOBIIAIOTH MiApAIHUM pedeHHAM uacy. Taki
00CTaBMHHI JIEMPUKMETHUKOBI 3BOPOTH BBOJSTHCS 3a JOMOMOIOIO crioxydHHKiB When, while:
When given the journal read Ko Bam gaayTh KypHal,
the article about environment MPOYUTANTE CTATTIO TIPO OXOPOHY
protection. HABKOJIUIITHHOTO CEPEIOBHIIIA.
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TpenyBanbHi BpaBu
1. Busnaure, B sikomy 3 peyens Bxkuto Participle II:

1. Peter solved a difficult problem. 2. Have you already solved this problem? 3. The
problem solved by my friend was very difficult.

2. IpounTaiiTe Ta mepekjagiTh pedeHHs.. 3BepHiTH yBary Ha Participle Il B poJi
O3HAYCHHHA Ta 00CTABHHM:

. The problems discussed at the conference are of great interest to us.

. The data obtained must be checked.

. These scientific articles translated by our students are rather difficult.

. When translated into Ukrainian these articles will be of great interest to our students.
. When done this experiment will give good results.

. Water becomes ice when cooled.

. Asked whether he intended to return soon, he replied that he would be away for about three
months.

8. The Opera House built many years ago is one of the finest buildings in our city.
9. They sent me some illustrated catalogues.
10. The improved methods of work gave good results.

~NoO ok WwWPN B

3. IlepepodiTh peveHHs1 3 CKJIATHOMIAPSITHUX HAa MPOCTi, BUKopucToBywuHn Participle 1l B
PoJli 03HAYEHHSI:

€. g. They study at the university which was founded 100 years ago. They study at the
university founded 100 years ago.

1. I received a telegram which was sent yesterday.

2. The problem which was solved by our students is rather difficult.

3. The method which was used is very important for this experiment.

4. The decisions which were adopted at the conference are supported by our scientists.

5. The cotton which is grown here is of good quality.

6. The machines which are made at this plant are exported to many countries of the world.

Sequence of Tenses
Y3ropxeHHst yacis
V3romkeHHs 4vaciB (3amiHa 4yacoBHX (DOpM) 3aCTOCOBYEThCS B MIAPSIHUX PEUCHHSX, SKIIO
JII€CITIOBO y TOJIOBHOMY PEUEHHI CTOITh B OJJHOMY 3 MUHYJIMX YaciB.
SIK0 Ai€cIOBO-TIPUCYIOK Y TOJIOBHOMY PEYEHHI CTOITh y TenepilHboMy abo Mail0yTHbOMY 4aci,
TO y HiAPSITHUX PEUCHHSX Yac BXKUBAETHCS 3a 3MICTOM PEUEHHS.
OcHoBHI IpaBHJIa y3roAKeHHS YaciB

YacoBa ¢opma mpucyaka y miapsgHomy YacoBa ¢dopma mpucyaka y

pedeHHi, HeoOXi/1Ha 3a 3MICTOM: HOIAPSATHOMY pEYeHHI, Ha SKY

3aMIHIOETHCS:



Present Simple

I know (that) he lives in Paris.

(5 3nato, 1m0 BiH xuBe B [lapnxi.)
Present Continuous

| think (that) she is waiting for me in the
reading-room.

(S nmymaro, 0 BOHA 4YEKaE Ha MEHE Y
YUTAIBHIN 3aIT)

Present Perfect Continuous

I know (that) he has been living in Paris
since 1995.

(41 3Haro, mo BiH xwuBe B [lapmki 3 1995

p.)

Past Simple

She says, “He left Kyiv three days ago.”

(Bona xaxe:”Bin BuixaB 3 KueBa tpu

IHI TOMY.”)

Present Perfect

I think she has already written the

article.

(A nymaro, mo BOHAa BXE Hamucanta
CTaTTIo.)

Past Perfect1
He says, “I had worked by 8
o’clock.”

Future Tenses: Future Simple
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Past Simple

I knew (that) he lived in Paris.

(A 3uaB, mo BiH xuBe B [lapuxki.)

Past Continuous

I thought (that) she was waiting for me in
the reading-room.

(4 nymaB, moO BOHAa YEKaE€ HA MEHE Yy
YUTATBbHIN 3aJ11)

Past Perfect Continuous

I knew (that) he had been living in Paris
since 1995.

(41 3naB, mo BiH xwuBe B [Tapmxki 3 1995

p.)

Past Perfect

Sha said (that) he had left Kyiv three
days before.

(Bona cka3ama, mo BiH BHiXaB 3
Kuesa Tpu ani Tomy.)

Past Perfect

I thought she had already written the article.
(I nymaB, mo BOHa BXE Hamucaiga
CTaTTIo.)

Past Perfect

He said (that) he had worked by 8
o’clock.”

Future-in-the-Past: Future

She said, “T will write a letter to my brother.” Simple-in-the-Past

Future Continuous

She said (that) she would write a letter to my

He said, “I will be writing the compositionbrother.”

the whole evening.” Future Perfect

Future Continuous-in-the-Past He

He said, “I will have done it by 6 o’clock.” said (that) he would be writing the

Future Perfect Continuous

composition the whole evening. Future

He said, “I’ll have been translating the textPerfect-in-the-Past

for an hour when she comes.”
(Bin ckazaB: “f mepeknamaTuMy TEKCT
BJKE€ TOJIMHY, KOJIM BOHA TpUIE.”)

He said (that) he would have done

it by 6 o’clock.”

Future Perfect Continuous-in-the- Past

He said (that) he would have been
translating the text for an hour when
she came.

(Bin ckazaB, mo BiH MepeKIagaTUME TEKCT
BK€ TOJIMHY, KOJIM BOHA MpUije.”)

Past Perfect ta Past Perfect Continuous 3anumarotecst 6€3 3MiH.
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Bunaaku, KoJiv npaBuJa V3roJsKeHHs YaciB He 3aCTOCOBVIOTHCSH

1. Sxuo B migpsIHOMY pedeHHi MOBa iijle PO BiuHi iCTHHH 200 3araibHOBIIOMI
(akTi — nepeBakHO BXKUBaeThCs Present Simple:
The teacher told the childen that water boils at 100 degrees centigrade.

2. SIKI10 B peYeHHi TOYHO 3a3HAYEHO Yac BUKOHAHHS /il (0OCTABMHOIO Yacy UM HifApsIHUM
PEYCHHAM qacy), TO IO I[iﬂ BHUPAKAECTHCA 3a JOIIOMOI'OKO
Past Simple Ta Past Continuous:
He said that his parents graduated from the University in 1988. | thought that you were
working in the library at five o’clock yesterday.
She said that she was working when I rang her up.

3. JliecIoBO-TIPHCYIOK B MiAPAIHMX PEYEHHAX IPUYMHHM, a TAKOK B O3HAYAIBHUX Ta
NOPIBHUTBHUX MIZPAIHAX PEUCHHAX MOXKE BkuBaTucs B Present i Future:
He told me about the book which you are reading.

He refused to go to the theatre as he will have an examination in History in a few days.
He was once stronger than he is now.

4. Jliecnosa must, should Ta ought BxuBaroThCs B miAPsAIHOMY pedYeHHI O€3 3MiH HE3ANEKHO

BiJl 9acOBOi (DOPMU JI€CTOBA-TIPUCYIKA TOBHOTO PEUCHHSI:
She tells (told) him that he should consult a doctor. He says (said) that I ought to
visit my grand-parents.
The teacher tells (told) the children that they mustn’t cross the road against the red light.

Henpsima moBa (Indirect Speech)

[Ipr mepeTBOpeHHI TPSMOI MOBH Ha HENPSIMY YTBOPIOETHCS CKJIATHOIIAPSIHE PEYCHHS 3
MiIPSITHAM JI0JIaTKOBUM PEUYCHHSM 13 crioyurukom that abo 6e3 Hporo:
He says,”I have read this book” He says (that) he has read that book. Sxrio
BKa3aHO 0co0Y, /10 SIKO1 3BEPHEHO MPSMY MOBY 1 BXKHBaeThes 10 say 3 npuitMeHHHKOM {0, To mepen
HenpsaMoro MoBoIo t0 say to 3amiHroeThes Ha fdiecioso to tell:
She says to me,”I saw him yesterday”
She tells me (that) she saw him the day before.
[Ipu mepeTBopeHH! NpsSMOI MOBU Ha HENpsAMY BKa31BHI 3aiiIMEHHMKH, J1€Ki OOCTaBMHHM MICLS 1
9acy 3MIHIOIOTHCS] Ha HACTYIIHI:

this that

these those

now then

here there

today that day
yesterday the day before
the day before yesterday two days before
tomorrow the next day
the day before tomorrow two days later
ago before

next the next

last (year) the previous (year)

Henpswmi 3anmransas (Indirect Questions) MaroTh CTPYKTYpY PO3IMOBIIHOTO PEYEHHS: 3 MPSIMUM
TIOPSIIKOM CIIB.

3acanvui 3anumannsa 3aMIHIOIOTHCS TAPAIHUMHI PEUCHHIMH 13 crionyunukami if abo whether:

We asked him,”Do you know this girl?”” - We asked him if/(whether) he knew that girl.

[Tpu BiATBOPEHHI HENPSMOIO MOBOIO CREYIAIbHUX 3ANUMAHbG — TIATATIbHI CJIOBA CTAIOTh CIIOYYHUMH
CITOBaMH:
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He asked me,”Where do you live?” He asked me where | lived.
| asked him,”Why have you come I asked him why he had come so
SO late?” late.

Haka3zoBuii cmocié [iecioBa TpH TEPETBOPEHHI B HENPSAMY MOBY HAaKa30BUX pEYCHBb
3aMiHIOeThCs iHdiniTuBOM. [liecioBo to say 3amintoeTses Ha to tell, to order, a npu npoxanni —
Ha to ask:

She said to him,”Come at five She told him to come at five
o’clock.” o’clock.

He said to me,”Don’t go there.” He told me not to go there.

| said to her, “Please give me a glass | asked her to give me a glass of
of water.” water.

