Ane BiH moTpeOye OLTBIIOI OOYUCITIOBAIBHOI MOTYKHOCTI depe3 BENHMKY KUTBKOCTI OOYHCIEHBb, HDK (LIBTp
Mamksika [2].
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Modern life is built in such a way that we do not imagine ourselves without the Internet. And the number
of Internet resources makes you think about the quality of information provided. This is particularly relevant for
institutions of higher education (IHE).

A site is a resource of information, so the quality of a site can show exactly the information it carries. Users
search and visit those sites that are full of up-to-date, interesting and specific information. According to the
information on the site, you can determine the quality of the site, and make it effective for users [1].

In order to understand what information is needed to contain a web resource, we will analyze its
classification. Let’s categorize websites in terms of content and purpose.

Categorizing sites by content [2] can distinguish the following types of websites:

e personal sites;

o blogs, online diaries;

e corporate websites;

e shop, auctions;

e search directories, classifiers, directories;

o file changers;

e forums;

e social networks;

e Web 2.0.

We can also classify websites by appointment [3]:

e personal;

e commercial;

e government;

e sites of a nonprofit organization.

To determine the effectiveness of Internet resources there is a series of indicators. Metric is a generic term,
which means different metrics used in web analytics to measure performance. Web analytics of a site will help to
estimate quantitative and qualitative information, to reveal problems of a site [4].

One of the key metrics which website performance is evaluated is the total visits in a given period. If the
site is properly constructed, then the site visits should grow smoothly. This metric will give you an opportunity to
see how much time a user has been down to. You can also explore how changing information, design, and a number
of other metrics can affect the number of visits.

A very important metric is the bounce rate. This is the percentage of visitors who left the site immediately
as soon as they entered, that is, they looked through only one page. Bounce rate can be calculated differently. One
option is to count a bounce if the user has stayed on the page less than the specified time, for example, 10 seconds.
And another option is to count a failure if one page is viewed. But this option is not very convenient, for example,
if the user needs only information that is on the main page.

Another important metric is the page per visit. This metric gives you an idea of whether the user is interested
in the content of the resource. But in some cases, this may also indicate navigation problems, when users need to
go through different tabs for a long time to find what they need. This fact is closely related to the time the user is
on the site. The more interesting pages he finds, the more he will go on the site and the more time he will be on it.

The time spent on the site user. This value is taken into account by search engines when ranking a resource.
A user can bypass all pages, but spend 10 seconds on it. So do not get any information. A little time on the site is
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a measure of a low interest of the user. The resource on which users spend quite a bit of time is considered not
interesting and not relevant to them. Being a leader on a site with low performance is unlikely to succeed.

If a site has a large number of unique visitors, then that does not mean that it is successful. The success of
a site is evaluated by using key performance indicators (KPIs) that will help you identify the main goals of the site
and understand how well the site moves in their achievement.

KPI is necessarily measurable data that can be expressed quantitatively. Each site may have its own set of
these metrics. For example, an online store can measure sales to regular customers, and a social network - the
number of registered users and the number of regular visitors for a certain period of time. For specialized sites
such as the site of an educational institution (or its subdivisions), the number of unique visitors, material views
and the ratio of new visitors, the number of downloaded materials will be important [5].

The main criteria for site evaluation:

o Simplicity (well-developed and convenient structure);

o Accessibility (clarity of the presentation structure);

o Content (quality of content);

o User friendliness (usability);

o Utility (fully disclosed the theme of the site).

Application range:

e Website operation on all platforms and in all browsers (cross-browser compatibility and cross-platform);

o Ability to view the site at different resolutions (adaptability for all devices);

e Correct functioning of all components of the site;

e Relevance of information for the target audience.

Content :

Compliance with the content of the site for its purpose;
Relevance and usefulness of information for the user;
Reliability of the information provided;

One understandable for users if all information and terms;
The presence of grammatical or syntactic errors in the text;
If the site has a lot of information, if there is a search for it.

Appearance:

e Consistency of colors, fonts and graphics in the same style;

e The quality of graphics and its combination with the rest of the page;

o If the text is easy to read;

o Ability to view the site for people with visual impairments;

e [fthe purpose of the site clear.

Structure and navigation:

e Logically correctly organized content;

e The presence of forms and their logical organization;

e Page for 404 errors;

e Understanding the purpose of each page;

e Checking for empty pages or blank sections;

e Navigation location in the same place on all pages;

e The working link;

o Ease of use of navigation;

e The presence of a text explanation or pop-up prompts for graphic navigation elements (icons, etc.);

e The presence of feedback links in navigation;

e Ability to return to previous levels;

e No more than 3 clicks to find the information you need.

These data will help you to see the strengths and weaknesses of the site, and will help you identify the main
issues your visitor faces when using the site[6].

The evaluation of the quality of the site is important for those people who promote their own web resource
on the Internet. It is the analysis of the effectiveness of the site that allows project developers to bring in fresh
ideas, to implement the latest trends in the web industry in order for the resource to work best.