TpeHyBa/bHI BIPpaBU
Bnpasa 1. IlepexiagiTh HaCcTynHiI pedyeHHsI YKPaiHChbKOI0O, BU3HAUYTe 4Yac NPHUCYAKIB Ta
MOSICHITH B5)KMBAHHSI YaciB:
1. I didn’t expect that you would come two days later. 2. The mother was angry with the children
because they had been making a terrible noise since early morning. 3. He said that he was there in
1945. 4. They knocked because they didn’t know that the children were sleeping then. 5. When she
woke up in the morning she saw that it had already stopped raining. 6. | learnt from this book that
elephants never forget.

Brnpaga 2. I[TocraBTre npucyaok rojioBHoro pedennsi B Past Simple, 3poouBumm Bci HeoOXinHi
3MIiHHM B PeYeHHi:

1. I can’t understand why you are doing this. 2. He doesn’t like the shoes he bought last year. 3. |
am surprised that you finished the work yesterday.

4. They look at the picture she has drawn today. 5. She can’t tell the time because her watch has
stopped. 6. He knows that you have received a letter from Helen. 7. | know you are a person | can
trust completely.

Bnpaga 3. Po3kpuiiTe 1y:KKH, IOCTABUBIIM JTi€CJI0BO Y BiiMOBiTHOMY Yaci Ta cTaHi:

1.He posted the letter he (to write) two days before. 2. He said he (to leave) tomorrow morning. 3. |
knew they (to wait) for me at the metro station and | decided to hurry. 4. He says that he (to know)
the laws of the country. 5. He thought that all his dreams (to come) true very soon, when he finished
school. 6. He understood why she (not to come) the previous evening. 7. She promised that she (to
answer) all the questions at the conference.

Bnpasa 4. 3amMiHiTh NpsiMy MOBY Ha HeNpsiMY:

1. “I’m waiting for my parents,” Nick said. 2. Mary said, “I didn’t recognize him.” 3. “I was here
with my friends,” said Jane. 4. “Do you have a photograph of your son with you?” Helen asked. 5.
“You should be careful,” my friend said to me. 6. “The Sun isn’t a planet, it is a big star,” the
teacher explained. 7. “Don’t make so much noise, will you?” the neighbour said to Pete. 8. “I
promise I’11 write to you as soon as | arrive, Jane,” said Nick. 9. She asked, “Are there skyscrapers
in London?” 10. “Why didn’t you say that to me?”” she asked her boyfriend.

IMacuBHuii cTan aiecsioBa (Passive Voice)

B anrmiiicekiii MOBi mieciioBo Mae 1Bi ¢opmu crany: aktuBHuii (Active Voice) — xomu migMer
(ocoba uu mpeaMeT) B peUcHHI BUKOHYE Jit0 Ta nmacuBHuil (Passive Voice) — komu migmer (oco0a,
MpeAMET) TiyIsirae Aii 3 00Ky 1HIIOT 0COOM YM TIpeIMeTa, TOOTO € He Cy0’€KTOM, a 00’ €KTOM Jii.
[TopiBHsiite:
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Captain Cook discovered Australia. Australia was discovered by Captain Cook.

VY macuBHOMY cTaHi CyO’€KT nii 37eOUIBIIOr0 HE BKA3yeThCs, OCKUIBKM B LEHTPI YyBaru
3HaXOAUTHCS 0coba Yu IpeaMeT, Ha sKi cripsmoBana mis: They will not deliver the new sofa on
Monday.

The new sofa will not be delivered on Monday.

Oco0MBO 11€ CTOCYETHCS BUIAIKIB, KOJIH MiJIMET BUPQKEHUI OJJTHUM i3 HACTYMHHX cJiiB: people,
one, someone/somebody, they, he, etc.

3a3HayeHHs1 BUKOHYyBaua Aii abo Mit04oi CHIM JaeTbes y (opMi NPUHMEHHHUKOBOTO 3BOPOTY 3
pUAMEHHUKOM by

This experiment was conducted by our research workers. The rate of chemical

reaction is influenced by many factors.

Cutij mam’sITaTH po ECIIOBa, 110 BKUBAIOTHCA 3 puitmenHukom by: To judge by — cyaurtu mo
KOMY, CyIUTH 3 4oro, mipkyBaru; t0 mean by — maru Ha yBasi; to take by — B3sTu (Tpumaru,
CXOITUTH) 3a, T 1H.

Jl1is o3HaueHHs IPeMETa, 3a JOIMIOMOTOI0 SKOTO BUKOHYETBCS il — BXKMBAETHCS MPUIUMEHHUK
with:

The paper was cut with a knife.

The letter was written with a ball-pen.

B ykpaiHcpKiii MOBI TNBKHM TEPEXiTHI Ji€CIOBa BXKUBAIOTHCS B MACHBHOMY CTaHi; 1 miaIMeTOM
pEUEHHSl MACHBHOTO CTaHy MOXe OyTH TUIbKM NOpSIMUNA JOAATOK 3 BIANOBIAHOTO PEYEHHS
aKTHBHOTO CTaHY:

CryneHT HanucaB TECT. TecT OyB HanMCaHUIl CTYACHTOM.

B anrmiiicekiii MOBI 3 JIiecioBaMu, HapHKIiIaza, TakuMu sk t0 ask, to bring, to tell, to send, to show,
to teach, to promise, to offer, to give, to pay, to lend, mo npuiimaroTh aBa JOJATKH, MOKHA
YTBOPIOBATH MMACUBHUHN CTaH JIBOMA IIIISIXaMHU:
Active: Someone sent me flowers. Passive: a) |
was sent some flowers.

a) Some flowers were sent for me.
B anrmiiicbkiii MOBI HaBITh HEMEpEXiJHi A1€CIOBa, 0 MOTPEOYIOTh NMPUIMEHHHUKOBOTO J0JaTKa,
MOXYTh B)KMBaTHCS B IACHBHOMY CTaHi, MPUYOMY NPUHMEHHUK 30epirae CBOE€ MicCle MiCis
JieccoBa:

They laughed at him. He was laughed at.

Bonu cmisiics 3 HbOTO. 3 HBOT'O CMisITHCS.

They can depend on Bill. Bill can be depended on. Bonu MmoxyTh
moknactucs Ha bimna. Ha bimta MokHa MOKIACTHCS.

YTBOpEHHS NIACHBHOI'O CTAHY JIi€C/I0BA

YacoBi (popMH TaCHBHOTO CTaHy YTBOPIOIOTHCS 3a JONMOMOTroro aiecnoBa to be y BiamosigHomy vaci,
0co0i, yrCIi Ta JienpUKMETHHKA MEHYJI0ro dacy (the past participle) cmucinoBoro aieciosa:

to be + past participle (pp)

Tense . i
Form Indefinite Continuous
I am He I am
Present is  We } asked Heis }  being asked
are We are
I | am
Past He } was } asked Heis }  being asked
We were We are
| shall (will) .
Future He y P
asked

We
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Future I would
in the He } be
Past We asked
Tense .
Form Perfect Perfect Continuous
I have He been
Present has  We } aseﬁe q 3amicte  BiACcyTHIX  (opm
have Perfect Continuous
| BXKHBaroThcst popmu Perfect
Past He }  had been asked
We
Future :_| e } will have been
We asked
I
::nuturih e He } would have
Past We been asked

Yacosi popMu MTACHBHOTO CTaHY BXKUBAIOTHCS 32 TAMHU CAMUMH TMPABWJIAMH, IO W BiAIOBIIHI
Yacu aKTHBHOTO CTaHYy.
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SIMPLE (INDEFINITE) PASSIVE TENSES

Tense Affirmative Interrogative Negative

Present Simple The  office  is Is the office cleaned The office is not
cleaned twice a twice a week? cleaned twice a
week. week.

Past Simple The office was Was the office The office was not

cleaned yesterday.  cleaned yesterday?  cleaned yesterday.

Future Simple The office will be Will the office be The office will not
cleaned next day. cleaned next day. be cleaned next
day.

1. Yacu rpynu Simple nacusHOro cTany BUpaxaroTh OJHOPa30BY, IOBTOPIOBAHY a00
MOCTIHY AiI0 B TEMEPIIIHBOMY, MUHYJIOMY a00 MalilOyTHROMY 4aci:

a) TV is watched all over the world. 6) Jim’s car was stolen

last night.

B) His portrait will be painted by a famous artist.
2. Present Simple BxuBaeThCs 11 BUPpAKEHHS MaHOyTHBOT i1 B IIAPSIIHUX
pEYECHHAX Yacy Ta YMOBHU:

a) | shall be very glad if my article is published in the newspaper. 51 6yay myxe pamuii, SIKIIO

MosI CTaTTsI OyJie omy0JIikoBaHa B Ta3eTi.

6) The director will sign the documents when they are checked.

JlupexTop mianuiie JOKyMEHTH, KOJIH BOHU OYJIYTh IIEPEBIPEHi.

3.4k iB aKTUBHOMY CTaHi, B)KMBAHHS YaciB B MiAPSTHOMY PEUYCHHI, 0 3aJIEKHUTh BiJl
TOJIOBHOTO 3 JTIECTIOBOM-TIPUCYAKOM B MUHYJIOMY Yaci, MiAMOPSIKOBYETHCS TIPABHIaM
MOCTIOBHOCTI YacCiB:

a) | knew that very interesting articles were published in the magazine.

51 3HaB, 0 B LOMY JKypHaIi IPYKYIHOThCs HyXke HikaBi crarti. 6) He said that the bridge

would be built next year.

Bin ckazas, 1110 MicT TOOYAYIOTh B HACTYITHOMY POIIi.

B) Mary said that she would show us the article when it was typed. Mepi cka3aia, o mokaxe
HaM CTaTTIO, KOJIM BOHA Oy/ie omyOJikoBaHa.
4. Tlpucyaky B aKTHBHOMY CTaHi, 1[0 BUPKEHUH CIIOBOCIIONYYEHHSIM OJHOTO 3 MOJATLHHX
niecaie must, can (could), may (might), should, ought, to have, to be 3 indiniTHBOM
AKTHUBHOT'O CTaHy, BIJMOBIa€ B TAaCHBHOMY 3BOPOTI CJIOBOCIIOJIYYEHHS I[LOTO 5K MOJAJILHOTO
niecioBa 3 1H(IHITUBOM NAaCUBHOTO CTaHY:
a) You ought to translate this article at once. Bam cinig nepeknactu
IIF0 CTaTTIO Bifgpasy. The article ought to be translated at once. Ilro
CTATTIO CJIiJI IEPEKIIACTH Bipasy.
6) They must finish their work as soon as possible.
BoHu MOBHHHI 3aKiHUMTH CBOIO poOOTY sikomora miBuime. Their work must be finished
as soon as possible.
Ix po6oTa noBMHHA GyTH 3aKiHUEHA IKOMOTA LIBHJIIIE.
5. IMacuBHi 380poTH 3 POPMATLHKM ITiIMETOM it.
3BOPOTH, 110 CKJIAAI0ThCS 13 3aiiMEHHUKA It 1 Ji€ciioBa B TaCHBHOMY CTaHi
— it is said, it was said, it is reported, it was reported ta iH., BiaIOBigarOTh B YKPaiHCHKiN MOBI
niecioBaM B 3-1d 0c00l MHOXXHHH 3 HEO3HAUYEHO-OCOOOBHM 3HAYCHHSIM: KAXNCYMb, KaA3aju,
nOGIOOMISAIOMb, NOGIOOMIAIU Ta 1H. B TaKUX 3BOpoTax It € gopMambHUM HiIMETOM 1 HeMae
CaMOCTIHOT'O 3HAYEHHS:
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a) It is reported that the delegation has arrived in Kyiv. IloBigomisOTh, 10 JAeieraiis
npudymna B Kuis.
0) It was expected that he would return soon.
CoopiBanucs, 0 BiH CKOPO TTOBEPHETHCH.
VY Takux 3BOpOTaxX 4YacTO 3YCTPIYAETHCS CIOJYYCHHS MOJAIBHOTO Ji€cioBa 3 iH(MIHITHBOM
MacMBHOTO cTaHy: it can be said moorcna ckazamu, it should be mentioned crio nacaoamu, it was
be expected mpeba b6yno ouikysamu Ta iu.
TpenyBasibHi BpaBu
Bnpaga 1. [lepexkiaiaith YyKpaiHCbKOI0 MOBOIO pedyeHHs 3 Ji€cJlOBAaMHM B NMAaCHBHOMY CTaHi,
NpH noTpedi NOYMHANTE NepeKJIajg 3 NPUiMeHHHUKIB:
1. This engineer’s design was much spoken of at the conference.
2. This research was given particular attention because of its prime importance for the
development of this branch of physics.
3. This book is written mainly for researchers.

4. New electronic devices are dealt with in this article.

5. New methods will be developed as a result of this experimental work.
6. The First Congress of Biochemistry was held in Cambridge in 1949.
7. The opening plenary session was followed by a concert.

Bnpaga 2. IlocTaBTe 3aniMTAHHS /10 TIOAAHUX PeYEHb:
1.  The Houses of Parliament were built in the nineteenth century.
. Twenty people were hurt in the train crash.
. Three teenagers were given an award for bravery yesterday.
. The telephone was invented by Bell in 1876.
. 20,000 cars will be produced next year.
. Ten pictures have been stolen from the National Gallery.

2
3
4
5
6
7. During the centuries the famous Tower of London was used as a fortress, a royal residence and
a prison.

Bnpaga 3. 3anoBHiTH ponycku HeoOXiIHOI0 (hOPMOIO Ti€cioBa:

1. These pictures are beautiful. They ... (paint) by my father while he was on holiday last
summer.

2. Volkswagen cars ... (make) in Germany.

3. The Pyramids ... (build) by the Ancient Egyptians.

4. Those flowers are great. They ... (send) to her yesterday by one of her funs.

5. Who does the washing-up in your house? The dishes ... (wash) by my brother and then ...
(dry) by my sister.

6. Who looks after your baby when you’re at work? Well, he ... (look after) by my mother.
7. When will 1 have my car? It ... (deliver) to your house the day after tomorrow.

Bnpasa 4. IlepeTBopiTh NOJaHi peyeHHs 3 AKTUBHOI'O CTAHY HA NMACHUBHMIA:
. They use a computer to do that job nowadays.

. Where will your company send you next year?

. The pop star sang the song.

. They won’t take him home after the party.

. Tom didn’t break the window.

. Mary sent Peter a birthday card.

. His mother cooked this delicious turkey.

~NOoO OoTh WD -
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8. An international company publishes these books.

Bnpaga 5. IlepeTBopiTh nojaHi peyeHHs1 3 AKTHBHOIO CTAHY HA MACHBHHIA, 3BePTAIOYH YBary
Ha MOJAJIbHI Ji€c/i0Ba 3 IHPIHITHUBOM NMACHMBHOIO CTAHY:

1. You must take the dog for a walk.

2. We should eat this cake immediately.

3. You ought to put these clothes away.

4. 1 have to finish my homework tonight.

5. You must tidy your bedroom.

6. They should inform the citizens as soon as possible.

7. You can use this saucepan for cooking spaghetti.

8. He must finish the project by Friday afternoon.

9. You must post these letters today.

10. Employers must pay all travel expenses for this training course.

CONTINUOUS (PROGRESSIVE) PASSIVE TENSES
Yacu rpynu Continuous (or Progressive) macuBHOTO CTaHy, SIK i aKTHBHOTO, BUPXKAIOTh TPHUBATY
70, MO BiOYBA€THCS B SIKUIICH MOMEHT a0 IepioJl 4acy B TENEPIlTHbOMY UM MHUHYJIOMY 4Yaci.
MaiibytHiit yac — Future Continuous — B TaCHBHOMY CTaHi HE B)KHUBAEThCA.
Present Continuous Passive: A very interesting film is being shown on TV.
Past Continuous Passive: An ice hockey game was being shown on TV when he returned
home.
Present (Past) Continuous Passive yTBOPIOIOTHCS 3a JOMOMOTOI0 JOMOMIXHOTO jaiecioBa t0 be B
Present (Past) Continuous Active Voice Ta aienpuKMETHHKA MUHYJIOTO YaCy OCHOBHOTO JTIECIOBA.

Tense Affirmative Interrogative Negative

The office is Is the office The office is not
Prese_nt being cleaned being  cleaned being cleaned
Continuous now. now? now.

The office was Was the office The office was

Past bein cleaned bein cleaned not being cleaned
Continuous 9 g when the boss____
when the boss when the boss .

. . arrived.
arrived. arrived?
Future - - -
Continuous

Sk 1 B AKTHUBHOMY CTaHi, niecnmaa, IO HC BHUPAKAKOTH )liIO K TOponec, K IpaBUIIo, HE
BXHBalOThCs B opmi Continuous. JIo HUX BIHOCSATHCS JIECIOBA, MO0 BUPAXKAIOTh BIIUYTTS:
to see, to smell, to hear, to seem, to taste;

BosieBusiBiieHHs: to refuse, to prefer, to object, to agree, to disagree, to deny, to impress, to
promise; Oaxaunus: to wish, to want, to desire; mouyrts: to like, to hate, to love; posymoBy
nisuteHICTB: t0 know, to understand, to believe, to doubt, to see (="'understand’’), to imagine,
to realise, to suppose, to remember, to think (="have an opinion’’), to forget, to recognise;
JiecioBa, IO BHPaXalTh BiTHOIICHHS MK mpeameramu: to be, to belong, to concern, to
involve, to consist, to contain, to depend, to lack, to need, to include, to owe, to possess, to weigh
(="have weight’’), Ta iH.
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TpenyBanbHi BpaBu
Bnpaga 1. [IpouuTaiiTe Ta nepekJjaaiTh peuyeHHsi. 3BepHiTH yBary Ha ¢opMu 4Yacy Ji€ciiB B
MaCuBHOMY cTaHi:
1. Excuse the mess, the house is being painted. 2. | felt as if | was being watched.
3. The roof is being repaired by a friend of ours. 4. A multistoried house is being built near our
school. 5. The children are being taught by Mr. Rice at the moment. 6. | think the film is being
shown on TV now. 7. The factory was still being built when we came to that place.
Bnpasa 2. Iliankpeciaite npucyaku B pedennsx. IleperBopits peuennsi y Passive Voice,
3BepTal4H yBary Ha 4acoBy ¢gopmy aieciiB:

1. Some people are considering a new plan.
A new plan is being considered.
2. The grandparents are watching the children.
The children by their grandparents.
3. The author is writing a new book.
A new book by the author.
4. They are planting the trees in the garden.
The trees in the garden.
5. According to one scientific estimate, we are losing 20,000 species of plants and animals
each year due to the destruction of rain forests. According to one scientific estimate,
20,000 species of plants and animals each year due to the destruction of rain forests.

Bnpaga 3. YTBopiTh NMTAJILHY Ta 3aniepe4yHy (opMH peyveHb:

1. The sick man is being operated on. 2. The network of transmitting stations is being built in this
region now. 3. The children are making a birthday cake in the kitchen. 4. The road is being repaired
by our workers. 5. The film was being shown from 7 till 9. 6. The orchestra was being conducted by
our music teacher. 7. Water-power stations are being built on the Mountain Rivers. 8. Students from
about 30 countries are being trained at Kyiv University.

Bupaga 4. 3aminiTe HacTynHi peyenHs Ha Passive Voice:

1. Someone is organizing a student trip to the art museum. A student trip to
the art museum

2. We couldn’t use our classroom yesterday because someone was painting it.
We couldn’t use our classroom yesterday because
3. Someone is considering Jack for the job. Jack_for the
job.
4. The police are questioning two boys in connection with the accident. Two boys___ by the
police in connection with the accident.
5. Look! Someone is feeding the seals. The seals .

PERFECT PASSIVE

1. Yacu rpynu Perfect macusHOrO cTany, siK i aKTHBHOTO, BUPAKAKOTh JIiI0, IO MEPEAyE
1HIIH 111 200 SIKOMYCh MOMEHTY B TeNepilliIHbOMY, MUHYJIOMY a00 MailOyTHpoMy vaci. Kpim
poro, nepdextHi yacu, ocobmmBo Present Perfect Passive, BXKHBatOTHCS TS MiAKPECTEHHS
pe3ynbTaTy 1ii, 1o Bigdymacs.