The evaluation of the quality of the site is important not only in the development of a web resource, but also
directly at the design stage, even before the start. You can evaluate the effectiveness of the work, starting with the
web resources of competitors, carefully analyzing their projects, taking into account successful marketing
approaches and not repeating the previous mistakes.
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Po3Butok iH(opMaLiiHUX TEXHOJOTIH CHPUYUHUB 3POCTaHHS BaXKJIMBOCTI iH(OpMaIii y BCECBITHBOMY
MacuiTadi, o MPU3BEIIO 0 CTAHOBJICHHS Mpo0IeMu 3axucTy iH(opmalii. CTBOPEHHS Clieliali3oBaHUX OCBITHIX
Mporpam st i ArOTOBKH BUCOKOKBaITi(hikOBaHHX KaapiB y cdepi Kibep3axucTty HaOyBa€e MOMYJISIPHOCTI 3 KOXKHUM
JTHEM Ta CIpUSIE BIIMEXYBaHHIO [[bOTO HAMPSIMKY BiJl IHIINX 1H(OOPMALIHUX AUCIMIUIIH B OKPEMUT HaBYaIIbHUN
npolec.

Ha npakrwmi, ramy3s iHbopMariiiHoi 6e3rexy B HaBYaJIbHOMY TUIAHI Ma€ CX0Ki IpeIMeTH Ta KBaridikarii
3 IHIIMMH HanpsiMKaMu iH(opMmaniiiHux TexHonorii. Ha mili 0oCHOBI MOXXYTh BUHHMKATH JESKi CyIEepedHOCTi y
00paHOMY CTYAEHTOM HarpsMKy HaByaHHs. binbin eekTiBHE pencTaBiieHHs rainysi iHpopmaniiinol 6e3mnexu ta
3axUCTy iHQOpMAaIii MOXHAa TPE3CHTYBATH CTYACHTaM y BUIJLAAI cucTeMu IDS SK KOMIIUIALIEI UiTKO-
BHOKPEMJICHUX MIICUCTEM 3 PI3HUMH (DYHKITISIMH Ta OCOOIMBOCTSIMHU.

ITixg sac pobotr Hax MaricTepchKOrO KBalidikalliifHoo podoTor Ha Temy MonemoBaHHs IDS cuctemu B
MeHe c(hopMyBaJIOCh BiacHe OaueHHs (YHKI[IOHATbHUX CKIIIOBUX Ta iX NpH3HAYEHHS Y 3arajibHii cucremi. Take
GaueHHS 5 IPOJIEMOHCTPYBAB Ha PUCYHKY 1.

/ IDS Component Model
Operating Systems/ Hardware Integration
05 administration

2]

e
INTERNET Networking Network Filtering Intersystem B Storage/ Databases

Communication

5] 2]

Data Analysis .
Programming models

Puc. 1. Komnonenmna moodenv cucmemu 8Usi8ieHHs BMOPCHEHD.

Taka cucteMHa MOJIeJIb OXOILTIOE OLIBIIICTE OCHOBHUX KBalTi(hiKalliii Ta MpeMeTiB BUBUCHHSI 110 HATIPSIMKY
iHpOpMaIIHIX TeXHOJIOTIH. Mozenb € IMHAMIYHOIO Ta MOXKe OyTH pOo3IIUpeHa abo MiUIalTOBaHa MiJl BAMOTH
K1 1J1s1 Hel CTaBIISATh.

J10 OCHOBHHMX KOMITOHEHTIB CHCTEMH BXOJSTH!

e Mepe:ki Ta iIHTepHeT KOMYHIKaNil - 0XOIJICHHSI MEPEKEBOr0 IUIAHYBaHH:, HAJAIITYBAHHS JIOKAJIbHOI

MepesKi, OCHOBHI PHU3UKH Ta 3aXHCT KOPHOPATHBHUX MEPEXK, 1 T.1.

¢ Onepauiiini cucTeMn - CUCTEMHI HaJTAMITYBaHHA, (aAIIOBI CHCTEMH, SIIPO OMEPAIiitHOT CHCTEMH,

MIPOIIECH, arapaTHe YIPaBIiHHSA, 1 T.1.

e ba3u nanmx Ta cucremu 30epiranHs iHpopmauii — Bumu 6a3 maHWX, 30epiraHHA Ta AOCTYH IO

iHpopMmarii, HanamryBanHs bJl Ta perutikarii, i T.1.

e Metoau aHaji3y JaHMX - BUIU aHANI3y JaHUX (KOPEeJSIIMHUI aHami3, AWUCIepCiHHMN aHaii3,

perpeciiiHuii anais,...), CTATUCTHYHI MeToI 00poOKHM naHuX, data mining...

e [IporpamyBaHHsl Ta TapagurMM NPOrpaMyBaHHSI - 00 €KTHO-OPIEHTOBHE IpOrpaMyBaHHS,

(yHKIIOHATBHE TIPOTPaMyBaHHsI, MOBH ITPOTPaMyBaHH. . .
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