The windows have still not been repaired. — Bikna 1me He BiipeMOHTOBaH.

| was thinking of all that had been said. — {1 tymas npo Bce, o Oyn0 ckaszaHo.
The goods have just been examined by the customs officers. — Toapu 1moitHO orysHyTI (OyiH

OTJISIHYT1) MUTHUKAMHU.

2. Present (Past, Future) Perfect Passive yTBOpIoIOTbCS 3a JOIOMOIOI0 JOHOMIMkKHOTO
nieciosa to be B Present (Past, Future) Perfect ta mienpukmeTHHKa MUHYJIOTO Yacy OCHOBHOTO
Ti€ecioBa.
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Tense Affirmative Interrogative Negative
P The office has Has the office The office has
Pre:ent been cleaned been cleaned not been cleaned
erfect today. today? today.

The office had Had the office been The office had not
Past Perfect been cleaned by cleaned Dby two been cleaned by

two o’clock. o’clock? two

o’clock.

The office will Will the office Ivtit haf’,g'ce

Future Perfect Eavethloeem tlim:IeE E“W'Eed Eavethloeem tlimcleeeuwleed been cleaned by the
y y time we come.
come. come?

Future Perfect-in-the-Past Passive ytBoproetbcsi Tak camo, sik i Future Perfect Passive, aie
s3amicth moromixkaux aiecaiB shall/will Bxusarorscsa Bimmosinao should/would.
Future Perfect-in-the-Past Passive: I (we) should have been invited.
He (she, you, they) would have been invited.

1. 3amicts Present Perfect Continuous ta Past Perfect Continuous, siki He MarTh Gopm

MaCMBHOTO CTaHy, BiAMOBIAHO BxkuBatoThes Present Perfect i Past Perfect Passive.

The dissertation has been discussed for two hours.
JucepTaitist 0OrOBOPIOETHCS YK€ AB1 TOJAMHH.
The dissertation had been discussed for two hours when he came.
00roBOpIOBAJIaCh /1Bl TOJUHH, KOJIU BiH IPUNAIIIOB.

Hucepraiist Bxe

2. Sk 1 B aKTUBHOMY CTaHi, B MJIPSIAHUX 0OCTaBUHHUX PEUEHHSX Yacy Ta YMOBH IS
BUpaKeHHs: MaiiOyTHbOI il 3amicth (opmu Future Perfect Passive BxxuBaetbes popma Present
Perfect Passive:
After the goods have been examined we shall take them to the ware- house.
[Ticnst Toro sik ToBapu OyIyTh OTJISIHYTI, MU BIABE3EMO iX Ha CKJIAJ.
3.V3romkeHHs, K 1 B aKTUBHOMY CTaHi, BXKMBaHHS 4YaciB B IIJIPSJHOMY pEUEHHI 3 J1I€CIIOBOM-
MIPUCYJIKOM B MUHYJIOMY Yaci, 3 MpaBUIaMH TTOCHIJJOBHOCTI YaciB.
| knew that the plant had been 51 3HaB, 1110 3aBOJ OYAYETHCS BKE
built for two years. ZIBa POKHU.
She showed me the article which Bomna mokasaia MeHi CTaTTIo, Ka
had been translated by her brother. 6yna nepeknanena ii 6Gparom.
He said that the house would Bin ckazaB, mo OymuHOK (Bxke) Oyme have been
built by January. noOynoBanuii (moOyayroTh) 10 ciuns. She said that
you would have Bona ckazana, 1o Bam nokaxyth been shown a new
film before he left. HoBuit dinbM, 10 TOTO SIK BiH Tize.
3.Perfect Infinitive Passive ta momanbhi giecnosa. Perfect Infinitive
Passive BKHBa€EThCS:
- micAS MOJANBHUX Ji€cHiB MUSt 1 may uis BHUpPaXEHHS TMPUMYIICHHS, [0 i B¥kKe
3a1HCHAIACS
The letter may have been sent to the wrong address.

JIuct, maOyTh, OyB BiiCTIaHUI 32 HEMPABMWIBHOIO aJIPECOI0.
- micng giechmiB can, cannot st BHpaXeHHs 3AMBYBaHHSA, CYMHIBY 3 IPHUBOIY TOTO, IO
st MOTJIA 3I1HCHUTHCS:

Can this work have been done in Hemske 11st pobora Oyma 3pobiena 3a such a short time?

TaKUH KOPOTKUH CTPOK?
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- micisa miecmis should, would, could, might, ought ta was (were) mams BupakeHHs [ii, sKa
MoBMHHA Oyna 0 4M Moryma O 3AIMCHUTHCS, ajlie HE 3M1MCHUIIACS:
The goods were to have been Tosapu noBunHi Oyiu OyTH

delivered at the beginning of May. JOCTAaBIICHI Ha I[IOYaTOK TpaBHS (ame HE Oyau
JIOCTaBJICHI).

The windows should have been Bikna ciig 6yio (motpibHO Oyi10)

cleaned yesterday. BUMHTH BYODA.

TpenyBaibHi BpaBu

Bnpaga 1. IlpounTaiiTe peyeHHs Ta nmepeKJaaiTh iX. 3BepHiTHL yBary Ha Passive Voice:

1. Jim didn’t know about the change of plans. He hadn’t been told.

2. During the last decades a great number of researchers have been involved in the

study of cancer problems.

3. Various ideas have been proposed to explain the origin of the moon.

4. An advertisement have not been placed in the newspaper yet.

5. I’'m not going to the party. | haven’t been invited.

6. In recent years much of our interest has been centred round the problem of the evolution of

comets.

7. The letters have already been posted by the time the boss came in.

8. He said that he would show us the letter when it was typed.

9. This room looks different. Has it been painted since | was last here?

10. A tree was lying across the road. It had been blown down in the storm.
BnpaBa 2. Iliakpeciaite nepgexkTHy ¢popmy aiecioBa. 3akiH4iTh peyeHHS BiINoOBiIHOIO
4acoBOI0 (pOpMOIO Ai€CI0BA Y TACMBHOMY CTaHi:

1. They have changed the date of the meeting
The date of the meeting has been changed.
2. The chef hasn’t made dinner.

The dinner

3. Brian told me that somebody had attacked and robbed him in the street. Brian told me that
he

4. The doctor had already told him to go on a diet. He.
5. They have been built excellent shelters for tourists in these mountains.
Excellent shelters for tourists..
6. Richard has offered Helen a watch.
Helen :
Bnpaga 3. YTBopiTh NUTAJLHY Ta 3anepe4Hy (pOPpMH peyeHb:
1. The light has not yet been turned off.
2. He has been told everything, so he knows what to do now.
3. The door has been left open.
4. The article will have been published by the time you arrive.
5. This crop had been sown by the end of the month.

Heoco0o0Bi ¢popmu aiecioBa

(Non-Finite Forms of the Verb)

Heoco6oBi ¢popmu miecosa (non-finite forms of the verb) — indinitus (the Infinitive), repynnii
(the Gerund), mienpukmernuk (the Participle) — He MaroTh rpamMaTHYHHMX O3HAK OCOOHW, YHCIIa
1 cnoco0y, HE BHMpaXalOTh 4acy JAii, TOMy HE MOXYTb OYyTH NPHCYIKOM pPEYEHHS, a MOXYTh
TUTBKH BXOJUTH 10 Horo ckianay. BoHM BKa3yloTh JMIlIe HA CIIBBIIHECEHICTh Yy 4Yaci Aii, 10
BOHH BUPAXAIOTh, JI0 Jii MPUCYKA: OJTHOYACHA BOHA YH MEPEAyE ii.
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The Infinitive (InginiTus)
[adiniTHB — 116 HEOCOOOBA (hopMa JIIECIIOBA, KA TUTBKU HA3WBA€ N0 1 BIIATOBIIAE HA 3aUTAHHSI
wo pooumu?, wo 3pobumu? — to read guraru; to understand pozymitu.
B anrmiiicekiii MOBiI iH(IHITUB Mae OAHY NpPOCTy 1 I'ATh ckiIaaHuX ¢opM. I[HOiHITHB
MepexiIHuX JiecimiB Mae (GOpMU 4Yacy W CTaHy, a HEMEpeXiHUX — TIIbKH Yacy.

® s _ .
opMH iHQIHITUBY Active Passive

.. to write to come .
Indefinite to be written

to be writing to be

Continuous coming -

to have written to have .
Perfect come to have been written

to have been writing to

Perfect Continuous have been coming -

SIKIIO [i€CTIOBO HE B)KMBAETHCS B MACHMBHOMY cTaHi abo B ¢opmi Continuous, To KiTbKICTh
¢dop™m iH(DiHITHBA BIANOBIAHO MeHIIa. O3HaKoI0 1H(IHITHBA B aHIJIMCHKIH MOBI € yacTKa to.
Yactka not
nepen iHQIHITHBOM BKa3ye Ha 3amepeuny Gpopmy.
Ane cnig maM’sTaTd, 10 B AESIKMX BUNAAKaX 1H(IHITUB BXKUBAa€ThCs 0€3 yacTku to:

1) iCIIs MOANTBHUX Ji€ciiB (OKpiM diecmoBa ought);

2) B 06’exTHOMY iH(iHITHBHOMY 3BOpOTI micis miecis: to see, to hear, to feel, to watch, to

observe, to notice; to let, to make;
3) micnsa Bupasis would rather, would sooner, had better... .

3HadenHs 1 BxuBagHs GopM 1HOIHITUBY
|. Indinitus y popmi Indefinite pxupaernes:
1. Sxmo gis, s#Kky BiH BHpaxac, OJIHOYACHA 3 €0, BUPAKEHOIO
JIIECTIOBOM-TIPUCYKOM PEUCHHS:

I am sorry to hear it. MeHi npuKpo 4yTH II€.

He was glad to see them. Bin OyB paauii 6aunTtH ix.

It will be very interesting byne nyxe mikaBo npounTaTu
to read these books. 11 KHIDKKH.

2. 3 piecnoBamu, 10 BKa3yloTh Hamip, Hagito Ta in. Indefinite Infinitive osmauae xiro,
MaiOyTHIO 1010 BIAHOIICHHS A0 ii, BUPAKEHOI TIETOBOM-TIPUCYIKOM:
I hope to see you on Monday.
Sl cnomiBaroch MOOAYUTHCA 3 BAMH B ITOHEIIOK.
I want to make a report.
51 xo4y 3poOUTH JONOBI/b.
3. 3 MOIAIbHUMH JIECTIOBAMH Indefinite Infinitive  gacto  Bupaxae
MalOyTHIO JifO:
They may come tomorrow.
Mo:xe, BOHU IIPUINYTh 3aBTpa.



75

Il. Continuous Infinitive  Bupaxkae TpuBamy miro, 1O BigOyBaeTHCA
OJTHOYACHO 3 /€10, BUPAKEHOIO TI€CIIOBOM-TIPHCYAKOM:
It was pleasant to be driving a car again.
[IpuemHo Oys10 3HOBY BECTH aBTOMOOLITb.
IIl. Perfect Infinitive Bupaxae nmiro, mo mepexye  nii, BupaxeHiii
JIECTIOBOM-TIPUCYIKOM:
I was pleased to have done something.
51 Gyna 3a70BoJIeHa, 110 5 ACLIO0 3poouIa.
3 momanpHuMmE gieciaoBamu Should, ought, could, might y crBepmkyBanbHiii popmi, a TakoX
micyisg was/were B MmoganibHoMy 3HaueHHi Perfect Infinitive nokasye, 1o st He BinOyacs:
He should have stayed at home.
Momy ciiz 6yi10 3anumurucs BaoMa (ajte BiH He 3aIHIIABCS).

He was to have done it.

Bin mMaB 3po0uTH 11e (asie He 3poOuB).

Take came 3nauenns mae Perfect Infinitive micns munymnoro wacy miecnis to expect croaiBaTwucs,

yekatu; t0 hope namistucs; to intend maru Hamip Ta iH.:

I hoped to have found him at home.

S crioniBaBcs 3acTary foro BIoMa (ajge He 3acTaB).
IV. Perfect Continuous Infinitive Bupaxae Tpusany niro, mo BigOyBanacs OPOTArOM HEBHOTO
qacy nepe €10, BUPAKEHOO TI€CTIOBOM-TIPUCYAKOM:

I am happy to have been living in Kyiv for 25 years.

S macnuBwHid, mo 25 pokiB xuBy B Kuesi.
V. IHQiHITUB BXHBA€TbCS B aKTUBHOMY CTaHi, SKIIO iMEHHHMK ab0 3aiiMEHHMK, 70 SKOIO
BiH BIJJHOCUTBCS, O3Hauae CyO’eKT Jii, BUpaKeHOoi 1H(DIHITUBOM:

But they don’t want to play with me.

AJie BOHU HE XO4YYTh TPATHUCS 31 MHOIO.

[H}iHITHB BXHMBa€ThCS B MACHBHOMY CTaHi, AKIIO IMEHHHK a00 3aiiMEHHUK, [0 SIKOTO BiH

BIJIHOCUTKCS, O3HA4a€ 00’ €KT i, BUPAKEHOT 1H(DIHITUBOM:

She didn’t want to be found. Bona ne xotina, mo6 ii

3HAIILIH.

V. IndiniTuB TakoXk BKHBACTHC:

1. Iicaa maxux oiecnis, aix: advise, afford, agree, appear, attempt, decide, dare,
forget, fail, expect, hope, manage, offer, plan, pretend, promise, refuse, seem,
tend, threaten, want, etc.

e.g. He refused to answer my questions. | hope to see
you again soon.
He promised not to be late.

InpuiTUBHI KOHCTpPYKIIT
Cxuaanuii migmer (Cy0’exTHuil iHiHiTUBHUIT KOMILIEKC)
[H¢iniTHB BXUBaeThcs B cy0’ekTHOMY iH(iHITHBHOMY 3BOpoTi — Complex Subject - (“cknagnuii
miaMeT”’), e IMEHHUK YU 3aiMEHHUK CTOITh B 3aTraJIbHOMY BIJIMIHKY:
a) IicJs TaKMX JIECIiB B NACHBHOMY cTaHi, sk: say, report, think, believe, expect, consider,
suppose, see, hear, feel, notice, observe, watch, order, allow, permit, etc.

e.g. Mark was seen to cross the street. bauwnnu, sik Mapk nepexouB BYIHIIIO.

He was made to do it. Moro mpumycuiu e 3pooutu. The Moon is known to be the Earth's
Binomo, mo Micsaup - Satellite. CYITyTHHK 3eMJTi.

He is known to be a good poet. KaxyTs, 1110 BiH XOpOIImit

IIO0€T.
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0) micisg HACTYMHHMX JI€CIiB B _aKTHBHOMY CTaHi: Seem, appear (30asamucs), happen, chance
(mpanumucs), tUrn out, prove (sussiamucs):
e.g. They seemed not to listen to their teacher. 3naBanocs, 10 BOHH HE
cllyxasid cBoro BuuTesi. He appears to be a good psychologist.
31a€ThCS, BIH XOPOILIHU MCHXOJIOT.
B) IicjIs CI0BOCIIONyYeHb to be sure, to be certain, to be likely, to be unlikely:
e.g.  They are likely to meet often.
Bonwu, Mabyts, yacro 3ycrpiuatumytbes. He is unlikely to change
his mind.
Hecxoxke, 00 BiH nepemxymaB. They are sure to win the
match.
Bonu 000B's13k0BO BUIparOTh 1I€H MaTY.
Cxaagnmii nogatok (00’ ekTHU IHPIHITUBHUI KOMILIEKC)
IH¢iniTHB BXKMBa€eThCs B KOHCTpyKLii: Verb + Pro(noun) + Infinitive
— B 00’ektHOMY iH(OiHiTHBHOMY 3BOpoTi (Complex Object), ne nomatkom (object) e iMeHHUK Y
3arajlbHOMY BiMIHKY a0o0 0co00BHMiI 3aliMEHHMK B 00 ’€KTHOMY BiIMIHKY, TIiClIi SIKOTO
BXKMBAEThCSl 1H(IHITUB, IO BUPAXKAE Jil0, SIKy BUKOHYE abo siKoi 3a3Hae€ 0coba 4Yu MpeaMeT,
MMO3HAYCHUH MM IMEHHUKOM a00 3aiiMEHHUKOM.
Leit 06’ extruit indinituBauii 380poT (Complex Object) BxxuBaeThes:
1) micna miecnis: consider, believe, think, find, know, expect, suppose, want, wish, desire, like,
would like, dislike, hate, intend, request, ask (npocumu), allow, permit, recommend, cause, force,
make (mpumyinyBatn), let (BemiTu, 103BOJSTH):
e.g.  Mr. Lee expected them to be here at ten o’clock. The police
ordered the driver (him) to stop.

2) micast niecnis to make, to let, to see, to hear, to feel, to watch, to observe, to notice — yacrka to

nepea iHQIHITUBOM HE BXKUBAETHCS:

e. g. | saw Mark cross the street. Sl GauuB, sSK BiH HepexoauB By/ui0. They made
him do it. Moro mpuMyCHITH 1ie 3pOOHTH.
OO0'exTHM 1H(IHITUBHUI 3BOPOT MEPEKIANAETbCA HA YKpPAiHChKY MOBY 3[€0UTBLIOTO MiJIPsTHUM
JOJATKOBUM PEUYEHHSM, /i€ IMEHHMK YM 3aiMEHHUK BIAIMOBIAA€ MIAMETY, a 1HQIHITUB — NPUCYIKY
L[OTO MIAPSAHOTO PEYCHHS.

For+ Indginitus
[H}1HITUB BXMBAETHCA TaKOX B NPUUMEHHHUKOBOMY 1H(IHITUBHOMY KOMIUIEKCI — B KOHCTPYKIIIi
“for + noun/pronoun + infinitive” (1e 3aliMEHHUK BXXHBAETHCS B 00’ EKTHOMY BiJIMIHKY):
€. g. They asked for the data (them) to be published. Bouu npocwuiu, mo6
11 AaHHI Oy/IM OMy0JIIKOBaHI.
For this work to be done successfully conditions must be favourable. [Ims Toro mo6 s pobora
Oylla BUKOHAHAa YCIHIIIHO, HEOOX1/IHI CIIPUSITINBI YMOBH.
Leit iH(pIHITUBHUN 3BOPOT MOXKE 3HAXOAUTHCS B OyAb-sKiil yacTuHi peueHHs. Ha ykpaiHCbKy MOBY
YacTillle 3a BCE MEePeKIalaeThCsl MIAPSIIHUM PEUSHHSIM 3 CIIOJIyYHUKOM "1100//71s1 TOro 11106".

@OyHK1ii iH(DIHITHBA B peYeHHI
1. IniniTUB MOKE BIKUBATHCS B PEYEHHI B PO IIiIMETA:
e.g.  Toapply fertilizers is very important for growing crops in this region.
Brocutn n06puBa (BHeCEeHHs 100pUB) — JAy)K€ BaXIJIMBO JJIs1 BUPOLIYBaHHS BPOXKaiB B LIbOMY
perioHi.

2. IndiniTHB MOYXe BKUBATHCS B POJI IIpeIUKATHBA (IMEHHOI YACTHHU CKIIAJHOTO
MIPUCYIKA):
e.g.  The point is to achieve the aim. I"o0BHE — JOCATTH METH.
3. IH(iHITUB MOKe BKUBATUCA B POJIi YACTHHU JIi€CTiBHOTO CKJIAJHOTO MPHCYJIKA:
a) 3 MOJTAJILHUMU JIECIIOBAMU:
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e.g.  They must do it at once.
0) 3 miecioBamu, 1110 BXKUBAIOTHCA 3 iH(iHITHBOM iHIIOro aieciosa (to want, to wish, to try, to
intend, to expect, to hope Ta in.):
e.g.  He wants to read a newspaper.
B) 3 Ji€CIIOBaMH, 1110 O3HAYAIOTh MOYATOK abo mpomomxkeHHs il (to begin, to start, to continue ta
1H.):
e.g.  She began to look through the journals on her speciality.
4. Tu}iniTHB MOXKE BKMBATHCS B POJIi JI0JIATKA 10 JIECIIIB T4 PHKMETHHUKIB:
e.g.  She asked me to speak loudly.
I’11 be happy to accept your invitation.

5. InQiniTUB MOKe BKUBATUCA K 0OCTABMHA METH:
e.g. We often use heating (in order) to increase the reaction rate.
Mu 4acTo BUKOPHCTOBYEMO HArpiBaHHS Ui TOTO, 100 MiJBUIIUTH IIBUAKICTH PEAKII.

6. IH}iHITUB TAKOXK BKUBAECTHCA K O3HAUECHHS:
e.g. He described some phenomena to be observed there only in winter. Bin onmcas aesiki sBuiia,
SIKI MO’KHA CITOCTEPIraTh TUTbKU B3UMKY

TpenyBaibHi BIpaBu
1. Iepexnanits yKpaincbKoI0, 3B€pTAI04H YBary Ha Qopmy iHpiHiTHBY:
1. She wants to be invited to the party. 2. They must be working in the garden. 3. We
expect them to have returned. 4. She is said to have been working at school for many years.

2. ITocTaBTe niecsioBa y Bignosinniii popmi indinitusy. Ilepexnanits peuyeHHs YKPaiHCHKOIO:
This film turned out (show) ... in our club last month.

He is expected (take part) ... in the conference next week.

Pluto is known (discover) ... in 1930.

We expect them (return) ... in 2 days.

This question is likely (discuss) ... tomorrow.

We know this phenomenon (explain) ... by astronomers in the distant past.

ok E

3. MocrapTe yacTKy to mepen indiniruom Tam, 1e ne HeodXiaHO:
1. I think you ought ... apologize. 2. Make him ... speak louder. 3. Help me ... carry
this bag. 4. My son asked me ... let him ... go to the theatre. 5. | must ... go to the country.
6. He said that she might ... come in the evening. 7. She was made ... repeat the song.

4. TpounTaiiTe TAa MEPeKIANITH HACTYIHI peYeHHs! 3 00’ €KTHUM iH(iHITHBHIM
KOMILIEKCOM. 3BepHITh yBary Ha B:KMBaHHA a00 BiACyTHicTBH yacTku 10 mepen
iHpiHiTHBOM:

1. We expected her to return.

2. He allowed me to use his car.

3. I expect you to be on time.

4. The doctor told me to take these pills.
5. I want you to be happy.
6
7
8
9
1

. I saw my friend run down the street.

. | heard the rain fall on the roof.

. | heard a famous opera star sing at the concert last night.
. She watched the children play in the yard.

0. His parents intended him to go with them to the farm.
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5. JIOMOBHITHL peyYeHHs, NMOCTABMBIIM, J€¢ HeoOXiaqHo, yacTky t0 mepen indiniTuBoM Ta
3aliMeHHMKH B 00’€KTHOMY BIAMIHKY:

1. The teacher made ... (he/ to learn) the poem by heart.
2. I wanted ... (they/ to work) here.

3. They expect ... (we/ to answer) the letter at once.

4. You noticed ... (she/ to approach) the river.

5. I heard ... (he/ to read) it aloud.

6. His parents want ... (he/ to become) an agronomist.
7. We watched ... (they/ to play) in the yard.

8. You forced ... (he/ to do) the exercise again.

9. I'let ... (she/ to leave) the room.

10. The rain ... (we/ to go) home.

6. IlepedpasyiiTe HacTynmHi CKJIQJHOMIAPSAHI pedeHHs B mpocrti, BxkuBawum Complex
Subject (cy6'exTHnii inpiniTuBHUIT 3B0poT). 3BepHITH yBary Ha ¢opmy iHpiHITHBY:

e.g. Itis reported that the delegation arrived in Paris on the 10th of September. — The delegation is

reported to have arrived on the 10th of

September.

It is known that he works hard.

It is said that she has been teaching chemistry at our University for thirty years.
It seems that our students are working in the field.

It is believed that this house was built in the 19th century.

It is supposed that his article will be published next week.

It turned out that the translation was very difficult.

It was supposed that the weather would be fine in May.

NoOokwWwNE

The Participle

(Ckaagni ¢popmu Ai€ENPpUKMETHHKA)
[Mepdexrruii nienpukmernuk (Perfect Participle)
Perfect Participle mae nBi hopMu — akTHBHOTO Ta MacWBHOro craHy. dopMa aKTHBHOTO CTaHy
yTBOPIOETHCS 3a jgomomoroto Present Participle momomixkHoro mieciosa to have i Past Participle
ocHoBHOTO faieciosa: having asked.
dopma macuBHoro crany Perfect Participle yrBoproerscst 3a nmomomororo having been i Past
Participle ocnoBroro miecnosa: having been asked. Hemepexingni miecioBa He MarOTh (GOpMH
MacHBHOTO cTaHy (Hamp. t0 go):

dopmu Active Passive
Perfect having asked having been asked
having gone

3HAaYeHHS Ta BXKUBaHHSA

Perfect Participle Bupaxae nito, sika mepeaye maii, BUpaxeHid miecimoBoMm- mpucyakom. Perfect
Participle BiamoBimae ykpaiHCBKOMY MpPHCIIBHHKY TOKOHAHOTO BHIY:

Having learned about it, they stopped speaking. /li3HaBmiuch mpo 1€, BOHH MPUITHHHIHA
PO3MOBY.

Perfect Participle Active BxuBaeTbCcs TOMI, KOJM IMEHHMK YW 3aiiMEHHHUK, 10 SKOIO BiH
BITHOCHTBCS, 03HAYA€E CyO'€KT BUPAKEHOT HUM JIii:

Having taking the book, he left the library. BasBum kuury, BiH BHHIIOB 3 0i0TiOTEKH.
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[NacuBHa Qopma JlieNPUKMETHUKA.

(Present Participle Passive Ta Perfect Participle Passive)

[TacuBHa (hopma Ji€eNPUKMETHHKA BXXUBAETHCS TOJI, KOJM IMCHHUK YM 3aMEHHUK, JIO SIKOTO BiH
BiJTHOCHTBHCS, O3Hauae 00'ekT BUpakeHOi HUM mii. Present Participle Passive BxuBaerbecs yist
BUpPaXEHHS 1ii, 110 BiAOYBAa€ThCA Ha TEMEPINIHIA MOMEHT YHM TEIEepilHId Tepioa dYacy, Ha
BiaMiny Bijx Past Participle, sikuit Bupaxae niro, o BiOyBaeThCs 3BHYAKMHO, B3arali.

The question now being discussed [Turanus, mo obroBoproeThes 3apa3 at the meeting

IS very important. Ha 300pax, - qyxe BaKJIHBe.

The large house being built in our Benuka Oymisis, 1o Oyayerscst Ha Street is a new

building of the Hamiii  BynmuIl, HoBuii kopmyc  University.
YHIBEPCHUTETY.

Perfect Participle Passive BxwuBaerbcss B (yHKHii OOCTaBUHM NPUYMHM 1 4Yacy Ta BKa3ye Ha
Jit0, 10 BimOyJacs 70 Jii MpUCyIKa:

Having been invited to a party, she could not stay at home.

OcCkuIbKH 11 3aIPOCHITN Ha BEUipKY, BOHA HE 3MOTJIA 3IUIIATUCS BIOMA.

JlieNpUKMeTHUKOBI KOHCTPYKILl

CKJIaJHM J0JATOK
CknagHuii JOAaToOK 3 TIEMPHKMETHHKOM BXKHMBa€ThCs mmicis miecaiB see, hear, fell, want, like,
find, catch, leave, keep, have, get, etc., i Mmae Taky X CTPYKTYpy, IO ¥ CKJIaJHHIA TOJaTOK 3
iH(diHITHBOM. AJie 3aMiTh 1H()IHITHBA BXKUBAETHCS TIEMPUKMETHHK:

I saw him running. = 51 6auus, sk BiH OIr.
I saw him run.
I heard her shouting.= 51 4yB, SIK BOHA KpHYaa.

| heard her shout.
Present Participle BxuBaeThcs 3aMicThb iH(DIHITHBA, SKIIO JiF0 HE 3aBEPIICHO:

I saw him driving off. 51 GaumB, sIK BiH BiJ DKIDKAE.

I saw him drive off. Sl Oaum, sk BiH Bix'ixas. Past
Participle BxuBaeTbCs 3aMicTh MACUBHOTO iHDIHITHBA:

He had his hair cut. oMy MiACTPHIIIA BOTOCCH.

The Absolute Participle Complex (He3ajexuuii xienpuKkMeTHHKOBHIi

3BOpOT)

Hezanexxuuit nmienpuxkmernukoBuit 3BopoT (H3) ckiagaerscs 3

JIEMPUKMETHHUKA, Mepel SIKUM CTOITh IMEHHMK Yy 3arajJlbHOMy BIJIMIHKY a00 3aiiMEHHHK Y
HazuBHOMY BiAMIHKY. HJI3 3aBKIu BIJOKPEMITIOIOTHCS BiJ] TOJIOBHOI'O PEYEHHSI KOMOIO.

Komu HJ/I3 cToiTh Ha mouyaTKy pedeHHs, BiH MEPEKIaJacThCsl MIAPSAHUM PEUCHHSM OOCTaBHHU

3a JIOTIOMOTOI0 CIOJIYYHHUKIB “KOJM’’; “micis Toro, sK”; “ToMy 110”; ‘“depe3 Te, mo”; “OCKUIbKU;

“aKu10”:

The rain having stopped, we went out. Komu (micns Toro, k) o1
YIYX, MU BUHIIUIY 3 JIOMY.

Weather permitting, we’ll go for a walk. SIk1o moroaa J103BOJINATEH, MU
M1JIEMO Ha MPOTYJISHKY.

The professor being ill, the lecture was Ockinbku npodecop OyB

put off. XBOPUM, JIEKIIIO BIICTPOYMIIH.

Komu HJI3 cToiTh Micis TONOBHOTO PEYECHHS, BiH MEPEKIANAEThCS CYPSIHUM pEUYCHHSM 3a
JIOTIOMOTOI0 CHIOJTYYHHUKIB “1”; “@”; “mpu 1ibomy”; “mo Toro x” abo 6€3 crojydHuKa:

Farmers grow a lot of grain crops in our depmepn  BHpPOINYIOTH Oararo, —country,
wheat being the most important. 3epHOBUX, ITPY YOMY MIICHULIS

€ HaABaKJIMBIIIOIO.

They went quickly out of the house, he BoHu mBHIKO BUAILH 3 TOMY,

accompanying her to the station. 1 BiH IPOBIB 11 10 BOK3aIy.
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TpenyBanbHi BpaBu
1. B sxomy 3 peuenb B:xuTo Perfect Participle?
1. While reading an interesting English story she used a dictionary.
2. Entering the room we found nobody there. 3. He looked through the newspaper received this

morning. 4. Having cleaned the room they went shopping. 5. The contract signed last year is
useful for both sides.

2. IlpounTaiiTe Ta nNepekJaliTh YKpaiHChKOIO:

1. Having finished the experiment he described its results in his article

2. Having solved many scientific and technical problems, our scientists could launch the
first spaceship in outer space.
3. Having travelled about the country nearly two months, he returned to the capital.
4. The questions now being discussed at the meeting are very important.
5. Having collected all the material, she was able to write her report to the conference.
6. Having been sent to the wrong adress, the letter didn’t reach them.
7. Yesterday the professor told us about the experiments now being carried on in his laboratory.

4. B sikoMy pedeHHi He3a/IeKHUI TiCNPUKMETHHKOBHIA 3BOPOT CJIi/l MepeKJIacTH
MiAPSAHAM PeYeHHSAM 3 CIHOJTYYHMKOM «IIiCJIS TOTO SIK»?
1. This crop being used for different purposes, man cultivates it all over the world. 2.

Water covers nearly three fourths of the Earth, most being sea water. 3. The distribution of
water on our planet varying greatly, some places get too much water or too little. 4. The
experiments having been carried out, they started new investigations. 5. The bridge being
destroyed, we couldn’t cross the river.

The Gerund (I'epyniii)

I'epynniit - e HeocoboBa (opma miecioBa, IO Mae€ BIACTUBOCTI Ji€cioBa Ta iMEHHUKA. SIK 1

iH}iHITHB, TepyH/Iii Ha3uBae ait0: reading — 4uTaHHs, SEeing — OadyeHHs.

B ykpaiHcbkiii MOBI HeMae (opmu, sika Biamosinana O repyHiito. CiaoBa yuTaHHS, OauyeHHS -

IMEHHHKH, 110 YTBOPHJIUCH BiJ JIECIIB, ajlé BOHM HE MAlOTh IPAMaTUYHUX  O3HAK  JIIECIIOBA.

I'epynaili  mepekIafaeTbCsi IMEHHUKOM, 1HQIHITUBOM, AIENPUKMETHHKOM,
JIECTIOBOM, HiIPSITHAM PEYCHHSIM.

HiecaiBHi BJacTuBocTi ['epyH/iii Mae Taki Ai€CTiBHI BIaCTUBOCTI:

TepyHIIiH MepexiIHUX II€CTIB BXUBAEThCS 3 psimuM jgonatkom: | like reading books. S
OO0 YUTATH KHUKKU.
She began preparing food. Bomna mouasa rotyBatu 1Ky.
2) repyHAii MOXe MaTH 03HAYCHHS, BUPAKEHE MTPUCITIBHUKOM:
They continued listening attentively. Bonu  mpopoBxyBanu YBaXHO
CITyXaTH.
3) repyHiil Mae Heo3HaueHy W meppekTHy (OpPMH, BKUBAETHCS B aKTUBHOMY i
nacuBHOMY cTaHi. DopMu repyH/Iisl CHiBNAAA0Th 3 (OpMaMu J1€ENPUKMETHHKA.

dopmu Active Passive
Indefinite writing being written
Perfect having written having been written

Heosnauena dopma repynmis (Indefinite Gerund) BixuBaerncest:

a) Uil BUPaXEHHS Jii, OJHOYACHOI 3 €0, BHUPAXKEHOI [1€CIOBOM- MPUCYIKOM PEUCHHS:
He sat without turning his head. Bin cuniB, He oOeprarouuch, 0) s
BUpPaXEHHS 111 0€3BITHOCHO JI0 IKOT'OCh IIEBHOT'O Yacy:

Seeing is believing. Baunti — 3HAYNUTH BipUTH.




1)

4)

81

B) micys mgiecniB to intend, to suggest, to insist ta gesxux iHmux Indefinite Gerund Bupaxae
MalOyTHIO Ji0 TI0 BIJHOIIEHHIO A0 JIii, BUPAKEHOI IIECIOBOM-TIPUCYIAKOM:

He insisted on telling her about it. Bin HamomsraB Ha TOMy, IIOO

pO3Ka3aTu il mpo ue.

r) Uil BUPKEHHS Mii, IO Tepeaye Jii, BUPaKEHIH TIECIOBOM-TIPUCYAKOM, 30KpeMa IiCis
nieciB to thank, to forget, to remember, to excuse, to apologize, a Takox micist IPUAMCHHUKIB
on i after:

| don't remember seeing her. Sl He mam'staro, o6 s OaumB ii. [lepdekTHa
dopma repynmis (Perfect Gerund) Bupaxae npito, 1o mepeaye Mii, BHpPaKeHiil Ii€CIIOBOM-
MIPUCYIKOM PEUCHHS:

Thank you for having helped me. Crnacubi, mo gomomorad MeHi. Iepynmiit
BXKUBAEThCSI B IMACHBHOMY CTaHi, SKIIO0 IMCHHMK YHM 3aliMEHHHK, JO SIKOTO BiH BITHOCHTHCS,
MO3Ha4Ya€e 00'€KT BUPAKEHOT HUM JIii:

He does not come without being invited.

Bin He mpHXOAWTh, SAKIIO HOro HE 3ampoinyroTh. She remembers

having been showing this article.

Bona nam’sitae, 1110 il moka3yBaju IO CTATTIO.
DvyHKIUT repyH/IIA B PEUEHHI.

[epynniit y pEYeHHI  MOXE  BHUKOHYBaTH Taki  BIACTUBI IMEHHHUKY
CHHTAKCHYHI (QYHKIII{:
miamera:
Smoking is harmful. IManuTy - WKIiIIMBO.
2)  mpenuKaTMBa:
His hobby is collecting stamps. Woro ymoGneHe 3aHATTS -
KOJIEKIIOHYBaTH MOIIITOBI MapKH.
3) nojaTka (IpsiMoro 1 IpUHMEHHUKOBOTI0):
Forgive my saying it. [TpoGau MeHi Te, 11O s cCKa3aB.
She is fond of painting. Bona nomro0isie MaitoBaTH.

oOcraBuHM (METH, IPUYMHH, YMOBH, 4acy, criocoOy aii): She improved the text by
changing a few sentences.
Bona mokpariia TeKCT, 3aMiHMBIIM JIeKibKa pedeHsb. They never obtain high
yields without applying fertilizers.
Bonu HiKOJIM HE OTPUMAIOTh BUCOKHX BPOJKaiB, HE 3aCTOCOBYIOUU JIOOPUB.
B:xuBanHs

1) Micns miecnis: to avoid, to finish, to suggest, cannot help, to enjoy, to excuse, to forgive, to
postpone, to delay, to mind, ta iH. - BXHMBaEThCS TUIBKH IepyH/IiH (3 yCiX HEOCOOOBHX (opM
JIIECITOBA):

We finished dressing. Mu 3aKiHYMIN OISTATHUCH.
2) [Ticns miecmiB Ta Ji€CTIBHUX CIIOBOCHONyuYeHb 3 mpuiimMeHHukamu: to leave off, to give up, to
go on, to keep on, to put off, to insist on, to agree to, to prevent from, to thank for, to be busy
in, to be capable of, to be fond of, to be proud of, to be surprised at, Ta in.:
Mary left off ironing. Mepi mepecraia mpacyBaTH.
Fancy going for a walk in such weather.  YsBiTh c00i IpOTryNIsSHKY B TaKy
MOTO.1y.

3) Micns npuxmernukis Worth ta busy (3 aiecosowm to be):

These fertilizers are worth buying. Ili mobpusa Bapto KymuTH. Yesterday he was
busy working Buopa BiH OyB 3aiiHsATHIA
in the garden. poOOTOIO B cafy.

4) Tepynpiit a6o iH(DiHITUB BKUBAETHCA MicHd TakuX Aiecnis, sk: to begin, to start, to continue, to
propose, to like, to try, to refuse, to intend, to forget, to remember, to prefer:
The children began playing. = The children began to play.
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Tlopignsaiime:
(1) stop + gerund: When the professor entered the room, the students stopped talking. (The
room became quiet.)

(2) stop + infinitive of purpose: While | was walking down the street, | ran into an old
friend. | stopped to talk to him. (I stopped walking in order to talk to him.)

Kommekc 3 rep !Hg!iCM

[lepma yacTMHA TepyHAIaJBHOTO KOMIUIEKCY — IMEHHUK Y OPHUCBIHHOMY YM 3araJbHOMY
BUIMIHKY a00 IpHUCBIMHWK 3aiiMeHHHWK. Jlpyra dacTiHa — TEpYHIIN, IO BUpAXae i, Ky

BUKOHYE 4M 3a3Hae ocoba abo mpeaMeT, MO3HAYCHUH IMEepLIOI0 YAaCTHHOI KOMIUIEKCY. Takuii
3BOPOT YACTO TMEPEKIANAETbCs MIIPSIHUM PEUYCHHSAM, /€ 3aiiMeHHUK YU IMEHHHUK €

[iIMETOM, a TePYHIi} - OPUCYAKOM:

| don’t like him going here. MeHi He nomobaeThes, O BiH i€
TY/IH.

| remember his friend taking part I mam’siraro, 1o foro

in the conference. Jpyr OpaB ydacTh y KOH(pEPEHIIil.

They told us about his coming here. Bonu cka3anu HaMm Mpo Te, MO BiH
IPUXOIUB CIOIH.

TpenyBasibHi BipaBu
1. Ilepekaanith Ha YKpaiHCBKY MOBY, 3BepTai4u yBary Ha (YyHKUil0 repyHuis B
pedeHHi Ta iioro gopmy:

1. He likes translating scientific articles from English into Ukrainian.

2. After having changed the temperature twice he decided to change conditions of the
experiment.

3. The manager has finished dictating a text to her secretary.

4. Having been read and corrected by the secretary, the text contained no mistakes.
5. On carrying out his experiments, he could make a lot of calculations.
6. Instead of translating the article himself, he asked his friend to do it.

2. JIonoBHITH peyeHHsl, B/KUBAIOYH (hopMy repyH/iisi HACTYNHMX Ji€C/IiB:
to watch, to go, to stay, to write, to talk, to forget, to clean

1. I think people should stop ... television so much.
2. He has finished ... the flat.
3. Nobody thought of ... to bed.
4. Don't fear my ... her.
5. Tinsist on my sister's ... at home.
6. I don’t enjoy ... letters.
7. He likes ... to me.
3. CkuagiTh peyeHHs, KOPUCTYIOUHCH TA0IMIEIO:
1. Thank you for seeing my parents next week.
2. I’'m thinking of disturbing you.
3. How about dancing and singing.
4. | apologise for telling me the truth.
5. I’m tired of understanding this.

6. She’s very good at going to the cinema tonight?
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7. He’s not capable of answering that child’s questions.

4. 3 naseoenozo nepenixy diecnie, 6ubepims mi, nicna AKUX 64CUEAEMbCA 2ePYHOIIL:
Agree, avoid, can’t help, decide, expect, fancy, finish, give up, happen, hope, mind,
manage, prepare, postpone, promise, put off, refuse, seem, suggest, wish.

5. Bubepitb npaBuibny (popmy aiecaosa (inpiniTuB uu repymmiii):
1. Do you remember (meet) her last year?
I regret (not visit) her when she was ill.
Do you want to go on (learn) English?
He doesn’t allow us (make) personal phone calls.
He’s stopped (smoke).
He stopped for a few minutes (rest).
I like (watch) TV in the evenings.
Do you think this book is worth (read)?
| can’t help (worry) about it.

10.1 managed (find) a taxi. 11.She suggested (go)
to a movie.
12.They can’t afford (buy) this car.

©ooNDOEWN
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YMmoBHUI ciocio
(The Subjunctive Mood)
YMOBHHUH CIIOCIO BHUpa)kae 0 HE K peajbHy, a sIK TaKy, 0 Morja 0 BiOyTHCS 3a MEBHUX
YMOB, a TaKOX HEOOXiHY, OakaHy a00 HepeallbHy, HE3/IiiCHEHHY.

B anrmiiicekiit MOBI BXKHBaIOTHCsS 4oTUpHU opmu yMOBHOTO crioco0y: the Conditional Mood, the
Suppositional Mood, Subjunctive I, Subjunctive II.

The Conditional Mood.
3 types of Conditional Sentences (3 Tum yMOBHUX peyeHb).
Conditional Mood ytBoproetbest 3 momomikaux aiecniB should ado would, y npyriit i Tperii
ocobax — would. 3a ¢dopmoro Conditional Mood 306iraetscst 3 Future-in-the-Past miiictoro
croco0y, ajie BiIpi3HIEThCA Bl HHOTO 32 3HAYCHHSIM.
Conditional Mood BxuBaeTbCs ajisi BUpaXKEHHs Jii, ska BigOynacss O 3a IMEBHUX YMOB Yy
TENepiliHbOMY, MUHYJIOMY a00 Maii0yTHbOMY 4Yaci, aje He BiAOYAEThCs 3 IKUXOCh MPUYHH:
If she knew his addree (now), she would write to him. - Slkou Bona 3Hana Horo aapecy, BoHa O
Hanucaia iomy.

Conditional Mood mae aBi yacosi ¢hopmu: present i past.

Present Conditional yreoproerbes 3 qomomixkaux aieciiB should i would Ta indinitTuBa 0cHOBHOTO
niecioBa 6e3 yacTku {0 (36iraeTbes 3 Future Simple-in-the-Past):

I (we) should/would work

He (she, it, you, they) would work

Present Conditional Bupaxae firo, 1110 3a IEBHUX YMOB MorJia O BiZOyTHCS B TenepiniHbomy abo
MalOyTHBOMY Haci.

Past Conditional yrBoproerbesi 3 momomikaux miecniB should i would ta mepdextHoi dopmu
iH}iHITHBAa OCHOBHOTO JiecioBa 6e3 yacTku t0 (306iraetbes 3 Future Perfect-in-the-Past):

I (we) should/would have worked

He (she, it, you, they) would have worked

Past Conditional Bupakae mifo, 1110 3a TIEBHUX YMOB MoOrjia O BiIOyTHCS B MHUHYJIOMY, aji¢ depes
BIJICYTHICTb LIUX YMOB He BifOyracs.
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3 TMIIH YMOBHHUX peyeHb

I PeanbHa ymoBa, 1) If  Present If I have enough time, |
THI 10 BiIHOCHUTBCS JI0 Simple; Present visit granny every week.
TENepilHLoro adbo Simple.
MaiOyTHBOTO Yacy
2) |If Present If the weather is fine
Simple; Future tomorrow, we’ll go to
Simple. the country.
TenepimmHbOro ago FuUture-in-the-Past would help us.
MaHOyTHEOTO Hacy If | saw my friend
tomorrow, | should ask him
about it.

111 Hepeanbna ymosa, mo If Past Perfect; would If | had seen him yesterday, |

TUI  BIJIHOCSATHCS no + Perfect Infinitive should have asked him about
MHHYJIOTO Yacy it.
[TpumiTka:

1I[iecn0130 to be mae popmy were B 1-iii Ta 3-iif 0Cc. OJJHMHHU, OCKIIbKH BXKHBA€ThCS Y (opmi Past
Subjunctive.

2B YMOBHHX pedeHHsX Il THImy B roJI0BHOMY peueHH1 MOXKe BXKUBATUCS CHOTY4YEHHS
could a6o might 3 Indefinite Infinitive.
AHanoriuHo, B yMoBHHX peueHHsX Il Tuy B rooBHOMY peueHH1 MOKE BYKMBATHUCS CIIOTYYEHHS
could abo might 3 Perfect Infinitive. Ha ykpainchky mepekiamaerbcss — Mir Ou, Morimu 0 3
1H(IHITUBOM:
He could do it if he tried. Bin mir 61 11e 3poOUTHO TKOU

He could have done it if he had tried. CrpoOyBas.
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YmoBHi peuenns 3 giecioom WISH

Mae Bignomenns | wish you would read SIk Om MeHi XOTigocs, MO0 BH
bifs) Maibyrasro more in future. YUATAIHA OlybliIe B
qacy MailOyTHBEOMY.

I wish we would (could) Sk 6u MeHi xoTinocs, 00 MU
meet next summer. 3ycTpinucs (3mornu
3yCTPITHCS) HACTYITHOTO JIITA.

Mae Bignomenusa | wish | had time. [MIkoma, moO B MEHE HEMae

0  TENepilIHbOTO qacy.

qacy I wish | could speak Meni 6 XOTiIOCS PO3MOBIISTH
German. HIMELBKOIO.

Mae Bigmomenns | wish | had had more time Illkoma, mo Buopa s MaB

JI0 MHHYJIOTO Yacy Yesterday. MaJio 4acy.
I wish you hadn’t done this. | Illkoga, mo Tu e 3poOUB.
wish he had been here then [Ixona, mo HWOro Tomi TYyT HE
Oyro.

TpenyBaibHi BIpaBu

1. Bmpasa 1. Po3kpuiite 1y»KH, TIOCTaBTe JIECTIOBO Y BiamoBigHomy dvaci: She (to buy) the

dress tomorrow but the shop will be closed.

She (to buy) the dress but the shop was closed.

3. The teacher was absent today, so class was canceled. If she (be) absent if again
tomorrow, class (cancel) tomorrow, too.

4. If she (to learn) English, I (to buy) her this book.

N

. If my brother (to have) time now, he (to help) us.
6. | am not an astronaut. If I (to be) an astronaut, I (to take) my camera with me on the
rocket ship next month. )
| (to do) the same if | (to be) in your shoes.
8. Itis expensive to call across the ocean. However, if transoceanic telephone calls (be)
cheap, I (call) my family every day and (talk) for hours.

~

Brnpasa 2. Po3kpmiiTe 1y:KKH, B:KHBAaIOYH NOTPiOHY (pOpMYy YMOBHOIO pedeHHs micjast Wish,
IlepekaniTe yKpaiHCbKOIO:
1. 1 wish you (to come) with us.
I wish you (to be) with us yesterday.
I wish we (to meet) again next summer.
I wish I (to be) at yesterday’s party: it must have been very merry.
If only she (to tell) me the truth then.
I wish you (not to be) so impatient. It wasn’t wise of you.
They wished they (not to see) this horrible scene again.
I wish you (to phone) me last Sunday.

N kW
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9. I wish I (to have) a season ticket to the Philharmonic next winter.
10. I wish you (not to speak) on the telephone so much.

11. I wish you (to send) word as soon as you arrive

12. They wish they (not to quarrel) with their neighbours a year ago.

BnpaBa 3. Ilepedpa3yiite peueHHsi 3a 3pa3KoM, BHKOPHCTOBYIOYM BiamoBiani 4acosi
(opmu ymoBHOIO0 criocody:

Model: If my brother has time, he will help them. If my brother had

time, he would help them.

1. If there is much snow in January, they will go skiing every day.

2. If you’ve spoken the truth, you won’t have anything to complain about.
3. If the rain stops, the children will go for a walk.

4. 1f | send the money at once, my dog will be returned alive and well.

5. If the water is warm, we shall have a picnic.

Bnpaea 4. Ilepegppazyiime peuenns 3a 3pazkom, 6UKOPUCMOBYIOYU 8ION0GIOHI uacosi ¢hopmu
YMO6HO020 cnocoby sionocno munynozo uacy: Model: If he saw his friend, he would ask him
about it

If he had seen his friend (yesterday), he would have asked him about it.

. If she were attentive, she wouldn’t make so many mistakes.

. If he were here, he would help us.

. If he knew the number of her telephone, he would ring her up.
. She would buy that book, if she had money with her.

. If Nick worked hard, he would pass his examination.

. If we had time, we would play chess.

. If she came in time, she would join us.

~NoO OoTh WP
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